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1.1 Concept & Approach

Destination Development and
The main purpose of the study is Marketing Model
ca Ux@acUUiI Oax &aaéUxg@
UaaaéOcléd =eecOUaddORT O Protected = Areas. (national parks,

i ] ] geoparks, nature reserves etc.)

and sustainable tourism practices
»cacealexa aaxgBaeY daaxeOce Hiking / Trekking Trail Models
practiced by and in tourism destinations
UadRrRexUaU x@eclalOcUaaee U4 gaVal 8 a@EiSia.
and elsewhere in the world.

Spiritual Experience  (religious
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in the adoption of sustainable practices
and should serve as an inspiration and
UeUx@RUaA®ae xaleagac UAaA
destinations and further development of City Experience
¢cU@ A,-EA" aaaygOg;

Water Experience (kayaking,
canoeing, caving, diving,
WECIIEVS)

Cultural Experience (cultural
The approach .Aspartoftheapproachand heritage, local traditions etc.)

0aab@iac auU ¢cU@ esecexiY ¢l
model and the presentation of practices
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Uf" Oa 09‘?@"359 ca X?B‘Ué@é{ O?e Innovative Initiatives  (platforms,
a0apdc¢ adl@acdx UavuaaalOcUaa Suigblalicice))

Arts & Crafts Experience (ceramics,
weaving etc. workshops)

The focus of the StUdy was to |dent|fy the Leisure Experience (horseback

most sustainable practices generating riding, geocaching, wildlife

6O 6aadx a0aUg aU OJag ce watching, sustainable winter
N _ tourism, climbing)

communities and tourism stakeholders.
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and local tourism providers all around the
URAOD 6040 =00aagdx Oax § xeaecOUadORY
3400¢U00e e@a@ Ux@acU @x Oax UeadcU@a
PoRO04a40¢@x; CU@® Uabeéae Ux aa =xa OORRGx
soft adventure tourism activities and
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an introduction to the approach and
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the potential for sustainable adventure
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fUO0&acp& § d4aéUxgae O O4AUQU OaabRe=Uaa aa
¢cU0 OxeeBaeaedx 4a00¢cU00x Oax UUédae 4a00¢cUO0OR
recommendations on the lessons learned

and further practical implementation in

the destinations.
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CATALONIA

Catalonia is the most diverse region
on the Spanish mainland. From the
high alpine Pyrenees to extensive
green forests in the low mountain
ranges and agriculturally-used plains
to its wild and rocky coast, sandy
beaches, and 580 km of coastline.
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ca

'E££aY edexedalURg aOgeaQY a@%ag%%o&ae&g@eOgeaQ- "£££ Pa aU
agUIDUaU caOURaeY O©OSE££ ba auU a

X A o } 6Up@ cadOURaeY ¥S§EE£ 4ea0OR 000aa
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* Unspoilt nature in the Ebro Delta — aaecOa ORR ORA4U cUB 1O0cOROE O
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Mediterranean Coast.




PUGLIA

The Apulia region, “La Puglia”, is - Agaacg OOaiadeyY OdidceyY =g0
a region of extraordinary colours and shallow beaches with luscious
and beautiful diversity of nature, égU@cOclUaa Ua AOU&AO °agObUuO0;

culture, history, and breath-taking
landscapes. It's bordered by two
seas, the lonian and Adriatic, with
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UaUa0ecaeOcead miecda- - alPWeNgadysigns g still upheld
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wine and tastes. ORUUUe&x Oax 00égdaeyY 0axi 000
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xUx00cUO Adeaegilg Uddaz? VLAY s@YgRU eUBROUD |
dadxecOedlOacae aU elUOU ¥Y£ALHOWOGBRRAOR UgAUcOUD- § EA A
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§Ef adaxeOcae éUcU OaacdafdhDthe Whale Mediterranean basin
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adeacOU4a 40aUP 00aéw nEffa e QARG PEx 0400 Y 0O aOgU a
and sandy beaches on the coast and agulaalOR adac@0Oc@x 0awO
Uad@aec¢ Oax 0aOU@ac éURROUBae éUcU eUaxUau

800 km coastline.

alleys and white houses in the inland.
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cedar forest and its diverse cultural Uéé@aeg\"( 440 C")éf)aegf)rs éC)gééQ A
one island nature reserve.

and culinary experiences makes
Lebanon an insider’s tip.
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trails scattered all over the country.




JORDAN

Inspiring desert landscapes, world
heritage sites, a well-managed
network of protected areas and its

O0a ealae@ a0xUaxeVy aldai =xalORR
nature reserves with mountainous
c@aadlay aag 0O0ailaa agaxOaéc
Uadgd=xeUe0¢ga =cadbaayY ¢cUg® OUUU
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cultural diversity makes Jordan
a sustainable adventure tourism

destination.

textiles and culinary experiences.




TUNISIA

Cultural heritage, arts and crafts
and incredible extremes of
landscape — forested coastlines,
Saharan sand seas, the Atlas
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One planet vision for a responsible recovery of the tourism sector

{:) One planet
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Recognising companies and leisure activities compliant with health and safety

recommendations

Issued by the National Tourist Authority

After companies have submitted the Declaration of
Commitment, they can publicise the “Clean and Safe”

stamp, either physically on their premises or on their

digital platforms

CedlUmxaa x@ AadceUOR d4aaacPe 2400
sessions for businesses to implement the requirements
associated with the stamp

Creating awareness among tourist agents of the need
to adopt health and hygiene measures and procedures
that ensure the safety of their employees and customers

Promoting Portugal as a safe destination, stimulating

the resumption of national and international tourism
OO¢UeUciY a@UaUaadlau OGaa x@abo U
destination

Website: giOaac
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https://portugalcleanandsafe.com/en

Exploring Finland from home with different virtual tours, experiences, and
livestreams from Finland

Virtual Helsinki, one of the most realistic virtual
experiences of any city online

With Suomenlinna 360 you can visit one of Finland’s
most popular tourist sites, an island with fortresses
and exceptional seaside views

The traditional Hame region of Finland can be
explored online, as well as the historical city of Turku,
the maritime towns of Kotka and nearby Kouvola, and
many more

They also offer online tours for all the senses e.g. with
the Sounds of Lapland Tour or livestreams from the
Finnish National Opera and Ballet, or of endangered
freshwater seals that live in Lake Saimaa with the
Saimaa Ringed Seal Wildlife stream by WWF

Besides this innovative initiative for mainly

international guests, the Government has allocated
OxxUcUaadR adadbUlau au EA "££YE££S
xaa@aecUO cadégrR Oax caedlU=xaj cCUO
used to implement a national domestic tourism

campaign

Website:
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https://www.virtualhelsinki.fi/
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describes trips that provide experiences which are used by the travel trade to
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The left side of the chart above illustrates
the essential components of an adventure
ca0égR cala- a0ced@yY OeRcgeday
cU@ ca0égRRDAaae a08a2d00c¢U
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adventure travel is motivated by a variety

au RaallalUaxe Oax x@eUagde
how people consume and emotionally
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cda0a=x=Uadadclaa; Ca0éBRRDA
0eda@ au c¢U@U& UaadlbgY
desire to have a positive impact on the
environment and communities.

The cost of just the permit to summit

Mt. Everest, a hard adventure
activity, is estimated to be USD
11,000 per person. When all of the
other costs are added in, such as
training, gear, airfare, tour guides,
etc., the average total cost to

summit Mt. Everest will be about USD

48,000 per person.

Commercial adventure travel tour
operators offering soft adventure
activities to the same area charged
an average of USD 308 per day.
With an average trip of 8.8 days,

the average total cost of a soft

Aga=xaay adac UadbrexUau
"00aaxUauU ca c¢U@therA Bre Avo
adla 00¢gUadloe aU Oxé@aceadd cacedleaea-
« Hard adventure

« Soft adventure

The easiest way to identify whether the
tourism is hard or soft adventure is by its
da80a0ai O00Oc¢UéUcij pacU 04w UO&ax 04
Oxégaceaw 04@ UUUURI RedGadegU &

Thisis demonstrated in these two practical
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ACTIVITY
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Cultural activities
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Environmentally sustainable activities
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Research expeditions

Safaris
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Volunteer Tourism
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different types of adventure tourists. They
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Adventure Enthusiasts are described
as passionate about a certain sport or
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them to share on social media. Sustainable adventure tourism can turn
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As adventure travellers become more has been selected.
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to facilitate these personal connections.
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Adventure travellers are most interested resources as central to its continued

Ua 00PU&aU Oa Oa OOcUEeUcIX:8Bpldde®s8agepal UedaecyY ©0°

UcUagalalUgeae agaaac@x ¢UD HdqGidae refaiddin thé @ tination.

GeaBOUORRI Baal xUxc0a0d, PR Y ckaqUycnc viaxemcal £40.

xUeec0ab@ ca@bpbUaU Oax UUPUAU Oaadblagx

with cultural experiences. néc dac Jé@Aai ¢ciag al OxéPacedd ca
éQOBBi aeéaegOUéOOBQ Oéx OéUéUae (

to experlence destinations as temporary

_ _ éUclaec UO4alaU ¢U® waélaaaadac
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cA0éPRRV & 2@@PUAU Pea0aUBa0T® . .¢006 . ORRA
¢cU@a ca eaanreU;

D>

‘@ ad4gélaeexeRi agaclaagxyY ¢UQag

d, es ,of adven e tourism
‘a4 RPeagaloadga O0cUEDRI aaeaar£ gges C{\J/ tug uris
O4x U ag aOBBl aeaQ)OIDUaUY @®aUc
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and connect with a place and its people.

Sustainable adventure tourism practices
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environment.
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EXAMPLE 1: Jeep Safari on Mallorca
Private jeep rental, with international, not local
SERQENS
Very few local guides
Very limited, to no involvement of local value chains
No soft mobilty: 4X4 jeeps

Webpage:

EXAMPLE 2: Peaks on the Balkans Trail

Local tour operateors involved in 3 countries

About 30 local guides trained and guiding

At least 500 local bussinesses (hosts, restaurants,
RAOOR d8axe0Padece 004D ccUaU UAaaq
abandoned mountain villages revitalized

Soft mobility (hiking, lugage transport by horses

For more details view practice No. 16
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https://www.jeepsafari-mallorca.de/index_en.php
https://www.jeepsafari-mallorca.de/index_en.php

What constitute sustainable adventure cU@ &dec « 20RPO¢c@x a4a00¢cUOQe
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sustainable is further demonstrated models.
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Another issue is that sustainable tourism
practices need a sustainable destination
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Foundotion Y
Community Skills building across
engagement & the tourism value Sustainable products,
Better data on costs, mandate chain strong local supply
impacts and risks 000 00O chain, diverse

i '
A shared public/ Finance and g

private agenda and investment for
success indicators sustainable outcomes
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3. SUSTAINABLE GOOD
PRACTICES AROUND THE GLOBE




Practices Nos. 01 - 08 focus on “Destination Development and Marketing Models”
Practices Nos. 09 - 14 focus on “Protected Areas and National Parks”

Practices Nos. 15 - 20 focus on “Trail Models”

Practices Nos. 21 - 24 focus on “Spiritual Experiences”

Practices Nos. 25 - 28 focus on “Bicycling and Mountain Biking”

Practices Nos. 29 - 32 focus on “Water Experiences”

Practice No. 33 focuses on “City Experiences”

Practices Nos. 34 - 38 focus on “Cultural Experiences”

Practices Nos. 39 - 40 focus on “Arts and Crafts”

Practices Nos. 41 - 42 focus on “Innovative Initiatives”

Practices Nos. 43 - 45 focus on “Leisure Experiences”

3.1 Sustainability

Performance

These selected international practices
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The sustainability performance of each
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Sustainable Community Cultural Environment
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3.2 Categories and
Visualization
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Mountain Tourism

Desert Experience

Coastal Tourism

Local Products
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4. PRESENTATION OF
INTERNATIONAL PRACTICES



4.1 Practices No. 01-08:
Destination development

and marketing models




Practice No. 1
NATUREPARK AMMERGAUER ALPS
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é oy °Qéa0'i
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ORGANISATIONAL SET-UP: AUUaaldR -AA "aagaubega RaADA

FINANCED BY/THROUGH: DMO - public & private partnership

INITIATED IN: ¥E££2 .AA ®@cVY ¥£oa AOcedd AOA&bP =@¢ ea

KEY FACTS

EdOaeUc@Y :0000aapyY 1aece0@Y “%aecOUA0OAY AGéxeRBccBAY ,a
AbOceadd AOapbp AOUOIVAD
;04auedU@eae- ° AY A

« AAg AagUUaayY © éURROUP == UA ‘% eagp Adab
All vear around « Abcaec0axU4aU OeRcedOR ROAaAx&
y < »UPUAUY OUPUAUY ca@bbUal > 46cUaa
«Ealaeg x@eclabclas aaxon

ETAMACYWAA-

COMMUNICATION
STRATEGIES:

va ¢U@ FaecU au p0édaudy Ua ¢cU® U@O&ac aU Edaga ndéedauod o¢
aealoladRUcU@a ¢UO¢ YaUacgRi Uada ¢cU@ "aagaulde Raxj CUD xg
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¢URBOU@G= au e0UOU (£££ RU&P, YU cdpdl@d i grroaey UOAURL

©ff UasceY "£7 44Ue0¢o U%ea%%ea%%Ua%OBQ OxéPacedd RaéPaae
accommodation businesses. 2aBOPUAU Gacacalgay Evy EA Y

Budget & funding:  There are funds from - Marketing & distribution channels:
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private sector and contributions from
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®208eU00@ 4aedORUc¢i adavadaageae Uad cUo
3840¢é0¢@ Uasecae ¢U&aeUlU O a4Q0UUVaa0R Uamce
O000x@ai ¥ ®galaléde aa ®20a¢U0@ ae0RUcIY

eg0 adadbuUgagac FcOjmej

Alltourism x@é@Rada@ac Oax adap@cUau
O00¢lUeéUcUBaeY 20aéU0Pae Oax adaxeOce AUUDAD X
040 x@aelUagx eUclUa cUB Uadageaab

of a sustainable development and

adabp@cUalU @&calbc@Ui Oax ¢U@ ealaew
®@@RRUAU aalac EE£Ae aU ¢cU@ 40c¢cead adab;
Services & products: Uago a0ceadwd adap

caede UeUx@x Oi RAOOR 40aUga=® =caaal
UUpU&AaU ™ ¢ca@bbU4aU UaU&0O&xcaebcedw Ua aRO00D
UeUx@x Oi O Oaec UaZ@® AA® xeéaecOUa0O0ORD
culture & nature experiences can be
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landscape via income from tourism
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the tourism value chain
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Practice No. 2 )
ALPINE PEARLS

Paeclalbclaa- RaVaA® AgOaRa
faeacai- %cORIY °@aadaily £RaégdaloOyY £efcidarRoax Oax| eaecall
EdOaelWn@ie-t¢téeeiORAVAD 8004RejOaa¢AAL _J

ORGANISATIONAL SET-UP: Agceadb al f004al4aU ¥o EURROU@e U4 ¢cU@ "Rae AU

FINANCED BY/THROUGH: %aUcUOR ,E UeaxUaulY adapgclal Uggde

INITIATED IN: ¥££0O

KEY FACTS

EdOeUc@Y :0000aapyY 1aece0dY CeUcc@aY waecOUAOAY "RAUA
holidays destination map
c0aUe0UGe- ° AY 1AY gy £¢VY A

« »aRUx0i1 Ua g0a aacglaa
Allyear around + EaUaed =alc aa0URUcI 02400
« ¥o ‘RaUag aéORU¢ci éURROUD &
« AdeacOU4aaeyY 40¢cedldR UgAaUcOLWw

COMMUNICATION
STRATEGIES:

ETAMACYWAA-

Adceadp aUu 1004a0aU EURROUQ&xBHQDBx A ROUD e d4aéUx@ O
alugalal cagga AadbuURUci ¥ ¢c8@0RBUGIC 4G DaRae DaeedUal iaed (
RaUad ABOAR ¢URROUD e 040 BacQ#a0DANA8 QU cUO¢ xa aa¢ Ox
GacUag ‘RaAUAD OABO al ©°g aafddhe ehvitenyiedto Y
“ueORIY £Raé@daU0 Oax £eUcidaROax;

CU@ EEA aU ¢UUe& ¢alaeg adap@cUa
CUg eadaorRO adUu0alidclasadliblawpehgdaR8elae c¢UB 0aadblald
YaUae calU@c¢cU@a ¥o au ¢UQ@ tedreatoniadedWéneental awareness.
‘RaUa@d éURROUGeaeY Ua ¢UglaCHED ¥y QG Wi rEZURROUD e UOEK
2a0URUcI Oax ORUaAOcE Ualgaugl Dam@cOaad; 4eORUcI Oax @BaéUa&
‘gPGece O¢ ¢cUBa@ ¢éURROU erieria ®beselectedavidiaffer numerous
OOagUenrBi OUaeda BaéUaasaciadedRaav 88r@pgUde &U¢0 O é@
2aaOUBRUcI eaBeclade RUPY aaelAW@d@a@ ) EWdP a00pOUD e |
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CUp Oaabgac- @aéUaaa ‘@ cOFRaANcI A VALt RIP P Uaad xg@aecladbcUaa

O00¢cUeéUcU@eaeyY aecgxaaa ea QEA®RAAMBAKNORDZAOPa=xe0UA UBOD U

OerUabAI x@RUUUcea ééOééQXQae(Qﬁlé@égiJééae o¥YE£EE EA 408 1@C

Oxepaceady €0augci Oax ae0 fél’i'gtjg'et groups: °gaada eagoOpPUaU

- Y44 ¥E££OY RAUAD APO&Rzx é0a0@kgd0®RUseida@®yY E%Y Uac@aaldcU
Oi o2 20a0@ga& éURROUDaeY cUealhamagRal dlaxUeUxeOR cA0EDRR
the Alps”. The association was the result cagdbb@aaey OUb@aseyY UOaURUD e e
éUN?éé__ aeéfﬁé@aeae()é@ C aaaMa@kgt‘ﬁf & oﬁ‘s?rfﬁutlon channels:

AaOURU¢l Oax "Raa AaOUBUQ'Aa"g‘bO%'ng@GUOadJaaOUUaae >2albloR
cU0xe@ 44aY00c¢cee 24000VA0CT %, %%nga U%H%euoque@eaeBﬂggﬂa NG
Oi ¢U@ "éexecadlUba AUaUeecdi alb !c‘tjf‘(y(?g?a@%eea%£aaau AgxU0 6AaAE
tadgmcaly ,aelaaaagacy Oapresen'r:af?oﬁ%tafaws and conferences.

AbGaOUgZagdaci FcdaalU Oaaagadclaaae eéUc¢U alg¢
+ ldea behind it: to create innovative UDacgdadadcUaaldR caedlaea aaudal
caedUec¢ a00pPOU@Ge ¢UO¢ 4RGP OcUZ0@0OAa2a040cUa4ae Oax

environment. The results of these EU adap@clUau;

34aV00ce 6040 UaaRgagacogx O1 0agOcUaU
cU@ cd0axeabcUaaldRrR eadagrrO adubalibcUaa
‘Ralad AgOaR®e Uad ¢UQ GacUAg RaUAD A0UUA4;
« Activitiesoffered: »UpPUA&AUY éORPUAUY AaaxUO0O
eORPUAUY aaeacOlagwalauy ORUadbUauUY
OiORUVAUY aaeacObUa OUPUAUY @=elaalauy
daelauy e0c¢oa =aadceeyY Uadxe@000OP 4UxUAUY
Uade@ xabea 0083a0U0UQeaeY a0&40URUxUAUY
Odame Oacéacdl abUUAUY OUOcURaAAY 'RaUaw
e@pblUUaUY =4aaéedadbaxlauyY &ebU caeavlauy
@&bU aaeacOUa@@avauy UO@ a@pbpOclauy
®adéxelaglaly eRrR@xx0au >ORR &Addaaacdx
aa cUg ralag AoOaR= 600a0UB x|
« Soft mobility concept: ‘¢ 2000 A@OAaRrY
deagadaee eUeccRP 20aéU0PaeyY UUPGaxea O4ax
&bl OeagdaeyY ¢O0eUO0O0 =0&4éU0QaeyY @ 004V
OUOiIORPae Oax @ OUPQa Qaxeedd cUO¢ iae
004 U@¢ Odaeax @0xURIY ig¢ éUcgUaec
Oxé@adae@dRi OUUPBOcUAU cUQ® @aélaaaadac;
ce@aec¢ ™ AaOURUc¢I 104xeyY UUOU ORRAE VADD
access to local public transportation.
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local products in place

AegecOaxUaU aadURUgI Gaagwoag X
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visitor information concept
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CUZ -@ecUabclaa Uxe a0a0U@x O1 "iad@e -AA Oax Ad

ORGANISATIONAL SET-UP: i A~ e o s A A, A . A, A
CaéalUeaxaj é0ax@x éUcU UacdaadOcUaaOR .eéae¢cOUAOQO

FINANCED BY/THROUGH: AeORUOY E AGUUA40OR -@éBRAGATAC Teax

KEY FACTS

INITIATED IN: ‘AA ¥fo«
COMMUNICATION EgOaelcgY t00p0aapY 1aece0@Y “aeeOUAaOAY Celceoéa
STRATEGIES: ¢c0aledUBe- AY ACY ,EY AY Y %G

« Unspoiled nature
« .UlUZagac ROaxe00adeY 2@ 2acOUlaee
All year around ) f>u,b°UaAU Oax OUPUAU ¢aOUR= & S
Ua@Og¢ é0aU@c¢i auU aeéae¢OUAC OxéPacéad
tourism services

ETAMACYWAA-

CU@ x@aeclabclaa alu c¢cUQ QOO EABxaWacUP "1a80x Uae cUQ
04abUlUaE@ROUA AU - ¢aRO 04U O as aaR Gustamaller advéntuzex tourism
inthe North Atlantic Ocean. The destination x@aecUalbcUaa avugavau O 0aaldx
Use P4daéa Uad Uceae eaaeialnRd xsus@igablkedlard éadd) saseactivities to

Reel UAP@a UadQece Oax cURUBUACEO= bRk 00020 40400 |
Uad Uce QGUUA&ce Ua x2eaecOUOOOUAULYI OCBRAABBADHax 00&éU4AU ¢
040 ¢cU@ &zx¢ 08400UagROVA DALV Da&aBBORR 6OcOUUAUY UQacae

00000éd UacdaadclUaadr O00aakdDO02aUGEAU
a sustainable destination by an entity

accredited by the Global Council for

Sustainable Tourism.



AadcU "agaloo >104a0x0 Oax ¢cU@ E
« »UpUA4AU O4ax OUPUAU a0UJ e -aMarkdliy &U ddtibDtdn channels:
website provide detailed information on V4@ 0b¢ OaapUaU aa oui@ittAU OUOR
cdOUR=Y Uadax cA0OUR daecPayUR@éed R HURKYIAD 02 rxdecOUAOORD -
@cOiY Oax aOidae Oax R@O O cteyr dperd@ordiar @ach country.

also choose a suitable trail based on C 0@ - |aa@ = 0 (Deau@cﬂrﬁ)apular

Ugee xUU OeBciy 6@aUcU ad oP@ YefQfted?? .o National
€O04cm ca peataag; "B=ay O B%%ﬁtﬁao%%&%ﬁpﬁ'ﬂ%&amBaaaomu

ddaeUxgée UaOBexUaU (;U@Uav%gr%q sop‘%ese%tgooa%%ﬂeattractlve

Is provided next to each activity. adventure tourism destination.

© %4 ¥Eo«Y cUQAD eQag Oaae(i"he “RENLBE s _promoted in
044Ué0Rae Oax ¥i"© aulrRRUa4 abl glbgf%@eg%%‘bHégaééUaea UOUAe =
faao®i LWBARUA;
* In order to preserve its natural and
OeRcedOR OxaedceyY ¢cUQP "iad@e -AA él0a
Uaeax@x Ua ¥£o« O ¢U@ @acUci 80x2324eU0RY
Uad ¢UQ eexecOUalbORY abadbUgagac au ¢cU@
destination.
« Sustainability: CUQZ "iadQe U0é@ O ¥fu-
a,08c¢c0 TU0OPa £AUReE OBacU OOclUaa® elaagaa
Ua ¢cU@ u@ec aU ,23450 O0éOaxae 00c¢c@Ua4al Ua
cUD ¥fo- £execOUA00ORD CAA nff - BaecladbclUaa
"é04xe Oax ¢UQP p@ec aU AOcedd Oeéedaxea
OO0c¢c@Uadl Ua ¢cU@ ¥£¥f AeecOUaOORT CAA
onff -PaeclalbcUaa "é0a&dxae O¢ wuUCp pngarUa;
Aad@ UavaaalOcUaa aa ¢U@ x@eaeclUabclaaae
sustainability efforts is provided on the
‘fadP® Caelaxae A£eaecOUa0OOURUci e@d0alduUY
Uccdee-¢teeéaecOUa00RBi0iaddaeilaéjactdac

e Target groups: both domestic tourists
Udaa ¢U@ adUarOax Aa&dceUOR Oax é@RR Oe
Uac@aabcUaaldOR caedUaecaeY B2agdOUORRI Uaaa
Edecpaa Oax AadcU@aa ,eaaao >radadoy
AaOUaY E%Y p@RrRUUeaY c¢cU® AgcUgarbOaxeaeV
cgaadaiy £00axU0adbeU0a OaeacalUg@eaeme Oax



FEEEC YA uY

‘iadde -AA 40x83a42U0RY UAaA ¢U
ada

eexecOUa00RT xPaeclabcUas

ca00R caedUxa 84aéUx@8ee >p™puyY UOaUR]
000aaaaxOcUaay caed UeUx@deyY aa0a0cas

0ag abla O0vaw OUOAaUDe

Preservation of the traditional Pico Island

Sustainable

dRO4&aaUal

%)
OX}Q)aQ)é

EeaecOUa00URUGI TUO&cDAE 4U ¢UP 1480 e

EUagi0ax JeRcedd >EA, ETA B» F

Adac@d0¢cox 400x 0aazalew

Low impact tourism activities promoted
>0U0pPUAU e

TU00RRZaUP et ég0PadeaePBae- CUP OddecOac UdaecU aU caedlUeaec¢ 422008 4a
caedUmxa x@eaecladcUaa Oax cUeee ax0aU@aUAU Ucee 40cea0R OeaedceeY 6UUOU0U 0470 Ucgeae ac

¥°" au rOAax

Cultural

UB&UCOU

Environment
%] impact

X

X X

« ADaOUgagac 4aRU01 Uad cacdlexea eecOUAa00OURUGI Oax 80x3242U0RY UdecUgeclaaa

e@e O 4Uaeb ¢

»E£e@ecOUa00URUgI TUOAcwWAE aU ¢U@ "jad@e Uad ¢U@ Oxadclaa al ¢U@ a40a0U&ERT e aU

« £e00Pxae UOOcad- a0abpgdclaU ™ xgégRradagag 040 Uadeaedx ada ¢U@ UadbU® au ¢U@ O

adventure tourism destination

« ca00R cacdUeaea 48aéUxgadx aUUBAUAU xUUUQAaBac aegxaade O0¢UéUcUB e O4QD 44

« ,6cQA4axeUé® UUPUAU Oax OUPUAU ¢a0OUR adce
OpUUaadae ca Deadaloaodx Oax xUa@og O

P 434éUxQe&® a
pUAU Uavadal

aace

Uade 2eUcO0ORD Uaad xU
aa




Practice No. 4 é A
SWITZERLAND “THE” HIKING
DESTINATION

Pecladclaa- cCUQ "iadgee
faeacai- Aaaceuon § _J
EdOelW@ie-ttéééjélUaelUcdiaddaeidaacga

ORGANISATIONAL SET-UP: Al £eUcig&dR04&ax Y AOcUaalOR caedlea "é¢cUaa&UGIH

FINANCED BY/THROUGH: AeORUO ™ 340é0¢w 404cav8elUae >840¢0¢0 cdadxalde B3¢0 A

0—|:§

INITIATED IN:

KEY FACTS

COMMUNICATION EgdOeUc@Y :10000aapyY 1aeceldw
STRATEGIES: ;04aueldU@eae- AY vuGY ° AY 18Y T0U0a&aQx=0Y % AY E£Y A,Y AAACY

« Outdoor experience
« AOcUaadbnr DUPUAU cA0OUR aieec
All year around « EO4U@c¢i AU UUPUAU ¢c4OUR a4a e
« Food trail

-bﬁEﬂA%AQ%AA- "Oaec "EYE£EL£E a=UU4dee 3d84aéUx@ Uaua
aa calOUR OO0c¢c@UaadUBaeY x@ecUal
£eUcigar0ax 004 00 OaaeUx@aP3a0 alOPULIOP A£éUxe T04caac
4040xUax=@a Oax Uae agdavaU i&pondibe Or & mbifdeRance of the
leader for sustainability. It has an UUPUAU caObURa Oax x@R@UO¢@ ¢U
Uac@2aalOcUaalORRi ealaed UUPORBEOEAOCR be@®ap O04aRUBe ca ¢l
©OELYEL£E£E£ bPa aU UUPUAU ¢a0UR aifstallad ardOribintaiied ByR wlunteers
and alpine routes are connected to one Udaa ¢cU@ O004acaalOR UUPUAU ¢caOUR a:
UeU@ UUPUAU ca0UR a@ceaabwd@adbagdladgdamec; AO&c au ¢U
elarg au ££eUcgigadRO0ax| YaeiméDaidtBO0adxFc ORR a=UUddaxce
OUPUAU cAOUR xPéPRaGaADAC s IA B asakd RV VacigOcOx BEDAT |
FelUzxae »UPUAU @22adU0c¢laadbpedbp@ @ ao0kpelv® ca Jaaeedd O UU
00acaaldR UUPUAU ¢cal0UR aauldyblxglaaeuaxeadp ¢c00¢ Uae Oc¢
Oodza eaadabplUauU caloclU@a Oéad anadlstdndlle.




The practice showcases the importance - Target groups - 004 0@ xUéUx@x U4
al O a3aUgeexUaadrR 0UPUaU céaOURaEARBRNe ad0UUA >mee Ua>
structure to successfully implement the adventure and culturally interested

daaxedc¢ alUPU4aUa; £eUciganddxlB0&xd 06820 PPBaeY Oax >¥oe
O URaOOR 3aRQ@ aax@R Uaa adcBAAAAAADcG4aEi CUO UacoaadgUa
trail systems. Oaaaealc¢i Use O UOaec¢ U&aeéevau U
o Switzerland has a law on hiking trails community.
x@ aUaU ¢cadOUR @& FOensubedthee | * Marketing & distribution channels:

recreational value and consistency of CUo adap@clal au UUPUAU ¢cadbUR:
¢cUZ 0UPUAU ¢caOUR a@ceaaby clU® :gagpima, 6@ecladclasaecaoU
aa UaacibclUae Oax 0UPUAU cAOUBaAOREcREdU=a OécladlcUgde
80a@ a0xaedx U4 o-«’j »UpU&U RrRed >EO04ax@4é60UBe éUOD
« Thelawcontains OiROée Uéé@ééUé%?@%@%ﬁ&é?oeio __»AUADUéU aAOOCDAt?(,)LAJga?
ecOax0axe Oax UeUx@RUAaD e 6%§®ae9égébg_e£aguo_aegx ¢Uaaell ¢Ug
¢U0¢ ¢UP ¥0 A£Félaea= ‘HOégééanfglg%au%nglé%rﬁ@gumomy'

ca aOlacOUa ¢U@ calduUR &daecae Oax aedRUgI

au caOURae Oax ca abaduUw Oa eax0Oc¢dx

cAaOUR 4@ceaab aROA;
* The basic framework of the Swiss

national hiking trail system

Uabadaadldc@eae- >roe ec0ax0axUae@dx a0UAa0UQ

O4ax :eUU&3axeclau® >¥e ¢calbUR OeURxUAU Oax

adlacgadady UeUx@gRUaDae >lce abapbpuUau

au ¢calOURa= >8e C&0OUR OO¢c@UaaUgae Oax

ORO&xeaeU OOcUaa aU ¢cad0OURe&e >"ce ¢cAOUR 4Qcéadba

Oax &4@UUe&xca0OclUaa;
« Special hiking products: »UpU&aU ¢cU&aeuU

FeUrae WOBPe@RPZOcUAA aU UUPUAU caldUR

daec@e cUdaeulU A£eUcigadrOaxaae O0@OeécUUeR

384¢c@0c¢@x 0400&xY Use UUUURUUUc@x aad ¢cUQD
ep0a0U@BABAUBAOTe Y ¥ Caa »UbQde

cUZ aaxec 24aYaiO0ORY UUPPe 040 4402 BACcTx®

¢cU0@al0c¢U0O ca0UR&e Use O4dacU@a UUPUAU daaxelg

O O ¢ @ U aldamatic trails _ are perfect for

Oaiaa® RaabUaU ca ax aec aaag O0Oaec

an area under their own steam or the

cPa 0eOb@c RUg UUPG e




FEEEC YUA UY%e¥%Cl I1», 1%

YodeecUcecUaaldR ecdedcedd (
40cUaadnr OUPUAU xiecda
EexecOUa00RD xPaeclUadclUas
®cd0¢@Ui Ua aRO0O@ Y URAOO
sustainability

ca00R Oxx@gx ¢ORe@ adbUa o
040 =¢OpP@UaRxPé&e alU ¢UQ
>UaeceVy UeUx@e B¢0jce

Low impact tourism infrastructure

applied

/FaU¢ aadURU¢I adaaacgdx Y U
transport

»UU0 R@edR al RAOOR PadRa

)AééX%OgUé

adabyoaga
RROIXPA U]

Fa@ OUOAUY
xkPaeclUadcUas

UpUau ™ ged

iagac ¢Uaael

OUPU&U caedleaxa

e

RUO

X

Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
U ¢cU@

TUORRBaAUD et é6dO0bPaBaeeBdae- AUleb aU aé08cacdlea Ua a00P cUagex >x2éaawd UaRUxO0iaece

eo
A3

A&adOcUOD &0

(oF:3)
Uaargagac ¢U ax

a
1%}

Pe ¢U@ Uagaacbado auvu
¢0¢ alUpUAUA

0

484U eeUaa0R UUPUAU cAOUR iecda

°RaOOR RBOxPA VAl 2eaecOUAaA0OOURUGI >,4éV884a04c0R Agalaaadadd vmax@é > Avace Y ¢
EeUcigaROax Ue O UBAOOR 4aRQ aax@R Uad 4a0cUaadR OUPUAU cAOUR eiecBace

ca@0¢ é0a4U@ci aU UUPUAU ¢ca0OUR daaxebce aUUDZAD X




Practice No. 5 [ )
SCHIST VILLAGES

PeclaldclUaa- £O0UU=x=¢ EURROUD @
faeacai- AaadceUonR
E@oOeWgdae-c¢¢OaabpUselecajlaacgacaelegelaxge y

‘Ugadi Vad ¢0Q Caealza -@é@RrRazadac al £00Uac E
1aa8ax04a0cUaa TaaaleaeUaa Vaa cUQ -déoRaGaDAC AU

ORGANISATIONAL SET-UP:

2324004 AGUUA4AOR -éPRAAADAG 1e4ax »6U0 aaaUadaadeae 1,ACA

FINANCED BY/THROUGH: e i A
AdaceUOR ¥£¥£foe

KEY FACTS

INITIATED IN: ¥££n

COMMUNICATION EdOeUco OaabU4aUl arROc¢cUAadaY :0000aapyY YsaeecOU&DA
STRATEGIES: ;04auelbU@eae- ACY ,AY tAY EY -,

« Local rural experience
All vear around  Cultural experience
4 « »04x a0x@ d4axe0c¢e Oax 040!

- ETAYMACYAA-

CUg A£O00Ux¢ EURROUG e agcedbidéecedP agpeBeadpa RaOOR éaal
eeecOVa00ORY xPégRazagac AQVPOeUeBEWUAaAAOR O&0Uce >0l
4440 ¢U004 nf£f 34060¢0 OtV BadndROY¥O%e 6UcU 20024408
cUO¢ éadb ORaae@RI 6UcU ¥n 26 AAELARO0OcUDE; LW Ocedd 200U
agceadb OadxeUmceae al ¥2 6URRAIPRAO&EILR2D s Wigkei CUO EAEA
c0@ Uacogalaa aU ¢cUg Oacacai#0lelto HBRRAOP e Uzxe Oa&a OeécU
AgUUaa auU AadceUOR; rural experience in unspoiled natural

A o weadaeaxUalm
CUZ x@Bec¢lUalOg¢lUaad UOe O UOUA ¢aOx@ OaabUau

b

aR0OcUada Uaad OaabplUauU RrAOOR @eawalgabQPee
aag 00a ax 000aaaaxOclaay 6 éUaeUc

ca RaOOR 4@aecOedadac Uaa O aguUUaadRrR xU=x=U0Y

a8 Qeagalgadgeaey &404aUUAU Udaa 4a0cedw



- CUZ "Bx@UO&x xa EUexca vAIEEH30aU00 £OUUx¢ EURROUD & ¢
60 Uaidr@agac@x Ua ¥££o OGa gy a£cO0aRUUU¢ CaedUeec -«
Commission for Coordination and Oi ¢U@ A¢OaRUUU¢ aeax0Oc¢Ua:
AgUUaadR -gégdRrazadac auU cth® YesampdiahR does not have
AgUUaa au AadceUOR; ¥§ eUBBOUORIEWBAEARRecUAaa Oax Uae
2PRPOcOx Uad ¢cUD 43aU0a0a O BREDaa LA Ud ¢ O A1LA Elea @ ¢ &6 & |
AEURROUD ARO4dxad @®c¢exUZeae Ui c@UaWR®OEB@YUc;aaUCTacel
cUPU4 eeddaeaxlUalaeyVy Oax cUsU 223G EY caedUec xPBacUAaC
e0UOU UgRragx ca x@ agd cU@hthdDelaae ca
promote them.

- Aad@ x@¢cOURPx UauaadadcUaa aa ¢C
« The involvement of all the stakeholders isprovidedat Uccidae-¢¢ORxPUO@xaélUa
>a2al0U0a0RUcUBaeY OxxaldlbOdalAzdge Ue@aDnR |
OCtelUdbmzgayY aBeUxBaceer, dicsfOVRBAYruge raapUal |
a0bUaU adacde=ge Ua cUD <PSPBARLLAF0 Oax 4ea0R peadalg
aU cU@ xBmcUa0cUas U Oaagys@adh W omReleoes 46408 xo:
success factor. 080 xaaladc@x Oi xaadaclU0 cae
« The Schist Villages network comprises OR¢UAaeUU ¢U@a® UOae Ogwa 0Oa U
O0O00aaaax0Oc¢lUaa 384éUxZaxeViasci@abP@cae 2eOU O £aOUA4Y 14
advaaUc¢i auuUgalal UVaeelEunirailamie®ax ¢cUQ AcUBaROAax:
@%OOB é@ae"g"(”)éé(”)égae.@ éééx-é?/_l_?[l?e%gggistr%atgnogﬁannels: Via
00®=caa42a00 242xe00mO  BAQOR 4B U 0N o anctstcd ¥x %G g
0gacalO=yY éaaxéaabUal Ofnad§t b3« vicpy 10040 Ge0UOUGU:
0OaOU¢ OacUx04aae® >UUxcaaUOORE &x&Uade® 0ax
RAOOR OxéPaceaw caea aaaéUx@aae avugavau
OUUpUAUY OUPUAUY O0O4aagUauUlyY O00O4aiaalau Oax
nature tours. One of the most special
Peagalgadgae avlu@adx Ua ¢cU@ OaapUaéUeeca
d4R0OcUada 040 éadbexeUaae aa OadecaedcUaU
alaU0c¢ced® @&@0OUUmx=¢ Uaexz0e 4aad UaGax0Y
UOaxalbx@ UalOcxea OUQBDaed;

» Local businesses that want to be a part

au ¢cU@ agcéeaabp U0éd ca OO é0ORUxO¢@x

61 ¢c0@ “-ECEA OUZadi Oax eaaa
®2e00Q0xxeUer 05aRU0O0O¢cUAA 04 4@0OaUValUIdx
Oxe aU OUOR alicagéde aU A£OUUz¢ éURROUZeaY
Oax 0&4@ =Uaéa aa c¢cUg OaapbpUaeéUeeca

website. They also receive advice and

technical support in the formulation

and submission of applications for

A ~ ~ A 9

4a0a0U0R eeadadc Vaecdeadace Oxe é0RR O
0abaxUaU Oax adaaacUaaj



FEEEC YUA UY%e¥%Cl I1», 1%

Sustainable Community Cultural Environment

aR04aauval 0Bad ¢ UgaUcOU|@  impact
v.aéaRégagac au OBR ¢c0@ aegf)D(Z)UU?s€><Q)éae X
>480é0¢@ Oax ae0RU0e U4 apO4&4UAU
AgéUéOR alU 0004axaadx éURROUD & x
AdaaaclUaa auU RAOOR 2@aéU0B= >RAOOR X X
RaxUUaUVY agxecOeaddacaey éa0alogadgdea
Fair employment opportunities for X
xUéPadaxe@ Udacde aU RAOOR a4044RD >iaeal
O4ax arxY aga O4x éaagdace
,aU0Ugagac aUu RaOOR O8¢Uagbaae O4ax X X
farmers in value chain
104¢U @x aee¢OaRUUU¢ caedUlec xBaecUab¢Uaaa X
TU0RRBaAUD et égO0PaPeaePBae- RcUaeUU addec aU ¢U@ 40cedd Oxégaceade eaRx U0ed Rae L
Ue ORzxa ¢U@ aUUQZ4& aU O YOPE 20UOAU ¢UO¢ xaBe dac ¢ éU¢U ¢U@ UadbU® auU ¢U@ xBeaecls

- aéaRégadac AU ORR ¢cUP aacObglUarxPéde U4 ¢cUQ x@aeclalbclaa aR044aV4U 38400 ee U

« EEA 0ecU@acU0O 2640R Peagalgadgey UacareUal ag@cUal eUcl RAOOR 40AERDY &
¢cOeclU4al a0UUa40R OeUaelag a0x@ Uadaa RAOOR adaxebcaeVy RPOA4AUAU RAOOR O&0OUce;|

« Ee@a UAUGaxRi UOUA cabOxw OaabUaU arbcUada Uaad a08cadide alU ¢cU@ £OUUac EURRO




Practice No. 6
ALBERGO DIFFUSO ECOBELMONTE

- PaeclalbclUaa- »UaecadlU0 O0Qacad aU porahaco 10R0044
faeacai- TOROOAUOY v%cORI

EGdOaellgg@a-c¢cp0aed004aiogbPRAAA iUcco®elaa

ORGANISATIONAL SET-UP: JTAW, e AAAC, "¢, A°A witEEA

FINANCED BY/THROUGH: Private investment

(%)

|_

<

L= | INITIATED IN: ¥fo~

>_

S48 COMMUNICATION EadOaeUc@Y :t00080aabyY waecOUAOA
STRATEGIES: c0aUebUBe- AY ° AY ,EY %uC ¢

Categorles $easons K y Attraction

« Authentic Calabria experience
« Innovative accommodation model
All year around ¢ Culinary experience
« Local products

bﬁEﬂAl/4AQ1/4AA- a OxxUcUaayY cUUae O0O0Oaaaax C)g"L"J‘"é
xa@e dac 404aeU4Q ¢cU@ OaaecaedegU

va Y%cORIY ¢cU@ aORO@aua xs&trudilées bl ratbed aidisitd cestore and
represents a new alternative to traditional a00eagda0¢c® eUaecUaU Uaeaedae Ua (

caedUesec O000Oaaaax0Oc¢Uaa a e Owith Deal clitaraizaRdahibtorical features.
H™pe a4 UOdalaeaegdeae; Adadagd0%Vaa=friVexea cadbaxzROcTae R
000axaadx éURROUPae Ua acaeld gwad@x OB&coZRrRa; CU@ aaladu
a0éUcORUIGx Oax ceda@x Vaca saqey O«@lma®d@x Ua O OaazU
0aRUxO1 404acORae; CUD aOROTAVAUDAGY HxBaxOBREAOR =ciBBY OA&Q

represents an approach to sustainable cUdaeUUae¢ xUUUGagag OeURxUAaU=
economic development in many tourist caéa Oec a¢gaegoa Oi aaw adaldUy
destinations due to its very limited impact cd0OxUcUaalOR 04@0PUO&®¢ aUUU¢g OO
on the environment. RAOOR OOUPY a4 Ua ¢cU@ pPUcOUBa al

RaOOR VaexePBeaeVy ad xRUEDADX ca ¢



aAobaaegaclalu 0Oa @eéUeecUaw Thembargdbifggo 04U ngraaacd 1000
hotel room is far more sustainable than e0x 08a@0c¢@x Oax UOae Udaea Ua
OeURxVUaU O ageée Uac@raj CUU pertanent Hobvity afqpeeservation and
CUpgag 04@ OedddacRi aad® ¢cUOAdFoGRO®BAINa AU aRO000 e Oax e
xUUUeéexea a44aY@0c¢cee a4aUaUaU ORi8 aaradddl folltke a&/Eidpdent of the

agulaay eUcU aa paélaaaagacon (
CU@ “¢u,A°A wirEEA [ TAu,¢AAAC,Y
RaOOc@x Ua ¢cU@ UU&xcadlUO OQa@@%tgi%’pﬁergear%aé'%}al individual o
T0rR004&aY O caéa aa ¢U@ CUééggﬁ%eggggéf\p@%ﬂaﬂaegﬂx Ua Baoorl
cUg 38aé¢0ab0@ auU Ta=@aidY Ua %Lﬂs%%‘?%%” Oax ¢U@ 4eaon

O O0gobecluer pebaar@ au aeeO"lf?S%% oOrO@aUva

diffuso model. * Marketing & distribution channels:

* The village of Belmonte is located on a cuaaeUU cUg épO=Uc@ au ,0a0¢
OURR 2200a@x RUPD ¢UQ aoooé”guaﬁ'c@%aﬂﬂ?‘éﬁﬁ'ﬁab'e travel

¢cU@ AgxUc@aadbagoa OaangB@ngJ%'Béggeé Hp@ Udnges®@o° @& a0 4
cialooR AgxUc@aadagla eﬁuét,gé—)g%léja‘@

« Thealbergodiffuso aU u@Rraaacd 1O0RO0O44A
wanted not only to fully embrace this
A00URa=aaliy Oéc Ua UedcUOAa- Ua UOOGY ¢UD
€a4b auU &4Qe«cadlau ¢cU@ =alORR Uaexegea
>a04ail aU ¢Uga ealaloOUcox Uaad x@OOxPee
Oax x@O0OxPee 60a d0aVa4a0x O PEeaDAac
040Ucxeagda exaUalU ¢cadxUclUaaldR adb¢cgaUlbRaY
ag=xa@0clal ¢U@® aaluualoRr UplOceagdae au ¢cUOG
Uacgdadlade auU TO0R0O04U04 UaaweaeyY Oa&UaUUAU
OO0Opb ca RUUG ¢UB UUaxcaai Oax R@OéUaU ¢cUB
OUO4&4a aU ¢cU® aR00@P ¢a0U0aAUD x|

Qo
m> qQ»

>

>

» 13 small little houses  were completely
dQxecaddx eUcU @0aravUOOR albc¢c@aUlORee
compatible with the environment and
004 0 xU&a@OcRi Oaabpgx éU0 ¢cU@ é00aeUco
of the local operator.

* Local rural products, arts and typical
local dishes are also promoted within
¢cOUzx ORO@BAaUA xUUUeaaj



FEEEC YA uY

»0UU0 RPé@R aU ecOPBUARXD
aRb0aalal Oax x@é@dRrRaaadac
Local farmers are involved in the tourism
60Reg OUOUVA >a8axebce 444
01 RAOOR &F=cOedlace e

%4¢0aUUO0ORY UBaUcOUD au ¢jal

architecture promoted

" UagOc¢ alU@G4a al RAOOR UO
local products in place

EeecOUa00RD Oax Vag@da O
construction

AGéUéOR al &4ea0OR aROOT = (
au éURROUGaeY RAOOR Yabee

Sustainable
ardaaval

E ééés{lOUéé

URxUaU Oax

Oax Uabaag

Ugdagaldc@dx

Community
0Bad ¢

cUaa Ua

X

X X X

ax a@éUcORUIC

Cultural
0gaucoU

Environment
%] impact

X

X

« 2¢U@acU0 Peagalgadw Ua 440 aU ¢UQ a0=xcaddx éURROUD Uaeedeae Ua poRrRadaco T0R

« 'BO@aUa xUUUeeay O4d UaaaélOcleép 000aaaax0Oclaa aax@R ca 40éUcOBRUIG 4aa04acUOY
éUcU RAOORY OeécU@acUO 040UUc@Oceaw

« ,A00R &4¢40R d4axeOceyY Odcae O4ax ¢cialOOR RAOOR xUaelUPe 040 ORexea ddaaac@x éUcU

concept

« ARgéeUeOR aU 4¢a0R a4RO0OP® Oax aBéUcORUIOcUAL AU ¢URROUD=® RAOOR Yale Oax UAC




Practice No. 7 é D
TUNISIA — ON THE WAY TO A
SUSTAINABLE DESTINATION

P@eclUaldcUaa- cealeaeUO
faéacai- CealalO \ J

EdOaeUWu@ie-ttéeéixUebaégdicealalbjbaacgac

ORGANISATIONAL SET-UP: EDEFAOR a4U04aUxe0Oclade Oax O00cade el

FINANCED BY/THROUGH: Mainly international cooperation

INITIATED IN: NA

KEY FACTS

COMMUNICATION EdOaeUc@Y :0000aapyY 1aecel0Q@Y vudeecOU&OAY AU4GcO AP eg
STRATEGIES: ;0auedUgeae- AY wugY ° AY "a00U00

« Sustainable Tourism Charter
«+ Ca@bbUAU @édac
All year around « Ecolabel for Protected Areas

ETAYMACYWAA-

The tourism industry is one of the Cealael04 gOasaai —¥£alBBRU&EA x
most important sectors of the Tunisian UaaoO0g¢ aa x

U A .
claexa0axe aU Yalei wa ¥£nu%‘; CLFSUSEAUe% Lé?e Of%aea‘?AxﬂaeQ,UéO?'
aa0@ OUOU4 ag0aadx@x aaad Bgaaﬂe%ﬁﬁg >é<1 a0¢eaOBR Oax O
Uac@aalOclaaldnr 0aalelReae; »aoegntl%tog(ecotoun U'ah ﬁjge jainable
BOAUPRI 0aa0Baca0cox a4 c0P Uabs= togﬂsm yedNe  Tunisian

da@xaaladacRi abxee gaeaUaea$ Q’Sa%%?z@ Uee gealaxlau Oax Uaa:

a0cea@ Oax OeéeRcedOR caealeay
Ua cealaxzUbaae Uacgalaay Oeae e

"O0aax0al ca EEY apOapriadvOPAYse@clade Oax BAOOR =&cOPY

tonnes of plastic are dumped into the

AGxUcpaad0agOa £90 éoai ig0a OaeclUal ¢UY

a0
by international chains. 2
C



CUgi 04 ORrRR OUalaU Uaad aaam@e@epghkedtaofUEiltics and nature

and sustainability for the Tunisian tourism tourism | CU@ °v%i seéddadce ¢UQ Cea
®00cad; »040 040 >xaag® adcae@lia@®agd Oax RAOOR =¢cOPBZUAR

UalcUOcUéD - their vision to develop a sustainable
« Tunisian Sustainable Tourism Charter - Oéx éluzaeéééaeuolf;@ (;éé"éUaeé ?UOQ :
This charter between the UK and Tunisia cuo _Qaéégé_"?ae Udgpalaa; cUg ééf
ca xUé@a=xaUUI Oax ecagdalcl@a ¢l

aims to support a more sustainable

and environmentally friendly tourism of Tunisian tourism offers. The focus

Uaxeacai Ua ¢cU@® aURag 0400 é% 06§§|6r§|®%n9| nature tourism
Oguaaw @eadaxlau Olaaxee i:%%’tﬁa?@@ U@U@QBQOQQX dgulaae;
OUO&ca aQaxdaaxe ca gugse@tg goﬁ%bég%sa@ a sustainable
4840a80¢i ¢UO¢ padUcgUeaeU Oax %%%%%U%%%@%%% au ¢U@ @Oaaaal
caedlUeaecae 04g aRO00UAU aa (;U'@p@\ff@qﬁrg@a{ tI&?aEunlsmn labour
éuUga adpU4auU ¢cU@U4& UarUxOI @95@&5'&3.
« WILDTunisia - EE* AdacU "UauUO0O Ue 6adpbpUau
aa O EURx CealazUO U4aUcUOcUEéED @xcaleélau ca
P@ecO0RUaeU O0a&a ©@0a ROOBRRUAU &=0UZag
¢cUO0¢ 0gaclU e @0aaaald x@égRazagdac
r2@8é6U00e Oax a4axelOc¢caee 6UcUUA CealUaeUOaa
protected areas and nature reserves.
CU@ OUa Ue ca UOOURUcOcD ave Uagwa Oax
UaaaédclUéd Yabae Ua Oax Odaeax ¢cUQeaeod
04g00= ¢cUO4aba ca ¢cU® O@acU OOcUaa au ¢cU@
products and servicesthatare produced
Oax =ezarU@x Oi 1aeal Qacdgadgagdeda
Ua ¢cUQ 40x2a00¢Ué@ 40UUaae Oax xeadadc
sustainable tourism development. It
Use O aUlaag@alalU 33aY@0c¢ O&e Ug 0400c¢gae O
age ROOYR Oax O awe awclaxaraUi Uaa
OFacUUIVal Uagda 0aaadaldae Ua CealaelO;
- 10aaaed cagpbpbUav iGamaRay O
®2aORR aaeacOUa éURBDSIE@ Ua ¢cUQ
South Y Uadesece iO0aaaed cagbbUauUyY céa
®aadce 0Oaaadc¢UcUaaese Ua 0&a@0OcU ¢cOPUAU
ROaxaeOOagae- O caOUR a4eéa >8£ ¥%aoce Oax O
aaeacOUa OUPD 800@ >-£ ¥%acei  =aadclauy
UBecUéady OeRceddRY &a00&400cUaa0RY Oax
VacdalzagadcUaadRrR @édac ORR O¢ aadaY
éUcU scdaal adaclOUa0cUaa Udaa ¢cUB RAOOR
community.




FEEEC YUA UY%e¥%Cl I1», 1%

Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
FeaecOUaOORY BecUabclaalabadblUgagac
2cdOcrUi U4 arOO@- aeéaegéwéééﬁ)( cacdleea
charter
»000 RPEDR Gaaaealci 40acPOUaOCUAA-
[6aaaes CaBPPUAU B6DAG X X
08g0¢U4aUl ¢UP 23a080x aU éUaeUcade cagdaxe
lesser developed destinations in the X X
Uacoalaa- ovi aaavyo@og
Support for nature conservation via
Uadaa@ Uaaa caealea- EURx|CealaUO X

TU0RRPaUP et é@d0Padeae@ae- EO4AUDGI AU 2eecOUalOROY 04aPOORY d4axelOcea

« Great example of a sustainable tourism charter for the tourism sector

e ,2cO0RU20UAU 04 04 ROOBRRUAU 20U@agd O@AacUUIVAU 2086000 e O4ax adaxebcae @&l




Practice No. 8
SUSTAINABLE WINTERTOURISM

@eclaldcU
faéacai- Ea

an
Q
g_)o
O >
o Q

“a

u

EdOaeUWn@ie-¢ttéeei0aagdauloedsd ORADA| X
¢

40
é a a
EUac@d é000cUAaAY Uccdee-¢tééejed0a U

°cgaadai ™ £eU
e

F0i00¢cgac

ORGANISATIONAL SET-UP: AgUUaadR 6ax RAOOR -AA
FINANCED BY/THROUGH:

AaUéOcp ™ aeOBRUO UeaxUal >a0adbp@clal aléeyY xedadeadalla
INITIATED IN:

¥£o2 ,'3304800e048 Rixee

KEY FACTS

COMMUNICATION EgdOaUc@Y :t00@0aabyY waecbOUAOaY laecedw
STRATEGIES: c0aUebU@Be- AY %CY ° A

« Model for sustainable winter tourism
All year around « Soft winter tourism activities

- ETAYMACYAA-

CU@ "aagaulegd "RiaseY O aadaacd®UAaUY éUac@ad UUPUAUY =
caedlUea x@aecladbclaa Ua glPaQubdedaadadax Odaseae Oacacal
‘RaeeY O4ax £O00ex g@Y O aaedd@rae (3284@@a =bPUUAU Uz ¢U@ el
xPecUadclaa Ua £eUcigaRO0&r40DACBIOEIGID "aadaluoe RaeV

selected as practice examples because cacOR aU n©u pa aU aebUUAU Racéda >«
they represent two different concepts of coblavaed Oax «o pa abbclal ¢d(
sustainable winter tourism. Oax ng &eéade >@0ax] ¢a ca ada OUBa

R o R and one mountain loop.
CUZ "aagaulOegad "Rae 0a0 O OQacU gx
40ced ad0ab >38a¢c80¢c@x 0400® x@aecUadcUaa
>O ORAPOxI d4Q@exePac@x Ua a400¢U0Q Aa o
¢cUO¢c a0Uanri adadaacPe oalUcy gaélaaaagacoOn
friendly winter sport alternatives such as



« Skiequipment can be rented and a free * It's been a car-free destination since
a0a au ORR Odaseae Oacacdl ebovual Oaxa@®Uite xgOUxeUade; £0OC
UUé@a aec Uad UVagigwidldadddda O@FUaeUcade ¢elal O 004 a@@x ca |
for free. 004 O¢ ¢cU@ adabpUauU =aacg auvuul

- Several cross-country local skiing entrance and have to switch to public

schools auUU@&a esebUUaU OBanae%agéggéég?U%é OOa e=@ aald auU ¢
UeBeace a0UARI &cOl Ua 000 &Sl poygigd taxis or buses.

OgRraavlau ca c¢cUg adar £®0ERRI® UOx= =aa® au ¢U@
440é0¢@ Uac@Rae Ua ¢cUQ © éc@@RGEVE@cBdgcU@®eURxUAU Oax
‘aagall0e@a Ramei d0UerROcUa4e Ua £eUcigarOax;

« Once ayear, Germany’s biggest cross- - £00= @@ 0OaaaUc¢c@x UcedRU
country event cObPe aRO00Q >U4ABRUOE®W auU ¢cU® "Raz d4aYQB0¢ Y
Uad os-0«ce Uad ¢UQ "aagallegdalnezEyYdablg®alUcUgae RaOOc@x ¢UAa
£ a08cU0OU&a0OcUAU a0cUade ©Oh@ "Rabag® agUUaa Oax OaaaUcgg

ax ¥o pba ¢cd0OUR &daec@ayY O axsuStdidablée development.
é@?gUOUéC)égae >/Eéaeg©UéOO.U%%‘g:Oéé&@e%éggé%ééuaeg xBeecUa0cU
dR00D e 0a@all caea Ua %ea@ ¥EE£Y¥| %4

« Another product is snowshoeing: AOOx @0 CacdUxacxe é60ae 0e04x
Several tours are described in detail AeORU¢i ¢cO0O@BR auU F£éUaxae Caeau
onthe 6@0a0UxaeaRa0Ox00RP e dB&HOWacUaa AU o uyec Egdecgaa Ua
UeUx@x seadéae Uadas Welkas & & are no chain hotels — only private hosts
snowshoe rental  are offered. or small family run hotels.

(@)

N

- CUP "aagavudbegad Rie 040 ORexea Ubaaea
Uad 2pbU caedlauU; ¢UPgQ aaeéxalUaglaulyY Ug a0 O xa
very little infrastructure to practice. The
AA x2x04U00x 20¢60a40R a&bU caede aa Uceae
600 Uc@Y d8aéUx@e O ada Oax aUUQ4&e
UeUx@x abU caedee;

CUZ e@Oaax gebaarR® Ue £00x '@0Y ¢U® adUa
eURROUD Ua £O0Oa&cORY aa@ aU ¢U@ adeec 200aUOORRI
beautiful and diverse valleys in the Valais

and the Swiss Alps. Saas Fee is considered

a model for tourism sustainability even

¢UaeuUU U¢ aUU@aae Oaae@acUaalOR abU caedlaea
>xa@4aUURR eUcU OOOR® OO&e BcOje pec éU0¢
a0bg@a& Ug ®a ®eaecOUal0ORG?2



FEEEC YUA UY%e¥%Cl I1», 1%

There is an institutional structure

0aaaxU0adbglau ¢U@ aeéaegéUéOOUBXgi O

>0acl ‘AA 2|

ca00R Oxx@x 60ReV
x@aeclaldclaa »O0acU xBaeclUa
RAaOOR Uamcem|

The tourism activities of the practice

Ugagdal0c@ ¢UD RPO0e¢ daaeUORY Uaadodg

¢cU@ @aélaaaadgac > o

Soft mobility concepts in both

destinations promoted.

Protection of biodiversity and natural
0galcOUD > "o
EeaecOUA00RD 402aed0@ al
OetxelaPdaeede >0acBRae Oax

¢U@ aQua
O0vad OU04UPe 040 &¢OPPUaRxTadze Ua ¢UT

Sustainable
ardaaval

adUgagac al
Jaeecee e

?0ce

DclUaaae- aOUAaR]

Community
0Bad ¢

Cultural

UgaucOUl

Environment
impact

X X

X

TUORRBaAUD et édO0bPaPdaecPae- -464aUURR ablUAU Oax OOORDY O0A&= ¢cUAZOcwa ¢cU@ Baélaaas

« Great examples of two different models of sustainable winter tourism

« £aUg 2aa0OURUGI aax@Ree-
model in Saas Fee

, 008 Oax aeORUO ¢ca0amaasdc Ua ¢l 7

Oax 008 UAZT xDa«

« FaUcg éU4acP& cacdlUea O00cUéUcUD e 4046080 RUccRP UaUA0aecaedcedd Oax 040 @aéU:




4.2 Practices No. 09-14;
Protected areas and

national parks




Practice No. 9 [ )
PSILORITIS NATURAL PARK

PaeclUalbclUaa- AeURA&AUcU= AOce&dOR AOAL
faeécai- 14a0c¢@Y 240000
EQ@OeeWgdae-¢¢886i820R840UcUaeUPaa0aP N ACDAcC y

UieeUba a048ba 8220RA4A0UcU d0UPAxalUa Ugeadaba eageaedatc

pépRasadac ‘U@adi Vaa ¢c00 "a00 a %AAA AEv ARy,
>8£ ®00agUaRxPadee Oax ¢U8B AOAOUGaBac TaaalUge
ORGANISATIONAL SET-UP:

ADO&Pb >- 40340 ePacOcUéPeae Udaa xUUUGaBag UaaecglUg

------

FINANCED BY/THROUGH: AeORUO UeaxUaU® vacP4a40U 40300 Y Tiddéae ¥£o§ ¥£¥F£ 48404

KEY FACTS

INITIATED IN: &b Uaeéax@x U4 ¥££a

OxeU¢@Y 10060@04aabp
a

@
STRATEGIES: , 040e0U@e- °AY A

COMMUNICATION E
é

. Eea0a0 UgaxUeéoaseUci
¢« ,A00R aeORUgI d4axelcee
All year around .°ga caOUR= agceaabp

- ETAUACYAA-

AeURa4UcUae AOcealOR AOAaP Uhis phtidaiea islbpecialldde to its

O0@acdd auU ¢U@ UxerROax al S2a¢30 Vwax®W@gaazUciY Uxe ORxa
Oax Oaégax 0a 0400 au OO0 amastimpdranthat¥pots of biodiversity in

e UO0e@e ¢UP UxeprOaxase UUUG@®OoXad&x0WGE 04 OecUBacUO aeé.
ago0OUlUAaU ¥8"© aj CUUe 40 &kant azuifineE AVigBdisA can experience

°RaO0OR °gaaldapyY aglalal Ucgx e daeedtc® d) caOUReY ¢cUQ UDA
Uac@dadalO¢laaldR U@aralUO0O0RelBadamed HdeBYeagdyY O4ax ¢cad0OxUcUa
e0U0O0 Ue a040U@Bx UaRRaeVAAOLD 488AD UERB 20U U0Baec aebRUC
al gxe00claayY xeac¢cOUa00RModwd@t @RAGADACY

Oax d3ac@Oclaa auU ¢cU® Oaglaae UgarallUOOR Oa

eORRBR O 40ceadldR Oax OeRcedlOR U@aUcCOUD;



cadax a44a00¢cUO0O@ auU ¢UUax adawronmemsal €ldcational activities
Uac@aO0cUeéw °gaadab aday &aael offered datg (i@ Environmental

website. The map has different layers of ,xe00c¢cUaa 104ca@ Ua "4auloO;
Uala&daoOclaay =eOU Ox cUD a%ﬁ«?tﬁg Lépalst"ﬁ}oHt%?%hannels

2a000U0R OUaxUé@aaeUci aeoo%gp%%r@gg@%%?&@g%aea 43040¢a
Oax adaxeOce Oax ae@anO@ae.dgfaﬂsgape rg\/%gcf;%r?Yhe website
¢UelUcadee 004 ax ¢UO Oaa(;OOL? x?agotyfg’éaeée l«’;{aeurSaaUcUanQaaC

BaooB OOOaaaaxOcUaa aaaeuxqjaa%Y 0&50%%&@ adetctelédnR OUDAcC:
A—Q—Q {
ca @0¢Y RAOOR eéadbaelUasdaeyY ORcBaaOcUED caea

d8aéUx@axeyY Oax aeaddU0x@ RaAOOR daaxeldcea
reeOU O arUé@ alURY evagy =al0ami Adaxelce
O4ax 20aél0Pae U0 cUB ,a00R AeORUci ROOBRY
O caaR xgaUUa@x O0i ¢cU@ adap ca 4gOavali@
OecU@acUO RAOOR Oexladaex=PdaeyY 20U Ox ¢UO
aklUgalgaxae AUQORcO&a eU0a0 éUaxUcade 004
peavalgadgd ¢cU@ =2U0@a a00aUaU ¢caddOxUcUaaa
deec UDaxj

 Information on Geo-trails is provided
aa ¢cUg é@0aeUc¢® Ua ¢cU® Uada au ROO Gcee
>axU R@ae ca xaearadOxce eéeUcU adaax
and practical information on the trail
sUccdee-¢¢céééijaeelRAAGUcUUBAAOAPUAC
dacuvuad cU@ éUelcadxmtUgacacalzaclga

trails/_ce
« AzURA4UcUe AOce&dlOR adbabp édx aa@ au c¢UQ
Uaed Ugaadabae ¢UO0O¢ 404¢cU0UAa0O¢@x Ua ¢cUWD
38aY@0¢ a°@acaedlU=a Ua Uaxeer08 Ugasadbab=xa
>0 A LAY Uéax@x eax@a “acgdaaoU cagodo
Y fiddee ¥£u§ ¥£¥£ ddauvuada; cUQ
adla ¢0auU@e¢ au ¢U@P &a4aY@0¢ é0axe cUO
@albabgadac auU Ugacaedlaea >cacdl=a

Oax ROaxxe004a® O ¢cU® OO=Uese aU Uasecgalau
®2eecOUa00RY caedlUxa xgéPRAAADACE]

e Local products are promoted by the
cabO0R AeORUci ROOBR Oax ¢cUY artaUgaxeae au
AxeURa&dUcU=x=a agéedax adavadba agadbga=lUla
O004&4xUgcae-¢téééjaeURAAUCUeUDAEAOAPUAL
P@actUad cU@P éUxeUcadetiajradlclUa UaUBaxaed




FEEEC YA uY

T eUx@ OULAORY au RAOOR ac
Vaéanédx Ua ¢U@ x@aecUabcl

ApéeUéeOR al aaeacOUa éURRO

Local products are promoted by different
200gage >aRaO0OR ae0ORUcH 3
avalgaxe aU AeUR4&aUcU=4q
Ad@e@dadé0Oclaa au OecU@acU
Uaexe@ae Oadx 4aUOUUAU éUe
¢0@ cd0xUcUaadnr e0@algax
>akEUgalgaxae 2aU@BRcPAEE
Environmental education centre in the

p

an
O
Qo

b1

dac@0Oc¢laa au 4a0cealdR UGAU

Sustainable
ardaaval

f)bQ)O)a}:ExQéae
aa adAoOUga

Ugae Oax Oeén

O 200a034&x
Jcadae Ua
ae RUUBaecil

U¢cOUD >EA, A

UadcUaa Ua

44¢cP0¢@x °04 2UcPaxe® Uacd
O0¢edd a@céadbe

Community
O0pag

Jac X
géé@x

e A
g X
1A
aclUg

Cultural

cee UgalgOU

1]

Environment
impact

X

X

TUORRPaAUD et ée@dO0bPaBaeedae- O0¢cO ad éUxeUcad 2aaaUcadl4al Ue alaeaUau;

« ca00R 2¢cOP@UarRxga Vaéarnégagac Ua ¢cUg adadUpagac aU ¢UQ xBecUadb¢claay éUO &’

Developmental S.A.”

« UeclUalelUae0U0U4aU RAOOR adaxebcae 6U0 a¢a0

Psiloritis”
- A3aaacUaUu RaOOR d4ax
%acda00cléd gaadap

. AaOOCUOOR UalUaaadcUas aa UBa ca0URx 38aéUx@x a4 ¢U@ 600xUcd ca xaéa

R AeORU¢I cO00O@oRrRa Oax ¢UP agadbgaelU

Oax 208éU00x O 60RR O UavaaaldgU

a4 aa a

3

O

3

5

a

D e

o]

X

a

U



Practice No. 10 é A
CULTURAL PARK RIO VERO

PeclUalcUaa- ‘neBgééOB adap AUa E@aa
faeacai- "advaay £a Ua
EgdOeaeW dee-¢¢a084ae0d0eRcedORaAVAETEA | NaACDA

AOaOU@x O1 O Dadax aU cédeaxec@@eae Oax O Uaégaala

ORGANISATIONAL SET-UP: o e A, A S A A\ ey A g
aguuUaa 4u £aaaacO0aa x@ po0aOOe&xecaa

FINANCED BY/THROUGH: AeORUO 40400® ,e4aa004 VaUOeRcedaOR 1e4ax Uad AealOR -@édr

INITIATED IN: AOA&P Uaeéax@x U4 ¥££n

KEY FACTS

COMMUNICATION Website
STRATEGIES: ;04auedU@e- ,£Y AY A

« uRPax al OenRcedlOR Oax 40ced aU0cOU@
All year around « Cultural experience
e "OcléUcUPa® a4 @earRadalau ¢Uy OUzxcaai

ETAYMACYWAA-

CU@ AUég&a Eg4aa TéRcedalOR ADAPIER@&UARDY @0 édx acUPadce adQxae
the base of the Pyrenees mountains and a0al0U@x ca a4aaac@ ¢U@ Ux@acUgi C
Ue O edalaegd 24000 éUQaQ eCongriic Gey@gpinkid ®f the territory.

Oax 4a0¢cedOR UZAUcOUP Oaag %aloy@o A UeD@d EDaa feRceddOR Al
408bp U O0g4acadx Odaecax ¢cUDANEWROEDa& URcOa00c¢cTx Oi Ugee &
Ue Oadasdae@dx al 4Uag aealo &R U@E0 eYU@UBAc cUP 40¢ced0OR Ja
auU e0UOU O@RrRaaU ca ¢cU@ O0&aRUAULEAONBBe040 AOcealOR ADAD
xUéUexeUaa auU ¢cU@® AFaaaaclOa au pOaOangaa

and one to the administrative division of QUQ EEA &U cUo AUega Eoaa fe

Sobrarbre. U?e aUU@aAUaU A(;UQ AQAeaQaU¢aAOQA U
cUageaej CUQZ a0apP UOxe ég 0agdOee

404p Uese Oa \JséamsOvhe Waptdwse®©prehistoric cave
¢0aU@ci au 0@aU0cOUG »0Uaxebaxli 0OCxYcldsddRBRY cU@ 106 A&



Ua faRéala aUUQ&ae UeUx@x cddde0ftkxz®@BlRrUaasa ¢cU@ aAgaadia
O aldai éaadbxzlUaaz Oax O00c¢cU BB EA ¢aacPAaa0U Yalals pu EExag
experience the spirit and the lifestyle in order to create the European Cultural
au a4@UU&xcadlU0b clage >0V Attticbed)adae aa
eUaacUal éUcU O 24008 cUaag0y, 432V P%GAAN020casx 6040 00
Odcae T¢Ojej U4 ¥Eoa;
* CUO aoap é0O0=Uco ééaéuxqa%araelfég%ﬁps:ga Iga%fﬁ’es and school
tourism websites of the area. They Utaedse O&0 cOAUBCcOx &UcU Oa al
contain all the practical information Oaaaa@UQaane@ 53830303 aU gxed(
daag agdxe aQUOaXUaU gaeau%%ga%%a%ﬂ%geae Dax UeUx@x caea
2eOU O= 000&aaaxOcUaay aQ&aﬁﬁBSeag%%;%gx UacaadcUaaldnr >, e

Oxé@acedd caea aaanXQaa%lB D%E%agaﬂ cOAUBCD x|
Oax adaxedO@aa au RaOOR UO=xzcaaaaalLO

d8axeOcaeyY RAOOR cadéwR OUPAaAOUBe; CcUOG
e00exeUco Uaad ¢U® A£aaaac0aa au p0adoO=caa
0400 Uee B22a@0UO0ORRIUETE-UAUDTaAXRI >
ctdUxasxiaasaacOaaj@et@acaaudaliod ce
eUO0YODetxaaxPospdala

* The shelters of the River Vero Cultural
AO&p O@RaaU ca ¢cU® 4a0b =U@R¢c@aae éUcU
Levantine Art of the Mediterranean
1a0eaec¢ >/F aérbbaieed by UNESCO
Ox O Ea&Rx »BaUc¢cO0UQG aUc¢@ a2Uadg@ o--«j
» The River Vero Cultural Park engages
in international cooperative projects:
aAdavadad cgaada Ua o--2 ¥££o »04
pgeagalagacOR aaau -
éUcU ada&cavaaelUlUae a0la Oax w%cORiIY
eUUOU adap@x ¢U@ @ac¢cbOac au cU@ AUéga
Edaa 9feRceadlOR AdOabpe® A&@UO®a AadavygoOc-
AagUUaecaadlU0 %0@al0a A@ceaadb Ua ¥££S§
¥££« >AQUUVa4a0R a4avYy@dOc¢ a¢;@0x A Y
with partners from different areas in
AaOUae® Oax ¢cU@ ,edaa@0a ‘ﬂeBgééOB Aaeco
aAdgUUaecadlU0 AadOpP "&4¢ Ca40URxaY OecUadligx
Oi ¢UZ 7aeadUR aU ,éedaa@ Ua ¥£of Y ¢cU@
main cave art destinations of Europe
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"OcUéUcU@Pae 040 O6OUROORY
seasons

Revival of rural areas

Taaedaé0cUaa al OeBceadn
ROaxedOade >EA ETA ExEce
Adac@OcUaa al UacOalUORD
>BPUGaxe Oax cad0OxUcUaaae ¢

EUxeUcad gauUOU@gagac Ua ¢UP 44000 =cadllo
RUUB&ciRD >éadbxelade a4 ¢UD ¢cadl0c X
CU@ aaacUpaa iaad au ¢U@ apa
UacoU&a0¢@x Uaca ¢cUg adgedapn

space of the Sierra de Guara natural
adap

0 ¢

[

%]

OepRceddR UgalcOUG
Pacadce X

Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
Uéé}%UUéég ORR ¢U®@

&UcOU@B Oax

Qn
Qo
a»
O
Q
o
Ce)
Q
X

X

TU0RRBaAUD et éd0bPadaeedae- AleaeU4aU Valadadclaa aa éUeUcad éaread Oax Uaadbc¢ a4 =

» Development of the consolidated cultural tourism product with focus on the assets of the area

« EO&U@¢) aU éadbpelUagde Oax O00¢UéUcUD® a4 ¢UQ 3400 0ecad U0 ¢caal0 ¢08UBc@x ¢ca ¢l

and families

« "Oclé@ daUOUPagac Ua ¢U@ UacpaaOclaalRr 0aaagaldeléd aa
xPaecladbclas >2e0U0 O ¢cU@ 2824004 1eRceadOR Aaeco aAd@UUaca
)

« "¢cad00¢Uéw 6@0aU¢@ 6UcU ex=dUenr RUaAPae O4ax O Rag aU éUxe0

O

avyo




Practice No. 11 f \
KASBASH DU TOUBKAL

PaeclalbclUaa- 000U xé caedpOoR

fTaeacai- Aa éOOa
E@dOQOeUo@iae-¢¢ ODOUcaedbpoOR;jOaacdac \ y

AdUéOcoRI aeadx 01 ¢cU@ ndUcUaeU Oaaadal -Ux0aéwd:
AUbP@ O4ax fU&Ua AO»eUaY Oax ¢cUZ RAOOR »OYY ADe]

ORGANISATIONAL SET-UP:

n
|_
(Sl FINANCED BY/THROUGH: Private
w R ) . .
> [ INITIATED IN: CUZ g0arRaxU@ aagagx U4 a--"
X
COMMUNICATION EgdOeUc@Y :00@0aap
STRATEGIES: ;04auedU@eae- AY tAY .Y EY AgY 40000

« Unspoiled nature
All year around « Cultural experience
« AaeacOUa cad@ppUaUl eUgU Oaal

bﬁEﬂA%AQ%AA- °7avadalud U00axalOpP@x &dRO0OTa
®cdaal OaaalUcagac ca @eecOl
%0axeO0OU xé caeOpPOR @0OAaRaxpractidése aftda @ Opadest natural and

Ua ¢cU@ caedpbpOR AOcUaadRrR AOaRryedRa&@gl@d Ud |

UUUU@eaec¢ adaeacOUa Ua AadclU "UaUOO »>U4a ¢UO

»U00 gRO@ ADeaeUUc| wc U 9% K830 135 RANPLRYIC YVigys of the

OUci aU AO4a4adpP@OU Oax Ue O 5%%@8%% (5)96}3 C?@BBQI% Oax avug
beauty and peace. friendly accommodation for those who

é0ac ca geaalogadw ¢cU@ »UUU "¢RC
%0000 xé CaeOPOR Uz 240 aWOR@OTAReUQAOBPOR aUUDAae acdé
°3aladaluUd Ealaew (axUge AALH R &I x8FaaeyY ¢c004&0 Uae O A&¢
s0UO0 Uz O 0aRRBOcUAA AU BadH@ba L UOLOBDEEAAORY adsecRi &
cad a44ac@0¢ ®aaw auU ¢U® ardalgibhoad®ga Vaga=U RAOOR UAaUACL
treasured locations. These National aa@ 00a Oaabp xUUU@&agac cala a4t

O



UaORexUauU iau0 Oax alaxUenadazl @@ @@ Rdae; AUUBATXx OO0
Oax ca@bbU4aU ¢cdlae aU xUUUD AW @AV U@ U-HabRieY Oax Ux@OR
UeUx@x é0RbPe 040 aaU0aUIZxUGBY D@k caOUaar UdaedaeyY ad RO
00a aorOe Ua %0xeOO0OUax= ae8a2ab0alclasaGO®cead Oax Oxé@aces
U0aaldai AOcU@& ¢UOa Yeeg OQM%%UI% lé‘a%@tl[%bﬁtlon channels:

U¢ Uz O&0ax@x Oz O 4B00Q Iga%bé%ogu?egturgy on the Earth

RaOOR ppadogad DaxealcORUCGIH ’O%’%%%%éaaaaé‘gaé@g%u@@. cUO@i Oea

040 RAOOR nPadLa=ce OaaOUa@oﬁec%H]ng &)&t&/eg}‘f!u?act tourism

modern comforts. options that contribute to the

 The ecolodge has received many community or conservation issues
awards Uad 2e0ORRBAOD >¢cU@ clcdsde-¢cééée; @0O0acl OUOaU@a
Nast Johansens Award for Excellence ®2eecOUa00ORY aROOPxetasdadda ¢k

Ua ¥£o¥xY cala xéUaxad ﬂﬁé;g;m@g;e@@éé

,60OBRPA0GB Ua ¥£o§ ¥fooe, Q@ R@RB O®E . foatired in
eeecOUA00URUGI >apd=g Uadlﬁége%tlnpé?n%ﬁo?lguamedlachannels
Environment” in Responsible Tourism »@iUi 1a4%x0 ABGszc CAOEBRRBAY CU

OeOdxee Ua ¥EESY CUQ *a00a %@} ApdaQQBegry CUp Aze iaab

for the protection of the environment available  at Ucchse-ttbO20OUcacdP
Ua ¥fo¥eei Aado Uaudkzac qaua@om/en/nresshtml
POaedOUcaedbOR; Oaa¢®a¢OeOaxae.UgarS.

« Sustainability: " au c¢edaaéwa Ue
channeled to support local initiatives
U0 ¢cU@ aEURROUG "aexadbU0cUaa aaavadai;
CU@ aade¢ OU¢@x RaxUQP xdaaxeaddx
Oaaaealc¢i a3aYy@O¢ Ue a,xe00c¢Uaa Uaa

‘RR&ocdee-¢tceee@UOAAERTIOGARAUT
UalcUOcUé® ¢UO¢ UPREae UUA&Re Udaa aQaacy
»UUU0 "¢ROe&e adeacOU4a ¢éURROUGa ca Oaaclaewd
their education via sponsorship of their
RaxUUaU eUUR® RUéUAU Oéedi Uadaa Vaagi
U

e
deéUaae auU ¢cUQZ arx 02000 Y aa
®eéaaga Uaag au O raOOR UugexO
¢elUalU RaAOOR a@=x=aeddgaey 040
ancestral Berber techniques.

* Target groups: The place is for those
élUa 040 =2@@bUAU O UUUU gax geagalgado®
standard rooms are also accessible to
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Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
60&x@x Uad 2eee¢cOUA0OOURU|cI 40252442 VU0ORYD
caedlU=xayY ¢U@ VUagga p@i aadad0aK adcUaaln
Ugauadalulo ealaew RaxUPas al ¢UQ éadlxce
ApeUéOR aU aaeacOU4a éURROUD & x
Only local employment X

Feaaadc Uad ¢cUQ rRAOOR Gaaaealeci 7~
aU ¢ced4aéda&d Ue OU044ORRD Y ca ¢cUD ééUfGOU@X
Oxexabl0bclUaa a4aUabasa
EUeUcad gaulOU@agac Ua ¢cUP ¢cabxUglaaon
ngadga RUUPeciRy X
%0axe0O0OU xe CaeOpPOR 60 O084URc éxeUaU
RAOOR a0=x=aed0@e 0ax 040daecadOR ngadpPa X X
¢c@0lalaegde

TU00RRZaAUD et égO0PadeaeBae- RcUaeUU ¢UP RaxUP Ue da¢ RUOGa=dx ¢ca e@RR OrROGAUAR OF¢

« CUQ EAA aU 04 0e¢UB4acU0 ngadoa UaealcORUci Bea0aUBA0D >a4R1 RAOOR FaaRAIAD:
aax@aa O0aaladce eUc0UA ¢cUD 40ceaOR xeddacaxUale

« CU@ 0ecU@acU0 nogddoa Vaeed ®ciRP Use bgac eUURY d44aéUxVU4AU ¢UD a0 x@x OaaUasé

« EQ&Vaée 204éU00ee Oax O0cUéUcUPe aUUBAaAGXx &dag aaBRi 000aaaax0Oclaay Oec OB
RAaOOR OUBUaY cala >cadbppUalce 400POUZaeY xOURI UeUx@dx cacaaey 1alo




Practice No. 12 é A
SOOMAA NATIONAL PARK

PaeclUalbcUaa- £aaad0 AdOcUaaldR Abab
faeacadi- ,.ecaalod
EdOaeUWoie-ttéeéjerasaadldbjdaac \ y

ORGANISATIONAL SET-UP:

eaxgad ¢U@ 0a0ax £aaadbij0aay a@davavigx él¢U o

Label
2
(Sl FINANCED BY/THROUGH: Private
[
V] 0a au &£
& [ INTIATED IN: 9“@,9@ aa
= Uaeax@x Ua o-n
COMMUNICATION EgdOaeUc@Y :t0000aapyY 1aeced@yY vsaecOU&OA
STRATEGIES: ;0auedUge- Y A

« Unspoiled nature
All year around « Cultural experience
« AaeacOUa cad@bbUaU &Uc¢cU Oaal

- ETAYMACYAA-

£aaadd abcUaadnR adapryY =20 x0drxa LA @U@ UaddecaeVy Oeg
FaeclU EQ@ec¢ aU ,ecaalo0yY Uditigralglifegyird t0usasag mushroom

wilderness area in the country and thus Oax O@4aai audbpUaU 04 avuUu@adx; ’
is called its Wilderness capital. It contains O00a 0o Oaabp@x aa ¢cU@ eddalcd C
ROAUD ad@0O¢ OalaeyY ¢c0UOP Uaddeaceelbae B GadRU UeUx@xY UeUx@>
rivers. a0x@ caede pPeUxPae caedaeyY c¢cU

o ) i ) xOUR1 c4d04dxeUP&de Udaa A6adaeY ¢U
/£88200i0aa U= Oa 004&cacay@ipigefidio aaa6Uxo UalaaadgU:
4aUOA4AUIVUAU éeURxZadadaxeae Qaéc‘ﬁi‘o‘?estléécomé‘aéﬁ&p

a0cUaalOR adab 2Ua0@ Uce ac¢cOacj CUGI aaU0aUI@

caede ¢cUadaeUUaec ORR ¢UP 2@OaxaaxeyY UabRexUaU

cU@ 24 OORRPx a UcU&a > aaxe @0xaaj Cacdee

0aagddlegd 004a® cadUidae Oax é0RPbPe a4 cUO



 Tours are made to experience the » There are approx. 50,000 visitors in the
eURxg&adaee OacU Oi xO0i OaxEHAaDOUAOUAaa0OR a04ab Bedai 180

The Wilderness Day trip offers a canoe * Targetgroups: Offered trips are suitable

caea Oaadbuagx eUgU ) eaUaeQ@ oa%aégggggeogae Oax Uldaecdae al
au pau £UaglaU  cOUex Uz %gu%%%%%%%%ae Oax UOaURUDae| /

ddaxe0¢ eUgap Ua ¢UO Ueuxgxlf%%ag%aalf %JQ Faaad0 AOcUaalonR
QUQ OaUax xdaéxlage 040 %Iggn%ﬁly eae@xl

cCUgi ORRaé aQaarR@ ca eORPp aéga cUO

uaduurg Oau épUB¢OclAaA eU'&%I%e&'LQ Og‘Og%”BLgPJn channels:

xOaOU®@ ca Ug Oax elglaec ae@;f‘lé‘@g@ 6)2%" eadbe ORa=@RI eUcU
¢cU@ 0OauU; cUUa UaaangUaagaLF@rsﬁ%Qa%ﬁaaae Odaeax ,=caauloy
xUé@a=xaUUI ¢cU® adaxelg aUU@Qf thrBJsQer%ldg%grbthelr website

Y24 eUac@a caedlUaecae 004 @auU Cffy 28a00i0aac0C
galaegd Qeagauvugado PUOP %M’%@WQQ@OM:
®eaawa Oax Oeceaa aeéee U4 aashdrdormation on Soomaa.com toursis

Ogaai auoplauU; EURxgaageaaddixex aalds au OUOR caedlUea
avuuga O § Uaed alUU¢ 20UOQaleY ary@alid@oas-ccéééiéeUaUcPaca
Oax é0RPUAU ¢U&aeUU ¢UP aUeaapxat is@d®d® OV aa 000604 &0L
a0xzgadélal O0p0égae Oax acUPa e RIOAAB cals Ua 248a00 Ua
@ é o adaiu

* Sustainability: The philosophy of
Faaad0j0aa ¢ow0a Ue @gOacaedlUxayv
ddaaaclavu raoor pOaaaallo xgéegRAAADAC
Oax @®xeddadclau ¢U@ aag=xgaédclaa
au OerceadlOR Oax adcedlOR U@alcOUB| Wce
Uaeax@a 'Uéda AeepdnR Uz ORxea O UaeaxUau
agadwa au xUUUgagaeg OxaeadU0c¢claae ¢UD
,®@caal0a ,0acaealUexea "2xadblU0Oc¢UaaY ¢UD
Estonian Rural Tourism Association and
the Friends of Soomaa.

» The brand has received many awards Y

Oaaau eUlUOU ,=xecaalba ,0Oacaealea
AeORUcl (O00@R Ua ¥£££ Oax ,ecaalolda
CaedUexea AelORU¢i Aadauadaag 0éedax
Ua ¥£of >32340 Uauvaaddgakaat e
gééjxaaadojbaacObaececOOaeg et

awards/ e j
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Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
National sustainability awards in place
>,ecaal0a gOacaealeaea ae0R|Ucl B%@Boe

Caeda 060UROORT cUaaelU4ec OBXaeQanééae

All the entrepreneurs are local people X
EUxUcad galOUgagdac Ua cadxUcUaadbR RUUDZaeciRD
>aexeUiaaa O0ax O@aai aulobpPUaUY UcgU X
2@d0xaad 00cUéUcUP e

Activities with low impact on

environment X
"x0@alaU ca O4ax 0aaaealoogUau ¢0Q

paélédaaagacOR a4ac@0Oclaa BerRGee >giU; |aa

0al 20a@l4aU xedU4&aU ¢U@B Olaxe a@acUa|U X
clagdece

TU00RRBaAUD et égO0PadeaeBae- RcUaeUU cacde 040 aUUDAGXx O4ax d4aaac@x Uad ORR =2@0=a
éUxUcalde xedlal ¢UQ xeaagdd «a00xad 80a0lae O OUORRZAUD;

« a6 Uaaldbc aa gaélUdaaagac 00cUéUcUPa a0ROcBx ca ¢cUP Oeae@ce AU ¢cU@ 40cealR a

« " xUégad=d 404U@ aU O00O¢UéUcUDBeY OacU Oi xO1 Oax 01 aUUU0gY UeUx@xY &@RU UeUxd
606cU&Ucl aU pal £0agUal Ua aROOQD

« Eegd UAUQZaxRi aaRU4a@ 0aabpU4aU =iec¢da Ua a4R000

« ,0acaedUexa 0e08xe ®cadBalcU@a ¢UB OecU@AacUOUGI AU ¢U@ adaxelg




Practice No. 13
THE ENGLISH NATIONAL PARK
EXPERIENCE COLLECTION

PaeclalbcUaa- AOcUaaldRrR AOabpa= Ua ,auROax
fTaeacai- aUROA&x
EgdOeaU

ORGANISATIONAL SET-UP: ,AUROaxae AOcUaadRrR AOaba

FINANCED BY/THROUGH: teax@x O EUaeUg ,4URO4xae -Uebaé@d ,aUROAX 1eax

n

|_

2

| INITIATED IN: ¥fa-

>_

S48 COMMUNICATION EgO=Uc@Y 100@00aabpyY iaeced@Y AdU4ag agxU0
STRATEGIES: c0aUebUBe- AY ° A

Categorles $easons K y Attraction

« %,44a¢é0¢Ué@ AOcUaaldbR AOab daaxelg
« Cultural and natural experience
All year around » Wild landscape
» Wildlife

« ;UéUAU RAOOR ¢gaOxUgUaae

ETAYMACYWAA-

LAUROaxaae AOcUaaldR AD&be OR@PIB0 =ddtDc V@S cA xPEéORAE ¢UDI
cUgU4& cabaaelURRUCIY ¢aOl xUchaistevatiohd &avel@ad@ Jdniyxthey
ealaed a0cedlOR UOOUcOca; hava céedtad Bnd dDrdeative selection
xacc@x O8aeax ,aUR0axY ¢cU@ a@&p e Unddéedxd o au 0aapOORY au .
UaZD 0000 xa ca ,aUR0Oaxae adADABapxAdddVadPae Oax 000O&aaaax
They are a deep part of the fabric of 0eOUROORD Ua -~ aU ,aUR0Oa&ax & AOc¢l
,aURO4axae a0¢cUaaldR Ux@acUciGUMDWERRZRGcWAE Ue xPeelUUa@x ca
aU aURrRO&xaae cacOR RO4Ax éUc(ID@A O Q@04 OcUaa aU age Ug
U abdcléd eURxRUUG AUO0 00dAYdAagedpdac aU gelUaeclauly Uaa O
o OUglOaQOD cU&aeUU ca ¢cUQD xgé«
1é§*?* Oi E9&UQ aUBOaxagucﬁﬁ%%%QQ&“gu d04&pb ¢caeda” EUcU ¢
.4UBOax reaxy cUU= U cUQ (A& fcouVifs AOCUAAOR ADAP=a O
,aUBOaxae AOcUaalR ‘Aoapwga%g%guébgg%b< Oarr@OcUaa au

a»



Peagalgadgae Oax aeORUcI OO Grameéta groups! a a ¥ndividual travellers
CORRUAU ¢U@ @&cadlU@e aU ,adnideStad aie nauPese @nd  cultural
ROaxeO0Oage Oax ¢cUQUA agasramyadBle® aO®@@s u¥u Oax up¥yi -aa

set up. a0abpgdcyY ,e4aa@yY Oax °gaada =agd
o o countries.

EAA 0aabOORY® @eagal@adOgae Ua AOcUaaoldRr

AO&bayY 28aU0eeUaaoBrRr xRN Fx d'Strl?lét'gn alaLL

Aeasadcox Oax adaaacdx 01 EUaeUg
EUseU¢ ,aUROA4x; -aékBdlre ®ROR D

Ua=xalalau s4aaaclaa éeUxgay ao
* About the Discover England Fund: ¥£a"yY UaORexUaU @éBace Oax UUUORUUI

,,,,,

cU@ caégaaagac Oaaaeadox m@orm%l?o’%
aURRUAa4 -Uaebaéga ,aUrR0ax teax® OUaa ca
x@PRUEDA €aaRx OROaxeae 0aabPOORY caealeaea
ddaxelOce Yalagx éa 00daxee UgavadallUge
Oaxtad c¢Ugagde® UaORexUaAU Uac@UAOcOx
cdOaxaadc maRecUaaa ca d4aéUxg 04 gax
cA Pax Oéxcaagdad 0ea@alygaog;

individual travellers and the international
travel trade.

- Experiences: On the é@0aduUagar

c0@ aURU=0 AOGcUAaOR AOAP faBR@OcUAaAY
an  (J4a4aé0cUédY 0GaapOORT Oe&RceadRY
a0cedlORY weagalygadbge avuUgaodx O RAOOR
ecOpbPglarx@aeyY O0O4@ &G40=x0ac@xi CUQ
peadadlgadgde 040 VUadgaedacRi éa xOc@ x|
e Accommodation: 82 selected authentic

OUUUU a4e0RUcI RrRaOOR OOOaaaaxOclaa
OUauUOb@eaeVY Ua a4 eddaeaxlau ¢cU® abcUaaln
a0abpayY 040 RUzx¢@x Oax x@=x0aU0@x aa
U0 e@0adUd; %adRexUAU ORBR APGRBEOA&C
UavagdadcUaa =ebOU Oz aaU0QaeVY RZEBR au
Oaavaacy =03é0Beiadedees|
40clUaadradapPpgdesarddlodadbgdgeibajept
accommodation e

+ Toolkits: cup@ O AOcUaadbR Adbabp
,6apalpgadge ta0ageasba ada O UeUx@ ca
xpépRraalal geagaloadgde U0U0éw 0O0OQOa
04@0¢@x ca UeUx® RaAaOOR a¢ObP@PUaRxPae aa

how to create and promote memorable
tourism experiences.
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¢cU0@ x@aelUa Oax alUgalau 2
Adaaaclaa au raOGOR Uaaxy &

UaexeUaul

Fcdaal UaaecUceclUaaldR acad
0aaaxU0abclau Oax abapggU

EUxUcad galbU@agac elcUO
and the traditional local lifestyle

Support for nature conservation via
income from tourism

Authenticity of the destination is
promoted

Sustainable
ardaaval
dcUOUAOcUaA
U ged®alga
daxeOcaeyY 04

Ogéég(f,léé
U

RaOOR OacUa

Community
0Bad ¢

4 Ua

OO0 e X

X

Cultural
0gaucoU

X

X X X

X

1]

Environment
impact

TU0RRBaAUD et éd0bPaPbaecdae- 6408004002 O0044ac O xV0a@bcRi Oaabax éU0 ¢cUP 60 aUc

. Egail UaaaéOcUeéd Oasaa

. Ecaaal Vaéarégagac au

concept

adou
Rao

~ o

a

O

« Combination of natural and cultural experiences

aaaacd

« Good example of how protected areas can become a sustainable competitive tourism product

OOR caedUexa ecObgUaRxP8e O4ax OOcade ¢U4aeUUO

,aUROax AOgUaadR AO&bee

Uaaael




Practice No. 14 é A
WILDERNESS TRAIL

PaeclUalbcUaa- Uugr AOcUaaldR Abab

Taeacai- °gaadai \, J
EDO e UWedsee - ¢¢eAé|' cUaadbpradap gUUGR | xBtDac
peapalgadg a0claadRrR a0abtéURxPaaBeeae caOURCE

ORGANISATIONAL SET-UP: AOalOU@x Oi cU@ RAOOR AOcUaadbR AO&ap "ecUaalgi >,
FINANCED BY/THROUGH:

T B

e Uae 404a0@x 01 ¢c0U@ AOcUaadR AOA
¥££8§

,uuon
INITIATED IN:

KEY FACTS

COMMUNICATION Website
STRATEGIES: c0aUebUBe- AY ° A

+ »0UpPUAU O4x EURXxRUUG ADx=@a”
All year around . uqabﬂOO,B(ZJ AOQUaaO[S A_\_Oab aaa

e »UPUAU ™ 73a422@034é0¢Uaa

e 84U xUae¢0ad@ OUPUAU

ETAYMACYWAA-

1388 2cOUQBaxY «" bURaADcAT e Qe Re BOOVITOIEDE O0PceéPPTa v«
Oi ¢cU@ éURx OO0ce¥Y cUOcase RUBITDNRI@RE sWaxaed 04 aUcPa 00 =0
cda0UR Ua ¢U@ a,lugra AOclUaadaeldo@miuaOcedlaul

ORR ¢U@ ababase xUUUGaBac ROaAxxe00a0e U4 a4Q
cdOUR R@OxUAU ¢cU&aeul ¢cUQD %agUéUdJQBADOgeeJ%OB AG&pY e0U0OU

EURxPaadaeae CAO0OUR xidldae Ua3a¥§<%§UY IUae (;dJéSB OBO==@x O O
Oax 0Oaégade O cacOR au « quyﬂ%néngﬂé %v%ryalfoftheareals A

d0@eUaU ¢cUaaeuUU ¢cUB eURXx 8%%%Ox| f—ﬁé@@%gUaU Ua BUaQ (SZUQU ¢
,UUugRr AOGcUaadbr AbOAaPp; t4aa Aaaaeadauéba‘g’%&ﬁ@%gg 40cedd OO a0cedo:

>

mthesouthtothe northernmost point of eadxey Uealae 040 BBPOeUAU a0ce:
cU@ AOGcUaaOR A0aP O¢ »NacUPBhEEB AP b RF1 .2808UBa00 cUD
the trail reveals the varied landscapes in déa0ge= au ¢UO gagavuau euBxg

c0@ saVEEE U@OcOas AOcUaaoR 5528 VOGs 26 GRP EVBxDaad=e C



Uaax a4400¢cU0@ oedaar@ aU TheOnilddr@<s RTEail can become an
OUUPUAU &8axedc¢ Ua O AOc¢UacuGRndiAD &Ekrperlgdce if visitors
°F&dadaiyY e0UOU U0ae O0wa 040BEDaU@=c@ O O000aaadau@x (
OUaU0Ua ad&daxelc¢ ca ddaaacgd cAW & AO4P Uadgaec¢ UeUx@ a
au eURxRUUD ab0exedaébcUaa O amdrebbtiessectdiscUUa O
AOcUaaoR AOaPp; o Target groups: Mainly  domestic
- CU@ cadur O00a Oy Oaabgx QrrxaelUPgsa@a aglOpPUAU a0apro
RaOOR -AA Y 2@RRUAU a00pPOUime UGMHBax@lkUcadese Udaa aguUU
O aba Oax OaapRgc¢ aUuU ¢cUO &G EROGaBacacalU@eaei »Ub@aa Uac
O0O00aaaax0Oclaa >AOceawd AO abcdnsesmatiancand wildlife observation.

» Hiking package: The four sections * Marketing & distribution channels:
alU ¢U@ EURxPaadee ¢cadUR A0aUOHAO N AOER OecUadUci Oax ¢Ug
individually or combined. This enables ‘AA caaBe- RiIQAaY UeUxgOaab Oa

Oeéaxcaa x@eaelUU4a aU O xUad¢ FAMRcODA R ReTaaDxee CAOURY O0¢
6000cUaay ad DaabpUauU O 2@aélOL adOPOUD;
CU@ 00a2UO a00POUGBY &c¢cbaclau O¢ n-- EAY
UaORex@ee- >oce "0O0aaaaxOcgUaay éUc¢U !
aUUUce eUcU 0&agOPUOe&c¢; >¥e A@ceda cala
d4a ¢U@ &¢04aclalU x@aecUabclUaaj »lee »UPUAU
aab- ¢cU@ eURx@aa@ee caOUR >8ce »UPUAU ada
EURx@Paa%aeae CaOUR OOxUG >0 »UbUAU
®e ca 00 a&c¢c0aagx 0ax O O0@acU O006¢w

a8 x2e00QxaxUeRrR Oaaidrgclaa au ¢cU@ UUPY
¢c0&aeuU0 ¢cU@ AOcUaadRrR AOAapP >20e AOA&PUAU
¢cUOP@¢ Uaad ¢U@ UUPUAU abablau 0a4a@0 >«
Travel insurance

.o C
8

cC ;v
O

« 1@4&cU @x UU@R AOcUaaldi AOab Uaesecee|
UUbP@ae a&c¢cOi éUc¢U O0@aclU @x abcUaadRr adabp
UdeceaeVy UeR BRRUAU ae0ORUci Oax gaelUaaaagacOR
04Uc¢c@al0 Oax &d&aéUxUaU Oaaaagla=lUéo
information &4@U0&axU4aU avU@alUaUe au c¢UQ
national area and insider tips for visits
ca ¢cUp Oxépaceaw aguUUaa;

* Extra services which  can  be
Oaab@x- ReUUOUY cadOaexaaadcY Ogacaldn
accommodation with transport to and
Udaa ¢U@ @ac¢bO&cUaU Oax aUeUU4U dalace
au xUuugagac =@0c¢Uaaa au cU@ UUP@Y aa
additional days off.
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‘xx@x 60Red Uad raO0
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R LUUG

Low impact tourism infrastructure
04aRU@x Y éxe@ al gelaecUal
>cA0URaeY Uaecae @cOjce
Protection of biodiversity and natural
0gav¢cdU@

Support for nature conservation via
income from tourism

T00RRPaUP et éd0PaABreDar- ~

x@ebdalaclUaa alU @¢cO0UPx e

OlecUaaei
®|Ucad )?2éae U4

Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact

abcUaa ¢cU4aeuU
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R AOCUAAOR

ValaOeaecadepPcedd x

X
X

x@cOURPx xPaeOadUidcUaad aU ¢UQ EURxPBA&4B e CAOUR Uese al

« paabOORY UUPUAU d4axeO¢ Ua O AOgUaalbR AO&P Ua °gaadai Y Oaaargew UUPUAU 400
. OUae0U0U& a8axe0¢ ¢UO¢ U0 004 0&400¢c@x ca d444a4¢0 ¢U@ ¢cUBad au éURxRUUG als
é0cUU0a 6 AGgUaalOR AO4abp

« Aax@gR alU aaw 0aapOORY

OUpUAU ¢aOURY U@Ocedalal ORR UUUURUUUGce >ROaxe00EBY

a0x2@8é0cUadme Uae 302 URI 04aRUOO0ORY ca acU@a AOcUaadbRr Ababa

caé Vaégdecagacy 0000¢exed Béleclal VaU&0Oxcaebcedd >AbOcedd AOA&DP UamcaeVY ¢a0U
AO&p UeUx@ee Ue OBUA&AU ¢adx




4.3 Practices No. 15-20:

Trail models




Practice No. 15 [ )
ALPE ADRIA TRAIL

PeclUaldcUaa- 104a0acUUOY taUlerRUY £Rag@alO
faeacai- eecaloOy ERaéDAUOY %ucORI
EdOelog@iae-¢¢ORI® OxAU0 caOURjOaat O\ S

ORGANISATIONAL SET-UP: AUUa4a0R caedlaea O0eclaalclBea

FINANCED BY/THROUGH: JE %4ac@880U %cORUO YV "eaecadlUO0Y AGUUAAOR CaedlUeaea "eclUaalc

(%))

|_

Q

| INITIATED IN: ¥fa!

>_

S28 COMMUNICATION EdOeUc@Y :0000aapyY cel¢c@ay 1aecel@Y waecOUAa0A
STRATEGIES: ;0auedUgae- ° AY AY WG ¢Y AE(AE

Categorles $easons K y Attraction

+ »UPUAU Udaa ¢U@ UROOUBAE ¢ca cUB 200
» Competitive trail model
Faalau ca -’ * Scenic and cultural diversity
e 84U xUae¢0ab@ UUPUAU »>! O JB e

ETAYMACYWAA-

cCUg 'Rag "xaUlO caoun JadaaGaracBR@El @l ¢ca2ecdlUOY %gORI 08
cUg =200y UB0cedadae O é0RR ixdArza@dde O0H6URUD A aa caéeldaxea
aax@nRyY UadrexUau O aaa ﬂaeae@f&@ﬁ@é@@anﬁ)Wé@O Ua %cORIce|
aax@pR Oax OaapUauU au 0@ Yg OaaaQOgae L o
cUag@ 4gUUaaese au ﬂOaUagUUg\VQﬁEQfB @%H%L{( % 'xalo caous Ua

taU0eRrRU E@a@ilO cUeRUO U4 O gag%afﬁa%aéj'uggé%oa au 6 UUPUAU ¢
>a4@ secOUP a4 xOie Oax OUUaaE‘) Og%aggg@aulgx Ol 200400 02
COUe RaaU xUaecdadQ UupUauxéJéegﬁﬁe%%@ VP 234 §2aoBk acaoUlga
¢cU@ Uaac aU ¢U@ UUUU@eax¢ aae act)gaf?é Y , éae(;é YaUag acapgcUal
cU@ cdameURabOPa@AaYy gDééél?lfl gl?&f%%gegg Ua AQOUQ UOaxe
O@OecUUeR aaceacOUa Oax poOSFY i
10404ac0UOY Oax eU¢cUaec¢ Oai adva

leads close to the point where the three



* The transnational project was initiated e Target groups: »UUU0 OROxe @dUagdac
eU0c0UA ¢cU@ Uabdageaap al cUAgAeY wiaddaa@ies Uaaa °0aa0a =4l
34aU40aa0 ca 406UcORUID Deaesp@valifipUathasagoa 4aglU0OA,
caedlUaea Ua T04aU04acUUO >0 éountries @ad) Other adventure and

aaeacOU4a 4gUUaae Oax ca GlabdadwcaedUexea Uacgagdaecdx ¢cOAal
sustainable tourism development in the »UPUA&U éUcU xaUa Uae 04 OxxUcUs
aguUuU00aealal agUUa4dae alU AMRaegaEGAMXORUIGx caed aagdalc:
ltaly. e Marketing & distribution channels:

uexUge ™ &4040B&UICOA >cagrB®aal a0apP@cUaU Oax &4aaa
Odame 0a&x@4 Uad a0abpgclUOHIU &Y RKaAaOUBUAEAEUU ¢cU@ agu
a00ac0a0ad@ 6ax cU@ BaapURikalletdgoec0adlcUgaeyY ORR ATR
'EEYEEE EA Y SE£E£YEELE EA H>UAOQRexBal0e® ¢cOURAE a0x@ G40 xe
®&@RRUAU O00¢cUéUcUD i 2@0RP0cPx adUldilageaeyY =cadaal a
Booking and selling - = O@4caon paaﬁ?@%ﬁéf‘uoogua‘é ®ca0cOUI; 'IL_E?QOU.
104cad a3acUxde UaUaaaocUdde WWHLaRy4p20 "Bag "xalo aa’
Oax 0aabUAU Uaa cU@ ‘rag S&FD BB RraV0 UeUxaY Uaodo xo:
Uad p¥p Oax p¥y ORUGAace éﬁ@OE@@EiEﬁEA

38axe0¢- ¢cU@ 0aapOORY &=cOUB >ORUBag OO4

®cOac OaicUag Oax OaieUgagde; AOOPOUD

also available for individuals.

The Alpe Adria Trail operates three

booking centres - “eéaxc¢cadUO- »@BURUUGDZA&ORec

>u¥Y Oax p¥p Oldaseae 0a84xP&dxe® YcORI-

cO4éUexeUa® paablalU 9TQ4aca@ AERaeaUO-

nHaeégoi;

Products & services >oe YaxUéUxeOR

400pP0OUGeae >000aaaax0OcUaay ReUUOUD

ca0aseU@ayY UavadaldcUaay UeUxUaUe 004 00

xU8@0OcRI Oaab@x Uad Udaede a4 UaxUéUxeORae®

s¥e ®@@0xaa0R a00pP0OUGae 040 aUUGaBx Oax

004 O Oaabdx a4aRUAD ad xUABOCRI ¢U0 ¢UQ

OaabUalU Ogacawdi tad gebaarRd- CUUe Uae Uaeé

¢cU@ rRa® x&U0 CAabdLE altks OMa 3

Ox4U00 caduR;0aat@acalupgacea @aOlagObg

xP4&4 OREP Oxated® caduR




FEEEC YA uY

AaaUcadlal aeiec@aclUazxcae
éUaeUcadae aé= >0aablal 09
Seasonality and spread of visitation are
Oxx8Pee@dx >40a4¢0 0400
" UagO¢ aluga au RadOR UO
local products in place

/Ecdadl RAOOR Oxx@x é0Rew
ecObgUaRxP8e >U0aecaeyY Uel
aagalbcadee

Tourism activities of the practice
Ugagadl0¢d ¢UP RBOee¢ daeel
the environment

Low impact tourism infrastructure
04aRU@Gx @GeUecUalU Ualaldex

Sustainable
ardaaval

Jace Paa

acag

Oax

Uaa

x@eae¥Y caed

ORD Uaadog

cdeOcedd céa

hosts — used

1 0aeacalgace

Community
0Bad ¢

X

X
X
X

DURaeY

Cultural
0gaucoU

1]

Environment
impact

X

X

T0ORRDaUD =t 600PaPdeedae- -UUUDADA: ROEDRe alU aeORUcl Ua ¢U@ ¢UaA0@ Oacacalgaey U
Valadadclaay Oax aaubaUaebclaa;

« »UUU0RI 48aUQxaVaaldRr Oax OaaadclcUéd ca0OUR adaxedc¢ ¢cUdaeUU OaabUaU OPacagdee

o

cae
ORR ! Gacacalde

daUQeaxeUaa0R RAOOR 404cawa ®0UQaw- xUUU@agaeg 00¢c@UaaUPe aU RAOOR p™uy a4
BaecOeddacaeyY cacd UeUxgPe Oax 2alORR RAOOR caed aagalcadae UOeg Oobaag RUOBA
x8U0 C40URxe d404cagaee

UVdéBmcadac Uad ¢UQP xgépgrasadac al ¢U0g 00a2U0 ¢ca0UR 0800eaed BéUaecUAU ¢al




Practice No. 16 [ )
PEAKS OF THE BALKANS TRAIL

PeclaldclUaa- -UadalO "Raee
faeacai- ROOAUOY AaacgaoUda Oax waaxgéa
EdOe@e@ia00bPealcUgOb0RPOAx OAA v

AU4aUzcdi AU caedlUeaea Ua Addacgaguaay AguUUa4&aloR ¢a
ORGANISATIONAL SET-UP: - . A N .
>¥Yaeaéae® AGgUUAAOR caddlUaea OeclUaalci £Abax@a >

FINANCED BY/THROUGH: %aUgUOR a0abU4auU ¢U&aeUUl °vi adavadaag

INITIATED IN: ¥£of

KEY FACTS

COMMUNICATION EdOeUc@Y :0000aapyY celU¢c@ayY iaecedo
STRATEGIES: c0auedbuw- A

» Wild landscapes
«+ CAOUR aax@R Y xalévau vaac -}
3 development
£&a0av ca D cEalaed OeRceaOR PeadaUgac
+ 840 xUxc0a0@Y Odadxee 088 -va JABbPUAU

ETAYMACYWAA-

CUZ x@ecUalbcUaa aAgOpba aU fices pati He 4aGeampw Oevetlopment
c03aeU0 agaacog Oax eURx addpd@idxdbda ca xPédRada acU@ AQOl
agUVade al ¢UQ EQecpaa poOROBRRAmAGAGETAe O O 2UAURYD x¢
Aaadacgaguaay Oax "ROOA&UO e jmguitaingouldsingWith 4ne development

(;UQ UéOéUC") Baae Uae anag@kl éa@@@a@angaaos UUDUéU géC)UF

and has virtually remained untouched. further sustalnable development for the
Ca 0a00c¢@ UVadaaw VUaad ¢l ROV A45BD cOTEYea|

gax 000axaaagac alU ¢U@ aaeacOUa agUUAaa

aU %axaéaY AaacgaguUaa Oax ROOAUO Oax

ca O4UaU ¢cUgae@ aldcae aU ¢U® a4@UUaa ORa=ga
calUgclU@ay adbcUaaldRrR Oax RAOOR caedaleaea
a3auU04aliO¢claae Oax UUPUAU OReOa YaUa@dx



- The “Peaks of the Balkans” trail - Target  groups: AOUa adap@c-
comprises 192 km  and completes a Uac@aadbclUaadOR UUP@ase Uaaa E
OUab0elU¢ Odamaelal ¢cUQ clUao®PadaRANID i °gaada =ad0t
of @¢cOUPa auU ¢U@ cad0UR 00a 0O udadxE a@ceadb alu &Aac
ca n! xOleeY xga@axUaU aa cUQcazduabdbgldgade adaxeRcUaU Udaa
0ax OaaxUgUaa al ¢U@ 0UPGAIEQUOORPEDR aU
xUU OeBci &0aUgde Uaaa Qan| I@Igrk%ﬁng%ﬁaﬂn%% laeceOWBccie-¢¢
Oe¢ a@aelage Uaax aU|anOOJS Oq% chUOa@.Oaad:eOcOUZe b U &
Oax aaeacOUa paelaadac u-8A°leeY Aap OUPUAU ¢ca0UR ada xUc«

« By using shepherd paths Oax UaacedialVo Oadiaa® abcUaalORY ag@UUaalonR
¢cU@ cal0UR eéUaxae ¢U&aaeUU touddmCautidmtiad) & @
adeacOlae ea ca ¥Y|E£g agg@%%cegsoafgc%r Céa ¢cOURa& adbx@
2P0 BPedR Oax BPOxe ‘?U&aeBrb’ss tﬁﬁa\ﬁlﬁ%Qh%%\GEG Tourism for
20gagaiy eUcU xUedd=g O?E%%%%@QCSH@%UQ ddQ0x®e 4a0céaab
B?axanOaQaeY ecailal Uaaa\QOaaa,Q%@ dd0xeae 0aé0a0OUQ| EQE
€ORRDIe ca OdiecOR Oggo%resean?aﬁ&glﬁ) Htgrnatlonal press and

ROPPaeY éeéO0cBaUORRaY aUeQ%% Uga;gggg@gggﬂlzoel
4U0cea0xeae® aaeacOUa éURROUGaY Ua e0UOU

clag =00ae ca U0éD secaax acURR] RR Ua ORRY
O aUUxx@ga cagO0=xed®a Uad al0cedd RaéQae
O4ax UUbQaee;

» The cross-border hiking trail has been
selected Oa@ O 3400¢U0OQY 2Uaed0baU4aU Uae
O OUaxU0Ua 3diaxedc¢ 004 xe00PxaUeRRI
d84aac¢@® ¢cUUexe ROAUDRI eabaaéa aaeacOUa
agulaa ca ¢U@ UacgaabcUaadbr U0UUPUAU
Oaaaealcgi Oax 00a ceda Uaca O xaleuUvau
Uaadadp vaa ¢U@ elarg aguUUaaj

» Competitive tourism infrastructure:
AeORUcI esoecOaxOaxae Uad RaOOR p™Mpae Ua
ORR | OaeéacalUgae Uacaaxed@gx® 0OaadUlUa
cOxc@ ¢cUQ Aap c0acox® 4e0RUci e@cOax0éxee
Uad aaeacOUa Uece Oax O adavadaag
Uaa aaeacOUa UeUx@ O@aclU 600Oc¢Uaa
UVaaRgagdacdx 000a&dxUaU ca °gaada -'E
»op8a0a RaAVAD '@x@80c¢Uaae ecOaxOaxa;

e Winner of the tourism for tomorrow

destination stewardship award >E&a&nRx
Caealexea 7ae4a0UR ;|
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»UUU0 R@edR OaaaeaUci 804¢ JOU&%&Uéé 0

Vaéanégagac Ua aRO4&aUaU

ApéeUéeOR al 000axaa@x aaegdcOUa éURROL

Seasonality and spread of visitation is

Oxx&4Peedx >a024¢0 0480 =
‘ecU0@acU0OUc aU ¢UB x@BaecUabclaa v Oel

Sustainable
ardaaval

Community
0Bad ¢

X

(aaex

X

RxUay

aa c0@ RAOOR caOxUcUaae al ¢0@ DUUUROA&xDA

,aU0Ugagac aUu RaOOR UO&dagdaeyY 0&cU=O

and food producers in the tourism value
chain

»UUU0 R@édr al RAaOOR Paaraiadac

aeyY

Cultural
0gaucoU

X

Environment
%] impact

X

X
X

T100RRPaUP et ég0PaPdeaePae- 14284x0a0c¢cUa4 aU UaaeclUceclaaldR ecdedcedw Ua ¢U@ | Oaeac

ROéPRae aU 4e0ORUcI >cAOUR a0Uacadad@yY elUadaseclaly 000aaaax0claa @a08éU00 e Bl
¢c08@0¢ aU aéga caedlUeaea Ua ag0P clade|

« Aap ¢eda@x Uaca O RUUUgUaé=d aax@R Uad ¢UQ BacUa® 40U0a4a O4ax U0ae O0ga OR&ADO

+ c84U0 xUec0a0@ UUPUAU ¢cdOUR 004 cedad Uaca O xaUeéUaU Uad0@ Uad eeecOUabORE O
xpé@raaadac Uaa 04 gacUag aglUaa

¢« »04x0004a- AUeaeU4aU Yalag a4U04aUe0O¢laaldRr =cdedcedd Vad ¢UP ¢Ua0@ 4gUVa4ae Ua
Oxexeadadd Oax 2aalcadlal al éUelUcad aée aac daeaUORD

« ,86cAQADRI ®cdadl RAOOR Oxx@x ¢é0ReW >caedlaxa éOReP OUOUVUA®- 2alRR p™uY UO&aD:

transportation — entrepreneurship

« 86 Uaégecagac Uad ¢U@ ¢a0UR Vala0=xcdedcedd ¥ gelU@cUaU 2U0Ba0@axe Oax éURRC




Practice No. 17 é A
JORDAN TRAIL

PeclaldcUaa- 1aaa00c¢clUaU ¢cU@ AaadcU cafcU@ A£aecU au Baaxoa
fTaéacai- »aax0a
EdQaelo@iae-ctYadxOacaOURiaauU¢ \, S

ORGANISATIONAL SET-UP: %a&dx04 CAOUR "@a2albU0c¢Uaa >%C e

%) °304a¢ Vadaa EE %Y Oadacadl0eclade Udaa ¢UQ 840é60¢0 2@0cady
=38 FINANCED BY/THROUGH: . LT TR T )
2 aax0a CaeaUeaea paoOaxyY Ueadxe OARRPZOcYx Uaada LC° aauoauig
L A A AL A N .
E INITIATED IN: aax0a CaOUR "22xea0OU0¢cUa4 60 Uadagdx Ua ¥£o-
~

COMMUNICATION EdOeUc@Y :0000aabpY AGéexeRBccBAaY aecOUAOAY 1aeced@Y Al

STRATEGIES: ;0auedu@- A

+1020U040¢l0aU x@edac ROaxe00ET e

* Cultural experience

. c,aaU xUec0ab@Y Odame Oae Dedac
‘éceéad ca E£aa cagpbUaU

+ »eUQ@ ¢0aUG¢i AU ORUaO¢Pe® vu~ (J2&0UAE

ETAYMACYWAA-

The Jordan Trail extends from the town of é0i adapUauyY caba=xadaadcOclaay ¢
Ea AOUa Oax ¢U@ Uagda DURReABY; 0@ xa08r0agmax0Oclaa Ue adaé
the sandy deserts and the shores of the the website.

Aox £@0O Ua ¢U@ aecUY gaxUau O¢ ¢U@ OUgi au

‘4000 It is an exemplary practice because

U¢ aeUaéae c¢cU@ OecU@acUO waaxo
e Uee O Ra4aU xUac¢c04a0d@ UUP Uxd ac@roni} Jevelepingry @UiUlgads
2342 c004a ©'£ bpaj CU@ cadUBlEBaAeU@VAGee "¥ ¢URROUDae Oax
Udca UUU0c 20340380c0 200clasalod@= ca6@868pAaU0A0ITXxY &dadaU
Uc ORR 440 a@@xe 8§f£ xOieej dadmatics @aigdiiiedraliard its related
xUéUx@x Uaca =aORRGDA aegOU@bbaQﬁé@aMGwQ Uaad UUbpQ@ae|
®cOU@ 004 O xaa@ Ua aa@ x0ij ?

i ta
e@cOU@Y UavuadadcUaa aa Ucgee 73%%%% R
ax a @ 0Oax aauoOauic



helped the Jordan Trail Association to e Target groups: Individual travellers

x@é@Raad ¢cU@ caOUR; cCU@iI é0i B@abdacgddaircUaaOR a0abdceae;
2@OcUaaz Udaa Ea AOU= ca, ,I\/Iapk&%a\é d%t?t%bﬁo% channels: A
aoROcUAa4aAeUUA= 6UcU ae@anO@B@%agelgfj gé‘@gOgaaae A800&0101
cUg caour >0aagecOise Oax B%Qrgvglth%%&gaﬁjﬁa%%theweb3|te

Oax OxegécUedx ¢UB caOUB (RIQABRLyREX64ca0UR as@sYaUA
locally. The development of the trail is

Featured in the Natlonal Geographic

aavalauj £¢4OcgUUO a04g ,aaerra%} ﬁ?aaasée%%aeguz EadRx ¥fo«d U
eeadadc QUQ a0aoloR 4daav t%&degt(R&[gn%Poglgpa@Nellasother

around the trail. agxU0O0 CU@ CoR@UAOEU H>E%ceY
« Accommodation: contact details of ARO&a@cY T1aax? AOamc¢ CA0EDTRRDA;
cU@ @baraxU@BeaeVy Uac@RaeY Uaagd eclOieyY Oax

00aa aUc@e 080 UUé@a; EURx OOaavau

spots are also recommended. There is

O RUaec¢ aU RAOOR 2@04¢U00 d4aéUx@ae- UeUx@aY

PGebadceyY Oax RAOOR =@PaéUOPexe; -Ua@O0¢

OaapUaU auU 23000 0 &¢0U@e&e Uxe daxmaeUOROT

c08aeU0 ¢cUP 600a0UD BaapUal RUAP;

e Maps and GPXs data exist as
x864RA0xO0ORP an@ @ etevation
444 R 040 O06OUROORD;

- Hiking events o e@@b@axyY aguUaaloRry
04a4aedR UUPUAU @é@acece 040 aaU0AaUIGx Oi
cU@ ©»aadx0a cadoUR "&#exdGUO¢Uaa >
YaadxOacaOUR;aéw ¢ eaxaca®ad0cd
OxxUcUaaldR Uabaaw ¢cUO¢ Ue 40 Vaégaec@x Ua
trail infrastructure.

* Some accommodation is on Bedouin
camp sites Y a&aéUxU0au 0Oa 0OecU@acUO
peaalgadd >@ijUj elUcUU4& ¢cUU&x a#¢cOUD e

e Tips on cultural customs are in place
sUcciae-¢¢Yadx0acadOUR;44U¢CRAOOR OeRcead
Oax ROaAUe@UO@4&x TaéUx a- Oax ¢cadUR
UeUx@RU&ADa Uad ¢ca0OUR ¢ePédxea aOUBc¢i Oax ¢caduUR
d4ac@0Oclaa 04y 34a¢eUx@x >e@0a0UD x|




FEEEC YA uY

»UU00 R@é@R aU RAOOR Uaéan
¢cUp xpgégdraszadac al ¢UB ¢é&d
gacléexeU0aeceY UUPPZa&eY nug
Tourists spread out beyond the main
caedUzxa sedace ¢ca '¥ éURROU
country
AdéeUeéOR aUu &4ea0OR RaAOOcUAA
UgagalOc@dx Ua "¥ éURROUD
O0060aaaax0OcUaay raOOR UeU
Advice on cultural customs is

communicated

EUeUcadea gaUOUBagac Ua
ugxaela RUUBaciRg UBRAa ¢
traditions

Promotion of soft mobility

Sustainable
ardaaval
c@agdac Ua
uR >BX(")C)B
xaela caloo

@ e C)Xééaeae
e VYabe

>BaO0OR
x & ae e

T00RRPaUD et éd0PaBrePe- (OOP AU 26aU0U&A0R UOOURUGUB 2 Uad céa
00aalau aluUUg ORxa 00e=d YaclaaaagacOR x0adU@;

Community
0Bad ¢

X

xe e

cUg X

X

X

QUQUX

Cultural
0gaucoU

Environment
%] impact

5

a

RR@OcUAaa O

4R044U4U aU O000Vaaaax0O¢laa Ua ¢U@UAE 00aa 2UcBe

e g Use aR0440%x UA4 ¢UP ¢c80UR ¢4 Ua ¢U&aeUU 40aacd 4ed0R 0400 ca UORE RAOOR @
well as to offer an authentic experience of Jordan

« AD8caga=lU4a éU¢U ¢UQ »aax04 CacdUaxa padax ¢ca Ugra adabp@e ¢UP ¢a0OUR U4 ¢U@B U4

« .UUU@&Gac OUbPZaY aaU04aUaegdx Oi ¢cUP %adx0a CA0UR "2x2adl0claa »%uC ey UBadgadq

trail

« EQRR 440 ®@ac@x UaladalOclUaa aa RAOOR 000Aaaaax0O¢Uaa Oax ®04&4¢eU0Qee >UeUxBaeyY @
travellers and helps to create income for the local communities




Practice No. 18 [ )
LEBANON MOUNTAIN TRAIL

Paeclalbclaa- c@004aaa AaeacOUa caounRr

EdOeWgide-cceee Rpd00aaacadlRjaal¢c-\ClLAas S

EcOacax O1 JA-xsCY O EE Gaaadai elcU O @Uaecda
ORGANISATIONAL SET-UP:

163404cRiY ¢cU@ .2004aa AaeacOUa CAOUR "=2adUO

tgaxee U&Aaa JE ¢U&aeUU ¢U@ AU 0@ aU ¢U@ AU4aUxc@a al £¢O0¢w
FINANCED BY/THROUGH: N e e o A
Aguada® AdayY@dOcaeV -aa0cUaaxyY a0alga=elUa UGB e

T N CUZ ¢ca0UR é0x BecO0ORUaeU@x Ua ¥££0 ¥££«j CUD ¢
; "®2®2a0U0¢laa 60 PecOORUxeU@x U4 ¥££2

COMMUNICATION EdOaeUc@Y :0000aapyY 1aeceOQ@Y CeUcgcBaY %aecOUA0A
STRATEGIES: c0auedbuw- A

KEY FACTS

«+1020040c¢clal x@aedéc ROaxa 0040
« Cultural experience
. c,aaU xUec0ab@Y Odame Oae Pedac
‘éceéad ca £aa caopbbUaU
+»eUQ@ é0aUG¢i AU ORUaO¢Be® vu~ (Ja&0UAE

ETAYACYWAA-

The Lebanon Mountain Trail stretches from CU@ cadOUR Uese xUéUx@x Uaca ¥2 e
cU@ aaadcl ca ¢cU@ xaecl Uaa sP0PIUY aald@edaau 00a 0@ UUP@x Ua
cU&aeU0 aadgd c00a 20 6URROAASE | Ob@A Wibhkse @dd 6UARD cAOUR aa
40cealdRrR 08400aeyY 2200 Oa WD eWRLR Poweéa aU ¢cUZ caOUR Uee ¢
‘B £UaeU 10x04& AOcedd AQgxPaé@e@ay s8gORR aU Ugj CUB (@004
AOxUax=UO EORRGIY Oa e0RR (Oeil RABsmcistiqnd OrevlRR gnaps that
aagd e EOxU 10004a0a >pPaadda@e&0a0®meadl0xew a4 ¢UU4E 600e
aé0RRYI au U@RREce Oax ¢U graciad otoGratiosforaach LMT section
‘'ppOa; CU@ ORcUcex@ ORaal U GaOURODBZ @aecVD 6002 Ucd  x!
Udaa "2f agc¢Pa8a ca ¥YE£2! ag¢PRad QO@em® ORPeéOclaa UOUAaY Uaus
sea level. O0O00aaaaxOclUaay RAaOOR caed aagao



aauo0alilau aagae calay Oax Tagdd QBupstie U W@ Pae a0 x ca 0O
The USP of the trail is the combination Uadax aUiaeUO0OR OaaxUc¢cUaa ca xa ¢
a0 04 QeagaUgangd al ca0édROAU IoWwaag@lUaxUeUxeOR cAOEDR
xUéPae® aacacOUaate ROAx2OQaDTcOE @ORMNAcTAA0cUAAOR 204
Ox U@cclUaU O URVaaa=@ aU 4eaBRRRAMND 4§00 0ed Bealcaemi
@c¢cOilau O¢ rAOOR Ué@aegﬂégazazglqﬁ(grsag.gggggogae Oax §°° UaA@UL
RaOOR agaar@y Oax @OcgUAU Bé%g)é?’px%%g(?a:{ja c0@ cUae EORP U
 Theidea behind the trail:  Establishment >¥£ x0UU@agac aOcUaadRrRUcUBae

au O &a0cUaadnr ¢caduRrRY O Uav@dxwxallaca cU@ aeadnr odaaaa

calUgclpaagdex Uad cU@ Oatisghent Ozx Uc

ealcge (000444 Oax Uce agaargy rRUaPUAU

a4a0 6URROUQD ca OaacUga; »ad 0agodcUaa

and additional income and creation

of a vehicle for responsible tourism in

Lebanon.

« Membership system: —off i004RT UQOD
a8 —2"f£ UPO Uaad RUUBclLag aoadgédeUU4;
Agadbpade U@¢ xUsxebacédce Uad =04éU00e
ORa4U ¢U@ caOUR >»000aaaaxOclUaay Uaaxy
gaelaagac 2Uaaalau g¢cOje RaeaY aa@ 004
UZRE ¢ca aOlacOU4a ¢UB ¢cadUR Oi e®daaeadlau
opba Uad —eob Oax O@daavlau O acaoun
Keeper”.

» Marketing & distribution channels: The

trail has been featured in different travel
Oax acUga agxUO AOcUaaldR °@gavuadaluoy
caaoRi ARO&GcY ¢cU@ cedaxU04&a; cU@ ¢AC Ua
ORxa O awalbwa au ¢U@ "CC'Y £-°Y EadRxaa
Ca0URa APcéadbi CUB ¢AC UO&e Oab0aexeOxade
Ua 140a0@Y ¢UQ A@cUganrOaxeY ugprUUeaY
@@ cadORUOY 104a0x0Y FeéUcivardaxyY ¢cUQ ExY
E".Y %eédUc¢; a00xaedxade 040 UBOceadx
aa ¢cU@ vaecOUaOa 000aecac

* In order to promote the trail the LMTA
organizes trekking events O nf

1ORR Ca@b Ua AOcab@a Oax cUae EORP calUa
Ua "aaURY O&damxzelalU ¢U@ eUaRrRg ¢caOUR Ua aaw
adacUj cU@exe® cacde 004 O Oaab@x aa

the website and the price includes the
UeRR a0 Omdel@rmation e j




FEEEC YA uY

O¢
caed aaQa0cadey acalOUEOR
arbaalvav

100UBUcOcUA4 aU aagalal U
ca0Ualau UeUxpe Ua 4ealR
»UbP@P&e daU0UBx Ua ¢U@ ¢a(
eUga ecOilal O¢ RAOOR Uew
agORa 38aéUx@x Ua ¢cUB Ueyd
Communication on environmental
Uexelde >60¢08 06040adxe
80=c@ aaRUOI Ua cUae 0UpP@

No new infrastructure built for the trail

Sustainable
ardaaval

UaadaeY RAOOT

UQU@X Uaéa

efxeclacxeda
040 e
xUcUaadbRrR R
ec¢lacx=geae
>BAOOR
eclacexePer

aa ¢ACY ioa
e

TU00ORRPaUD et éd0PaPrePe- EAaBUeROcOx xPJéPdRAAAD A 40T x 4a0xee

xUae0aagdOdecei ¢Ucc@alau;

v

Community
0Bad ¢

R & @ x 9(551

X

JU@aer>‘|<f3®

o]

Cultural

UB&UCOU

Environment

%] impact

X
X
o

aa

%]

- CUp UapOcPec RAOOR 0040 cee ca ¢UP 42408 OaaacalclUPe ¢UO xpepRaaadac al Ued

al RAOOR UeUx@ee

+ A3a2aaclaa Use xa40 U4 ¢é080aeae e0iaei CUO

internationally with low investment

« AUO4aUIgGx UUPPe 24400 O 19048 ORxa UDRE ca 4844a4cd ¢

« Membership system used to collect funds and provide discounts to visitors
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Practice No. 19
EL CINQUE LLAC

Paeclalbclaa- Aidgaogea
fTaeacai- 10cORaaUO A£FadOUa
EdOaelUt@ri-¢ceée@dROV&AeBRROO | OaacTac

ORGANISATIONAL SET-UP:

FINANCED BY/THROUGH: AbOdaegdeae x@ AO=cad OxreadUO0¢UaA

(%))

|_

Q

| INITIATED IN: ¥fa¥

>_

S28 COMMUNICATION EdOeUc@Y :0000aapyY CeU¢c@aY “%deecOUA&OA
STRATEGIES: ;04auedUBeae- EY ,AY %UCY °,A

Categorles $easons K y Attraction

» Unspoiled nature
* Cultural experience
Faalau ca Oe « 84U xUae¢0abw@ OUPUAU
« Aax@R Ua& adagcaa e¢aa UaUlgl O e

ETAYMACYWAA-

CUZ 10UcU ,O0pP@ afUaae: (ROEHHA G B AV ERAP caP ey UUPD Az
" x01 0UpU&U ¢&0OUR U4 ¢cU@ AiggoddaV¥Uidecgdaddla a0cedo a
¥££ ba Udaa pOadgraady elebURD @aYaral aag auU ¢UQ aaeeg ¢
Oax Gaxae Ua o0 AaORO x@ MEGeQe ¢ag dddha) 0400x aU ¢UD Ai4g
cU08aeU0 ¢0@ aaeacOUa= al cUAMRAI & 4@ eeaROUAY ¢cUD ¢ORRDiIe
¢RBUxOY U4 10¢c0R24aU0; CUD LacE OBORRBBADAU@aADcY Oax xUax0
OaeacUBe alU AORRO&e %“eéeaexeRY¥ad0RIO&RR 0PV ARD 1UUcU (OPT|
Oax R¢cO AUOOUA4&90; wueg Uae O aUx aaeacOUa

daec@Y 000Pxe=U0ORY® ca ORR bUaxae aU UUPUAU
PdacUeaeUOxcaeY O¢ ¢U® Udac aU ¢U® "UUNQ®cadcOa

U £O0ac AOAUOU AbOceadnrn AOapy O1 e0i au Oa

UcUapadai xUéUx@x Uaca " @¢cOUQa >O00ce@@a n”

pa O4ax ¥ ba 404 x0ioej



Aa@ auU ¢U@ caOURaa pP@i é0ORePe Uae ¢UO¢ adeag
of the route follows bridle paths and
aaeacOU4a cad0UR&e >0¥ Y xaald PB=adOUORRI
retrieved for the occasion and others
ORrR&agOxi ababp@x aec¢ Ol ¢cUQ a0=xagbcUéd
caéa 0aeabURaxi »aegéwayY 000 &c¢cOU@® Uba
@@0c¢cUade O cd00OP >¥0 e O4ax 4a0x >o¥ |
« The trail product Five Lakes Use O Uaax
geO0aaR@y aU Jae RAOOR OOcadse U4 ¢UUe
O00x@Y ¢cU@ 4ea0R caedlaxea 000Oaaaax0OcUaa
PdaecOORUaeUagace aU ¢U@ a4g@UUaa Oax ¢U®
OUZadl a0aP@claU ¢0@ aadaxedcy AUaUage
,aa0UuUE UOéw Yalagx Uaddgeae ca adaduw
¢cU@ t0UcU ¢Op@ Oax ca acOac 4a0éUcORUxUAU O
agulaa ¢l0aaeuUUl ¢cUUexe ®2eaecOUa0O0ORD cacaleaea
approach.
« Hiking packages: Uaad UaxU0éUxeORe&e >0«”
EAe Oax a¢OacUaU Udaa ¥ agaaxadae > -
,EA®ei CUZ a00pPOUG UaORexPe- © aé@aallUUlce
Ua 4ea0R O00OaaaaxOclaa UadbrexUau UORU
agae0aay ReUUOUD cadazeU@AayY Ualaaadclaa
a0cgdalORaeY Oax O 8aOx0aab Uaad ¢cU® caOUR;
» Different ways of travelling the Fifth
Lake trail: OUPU&aUY O1 aaeacOUa OUPGY aa
Uade@d000pP Oax @éga OxecalUxg O 10¢cOROA
xaab @i a8 UeUx@x 01 O RaOOR Qgéeadaci
e Target groups: Nature and cultural
Uac@a@ec@x UUPPaae Udaa ,e4440;
e Marketing & distribution channels:
10¢cO0RaaUO caedUexea OecUaadlUc¢ci® caealUeea
Oadadx -UaecOOUE x@ (@UxO0Y AORROA=
vhemeae3d Oaeaci >a0UUVUa4a0Rce Oax =aao®
E a4aY@0Ocae RUP® »UPUAU 23aa0® AE400U00R
a0apg@cUaU caaRe- ¢@axcUadaallORae =@0c¢cUaa
aa cUg e@daduUg® ORAUY xUUUcOR »H8a0Ueaw
Uccdae-¢tUxexeee;0aac@ROVaaEOBRROOCExa0x¢
PaURUaeU004aV @@ ocadOUR s&¢cOUBe
00a 0P xaearal0x@x aa elpPURAO® é@dai
®cdaal 340xe 0a60a0UQ;




FEEEC YA uY

Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
»0U0 R@éeanR Oaaaealei a0achOUabcUaa Olax
Vaéanégagac Ua arbaalau »U éDOOXgOégae au X
AORRO&= e

ApéeUéedOR al O00axaa@x aaedcOUa éURROUD e x

Seasonality and spread of visitation is

addressed X

ApeUéOR aU 4ealdR 4R00QP e |Yade 040

Ugagabc@dx Ua 4640R 04030 =|>84240R Uaede Oax x
Oexlageaedac

Local products and crafts are promoted

and available for sale to visitors at the X X X

destination

Soft mobility concept X

Lo

1U0RRBaAUD et é6@d0bPaBaeePde- ExOaOUT Uae O OU
au xUU OeéR¢i Uad 000 &¢cOUBY Oax ¢UD p G

ORP a00POUD = caerRx O@ Uaaxi

01
;1»

« ~ aax@R Uad O abagcaa ¢aa UalcUOcUED 004aU@x aec O1 © 4640R OaccOUDe Oax 0 RAaC
0aadU4av4auU >oe @04 & C) URUgI »caOU&ce >¥oe AUI2UOOR O0OcUéUci »OUPUAUCR >je AOcead
Oadedaéeox 46a0R 04 QC) >8ce TeRcedOR Vaaga=xelaa >400aé@48i al aRrx OO(;(;BQ 40¢Ue Y

da0xeUxPace oo

O

@0¢lUau O

Qo

« AdéUcORUxO¢UA4 aU ¢UG 0ecU@BacU0O 0U0O40OGcTA al ¢cUP &@UUa4a Oi O
10U¢U ¢OP@ caldbuR

e a6 Uaaldbc cacdlea Valabaecadedcedd v éae@ al @élaeclal abcleéedia Oax 000aaaax0

« £cAaal RrAOOR Oxx@Px é0ReP VY a0Ua O0ad OU04AUT= 040 a¢OPPUaRXxTaze AU ¢UD xDae

e " Ulame Uabaagd Uae 40Vaé0ec@x U4 ¢cUQ a0U4acpa0ab@ Oax Uasdaégagdac alU cU@ a4gc

- Agadb@a al cUoGidiaN Pallecs Y O ®c@d Uadedax ca aéUxUcade a0i000OPE Oax éaReacT DAL

OaaUeaeU4aU Oax UedcU@a UavadadcUaa a

OUs



Practice No. 20
ROTA VICENTINA
FISHERMEN’'S TRAIL

PaeclUalbclUaa- AadceUOR & 0al0aecRUAD
fTacacai- AaacelonR
EdOaeUt@rie-¢¢t4ac0él0O@acUa0i0aatpacteORPUAUEC aUPdadaee cé

ORGANISATIONAL SET-UP: AOaOU@x O1 AagO EUO@BAacUad =xablbc¢laa

78 4040@x 01 ¢c0@ E >’ RP4ac@Ya ¥E¥EY Aa&ceUOR ¥E¥E®Y Oa ac

FINANCED BY/THROUGH: o A A ey A e
CeaUxzad x0@ AdacéUOR >aeORUOCe

INITIATED IN: AacO EUO@aclUad "22a0U0cUaa Uaeax@x Ua ¥£ao!

KEY FACTS

COMMUNICATION EadOaUc@Y :t0000aabyY iaeced@yY YhaeecOU&OAY CaUE0OXxéUaeAA
STRATEGIES: c0aUebUBe- ACY AV 1A

» Spectacular coastal landscapes
.s e A A + EaU&ae@ 0adeaecOR UUPUAU gl
/£aalau ca oe . 8304800400 AU =0@Qaadaaz YU e
* Scenic views

ETAYMACYWAA-

Probably one of the best coastal trails in CUZ ¢c40UR Uee OReOIa Oi ¢cUB 2@0Y
cU@ eadnx deaalal ¢Uaaeul ¢Wa®d&d; aiasdaacy UaRRaelau ¢U@
Oax éURROUG e Ua O 46840R UgUa@aDAT e @k cWé@BOR RAOOR 2UD43
OgacedUda alU UUxcaldl O0ax R@ORU&EE cld@edadaec; CUQZ tUxeU@4aal
spectacular landscapes on the coast. ¥¥0i" ba RaaU O4ax Uae xUéUx@x Uac:

day sections. One can download a GPS
CU® UaeUgaagaas CA0OUR Ue M(,@OaHQQE@O%aaaaanane O caOUR af

xUec¢0a0@ 0UPUaU Aaecoe a@g@&quée%%aﬂaaae caounr Uee ¢U

EUOZacUa0 x@eclalcUaay w&@QW%%BUB%‘@H RAOOR =UQaag:

¢UD =aecUégec Oald=g au Aa?;?]ea%%[%lﬁu%aét%%agﬁaae élc¢cU ¢UQ

¢cUZ a0¢edOR 404P aU ¢UD Eae&%%?@eagu [%J%a@@é%gUaeaeQae Oax aal

and Costa Vicentina. Ua 00 =Ugaadaae 6UBRBOUDaY Oa
local seafood restaurants.



 Rota Vicentina branded partner * Marketing & distribution channels: The
network >000&aaaax0Oc¢cUaay OO aRat@ ¥icddiidhi destination is supported
cOela Oax ReUUOUD ca0a=UZaY d0@cidHrE0age@yY Oax adOcUaaon
RaOOR 0Gaaagadgy O00c¢UeéUcU@axVcOl@aFEl@ER¢c RUO&EDEC EUe
Oax aagdalOcadaece xeddadc OGB URPDRaATx Ua cadé@rR Oax acUg
Vicentina association and promote AOcUaaldR °@avadaluldy taadgeV ¢
®2e@cOUa00URUcI Oax 4e0ORUcHa M@ OddeU OOcUaa a,@0xU04aL
in their business. They are featured Ca0URz= p@ac aU ,¢8a304
aa ¢cU@ epO=UcpY Oax Oaaplﬁﬁlcys aHaa%(?o%lmendatlons for

eu¢U clUpa Ue QaanaOU¢X%08%égeLbangUaa Oax O =2@adadc¢o
accommodation is possible on the

responsible tourism are  provided .
website.

 Individual bookable packages: »Ub@aee
00a 0 aU0OP@x e¢a Oax x&aaawdx auu Og
340x@cPdaalagx xidacaeyY Oax UOéw cU@Ua
Reé U U Oth@sferred ® O0O00aaaaxOglaayv
004 0 ORxa a84U0&AUxeT x|
» Packages and programs offered
around the trail: >ace AeR¢U xOi UgUagadai
d8aUa0aae cUdaeUUaec ¢cU@ aguUUaay élgU
O000aaaax0Oclaa UaORex@xY >¥e ¢U@BaldbcUO
daaUa0ae Uad ®0¢éda0R xO0ie &¢Oilal Ua ¢UQD
®0a@ 000aaaaxOclaay éeUcU O0OcUeéUcUD e
UaORex@x Oax >le 44aU4&40ax auU O00O¢UeéUcUDe
Uad O Ugeée UaedaeyY O UerR xOi 484 O é@0bj
 Business model: 7a 4a0adbgx 01 ¢cUQD
JE >'BBAac@Ya ¥E£¥E£Y AadaceUOR ¥£¥feVY
0a a0abgx Oi cealaxaa x@ Aaaceuolon
,420RU0@Y OxxUclUaadnR Uadaag UDAadAadcdx
¢cU&aeUU O a04cava 20Ugag >adaélUaxaaceV
a shop.
e Target groups: Domestic and
Uac@aalOcUaaldR caedlUecae® OacU geapaloadax
Ox eé0ORR Ox RPaex CeagalUgadogx UUPQa=
>Ua0RexUaU UOaURUGeae éUcU PUxameij



FEEEC YUA UY%e¥%Cl I1», 1%

CU@ c840UR Uae x@BaeUU4aGx Ua
aéc au OUUU =@b=aa
KaaaacUaa al RAOOR Qacada
EUO@acUal abécadaee
‘e¢U@acU0 x@ecUabclaa- @
¢URROUGaeY =Ug&agaax 40¢
local seafood restaurants
caé Vaad0Oc VaUab0aecaebcead
40cUee 040 éa2@x Uad ¢0@ ca
ngl00elaed 4eRBe ORTOART (
»Oxx8@eaelal RUcc@alAUY &
aclga Uexedee

The whole coastline is a protected area

Sustainable
ardaaval
& C)éx)%ééaég
gagded= >Aa

Ugdagaaee
UeY @0c¢UaU

>gelaclau
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TU0RRBaAUD et é@d0bPaPBaeeBae- TUORRZAUDae RUDP Ua adac@dOclal ¢cU@ UAOUURD @aélaaaada
cPadae al RUcc@alauY eURx 0Oaalaly R@OeUaU adap@x ¢ca0URe ;|

« 0&404ax@x 4084cav8 ®0Ugag Ue ¢e@x ca
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« Responsible travel principles and rules are clearly communicated within each trail section and on a

20a040¢@ a0UQ@

a4c® RAOOR OeaxelVaPaeaePe 6UcU 460RUGI

« AgOaaagaxdx e@Oaead Ue UaxU00O¢@x a4 ¢UP a0UQ aU gOOU 2@0O¢Uaa




4.4 Practices No. 21-24;

Spiritual experiences




Practice No. 21 [ )
PATHS OF FAITH
PaecladcUaa- tOcUad Oax acU@ Udugagac
x@aeclUalOcUaade OOdamee eu
faeacai- Aaaceuon \ S
EdOaeUt@rae-¢céée;ac

(@)

2aUU0UcU0aacga

ORGANISATIONAL SET-UP: CU@ 40¢cUaaldR caedlea OecUa&UcI CedUaxaa x@ Aaddg
FINANCED BY/THROUGH:

14 40a0@x O E >TAAA C, ¥YE¥E£Y AAACE? ¢ ¥£¥foe

INITIATED IN: ¥Efo

KEY FACTS

COMMUNICATION EgdO0aUc@Y :t00@0aabyY CéUccaY laeced@yY AU4cBa&0 g
STRATEGIES: c0aUebU@e- AY ,EY AC

« Diverse offer of spiritual experiences
All year round e Cultural experience
+ 844U xUxcbad@ ¢ca@bpUaU

- ETAYMACYAA-

Paths of Faith is a platform to promote OOadaxeae ORR AadceUOR] CUB @0
2a080ceOR caedlaea Ua Aadcdadréaog¥gl saxgxURUAaAUA0OUGD daecd
O CeéedUxaa x@ AadceUORY v Dak A 4002£080iexeY daR00Qx 2
tourism authority. Destinations of Paths of éadalla >A0&U04 ORcO&mxmoe OA&x
10UcU 0840 200¢ccBadx ORR O4EPHBUAQEHE@UOR

CUZ aaesec Uac@84a0cUaalbRRi phaa@datemladtixe®BcOURTx x@aedalig
xBaeclUabclUaa Ua AadcelUOR U0 GUox@&eagddadz0aayY Ox e60RR O«
10¢lad eUpag AOaULOa Oaaddhprzamdcgaap RUabe ca aaudaui
GROOQP U4 n-naj AOcUa aU 10U B&ADacBe a0 dnd »0élUaelU »04U
UalcUOcUé® ex=UaU ¢cUB éd R Robacéodninodatioh poSsitdities with their

O OU=xzUUA ca ajaaacw Oax ca UpbOceaw O

more diverse offer of spiritual experiences



0aac00¢ x@¢cOUR:xeY xaéarRadxO00RE® aliaee

and GPS coordinates. The platform is still

under development so some information

Use alaeaUal >@iU; a4 £c¢j “0ade EQiee;

« ThepageforFatmaWays »>Ucciee-CCEeeé;|
d0cUexeaUUOUcU;05a¢c@acediaetcUOcUa0l
ways ;e &4&4aéUx@ae UavadalOc¢Uaa aa Uaea
UUpPU&U daéc@e ca tO¢cladyY 00U aecbaclau Ua
xUUU@agac OUcUGea >¢UaeOaay 1a0adady AGiCagy
EORZAaAO0Ox; Aaec@e 040 cUBa xUéUx@x Uaca
®cOU@eae éUc¢U UauadadcUaa aa xUU OeRrciY
RBaUcUY ORBéOcUAaa Oax ¢U@B ¢@aaddUa au ¢cU@
®&cOU@; téadcU@a UauvadadcUaa aa :0c¢cUal
Ways is provided on the website Uccaeae-¢¢
dééei00alalaexguUbcUadjaductgatc

« Visitor information: 0aableadayY éUx@a
adcgauoRry abae Oax °AL£ ¢adOPUAU Uaa
the destinations are on the multimedia
e@0c¢claa al ¢cU@ eg@@ae @ E 8 |
pathsoffaith.com/en/multimedia e j

* In 2018, the destination of Fatima
counted about 1 million tourists of
e0UO0 2£~ egag Udaa Uac@aadclaaos
a0ab@cee|

« Targetgroups: CaeédlUaxcae é6Ua O04@ RaabpUaU
Uad @xaUaUceOR O4ax 4@RUUVace Deagaloadbo=yY
adaecRi UacpaadbclUaadnr adabp@gcaei O0OaaxUau
ca CédUxaa x@ AadceUORY ¢cU@ adab@ce UaAA
dOOU aalaUcedR cUgaw 0a4@ xUUUGAaQAac
tourists from Europe and North America
dadaxcBi OUaaew ¢cU@ aURUAUAOUD &daecPeae®
caedUece Udaa “%xeadO@RY AadcU "agalObO Oax
nadiun “%PeUael U0aU0cOUB® Oax caedlUmce
Udaa a@UO0 Oax £FaecU "agalObO :10¢Uald;

» Marketing & distribution channels:
Cealzaa x@ AadceUOR aaU0alige 10a
calaa Uaad UacgaadclaalORrR ¢cabéorR OU@adUBe
Oax YaedaORUaeceaj



FEEEC YUA UY%e¥%Cl I1», 1%

AeaUOUEAORUCUDeY O&Rcead
aURVAUVUA OxexeadU0bcladaeyY O
404c000a0cE Ua aRO4404U

Adavy@O¢ OUae ca xUégaaelU
O4ax 238800x caedUxce ¢cUAaae
destinations
%ad UgagalOcUaa OOdaeea xU
>@iU; 8! xg@ecUab¢laae Uaa
RdaaacUaa aU OeRceaoRr Uoa
>AO&UO4 ORcO&aeY @elaU U
EaUc 2aa0URUCI Ba0aeadUudx
é0ie >@ijU; UUPUAU 10¢UA0 E
1ax@ a0 0aaxeO¢ a8U04axUAU

Sustainable
ardaaval
2 OxeaeadUOCU

JééC)lMae
UOaegxUUU®
uugagac 04

cOUB a2Uc@s
aUcOUG e

1%

eUO aURUVAU
Oice

cuUg

environment provided for Fatima Ways

¢cU@ adaxeolf

Community
0Bad ¢
daaeVY

X

é@égx

50 e
AO&UO4A ORcOaa e X

Cultural Environment
UgaUcOU|@  impact

X
X

TUORRPaUD et ed0PaBrePae- £AaORR aUUDA aU RUxc@x 20aéU00@ >aarl 000aaaax0Oc¢Uaa C

¢0al eeda UalgaxRi d4a0=xda

cOclaa;

« 1400¢UaU O OacacdielUx@ aROcUA&A Uad O aUOUY =gUadac aU caedleceet 4UOUY

« Spiritual tourism offer is divided into separate themes

« E®UA4AU ¢UQ aaaer08 x@aeclUadbclUaa O O OUxUUA ca 0400¢@ O

>AOAUO4 RcOA&z=Y 10cUald EQiaee

adax

2840 xUé@aael @gx alu




Practice No. 22
THE PATH OF THE SACRED FOREST

PeclaldclUaa- cCU® AOgUaalOR a0abp aU U@ 10xe@aclUaa 18a0@cee
Taeéacai- CeeO004aIY Y%cOR]
EdOaelt@rie-¢céeeia080aladdecp00agdaclagaUjlUctda
¢tRUEVAU cU® a04P¢cd@bPbUAaUCca0OUR 004D x UadDaece

AOcUaaldRr AO&b aU ¢U@ 10x@aclagdael tadd@ece Adag

ORGANISATIONAL SET-UP:

Authority

n

= ~ ~ L N A A ~ . A

(Sl FINANCED BY/THROUGH: AeORUOY ,E AUUAa4aOR AedOR -pégRradadac AdaUuada ¥££2 ¥fo|

LL . ~ ~ N ..

> [ INITIATED IN: CUZ ad04&pb é0e& Uaeax@x U4 o-n-!

N2
COMMUNICATION EdOaeUc@Y 10000aabpyY 1aeced@Y vhaecOUAOAY 1RUOPAY AAUA4g
STRATEGIES: c0aUebUBe- AY %uC

+ fP4acedUPa® akRx UaddBeec
All year round * Monastery sites
« 44U xUaxec0ab@ abcedd cadb

CU@ AOc¢U auU ¢U@ £0040x taa@kRrilae ®le@épaldagd 060UROORY
xOl 0OUPU&AU c80UR &ada e Uabpiipd dcartigd) is dhe@Monastery and

a0claaldR a08p aU ¢U@ T10z=oaxirdhc WaAAbcENaORXxaRU ;|

a4a@ al ¢U@ ROAUPeaec Uad@eaecdx 0400 Ua wUcORIj

CUg »@aal¢cOU@Y eU@a® cUD udafs
CUZ a0cU ROaecae Uad 00aec - T10A0RKARBPEIZ O GAGPe UOe@ RUEéC
a4aBRi Uad OUp@gaz=yY Oax ORRacammdx@aldae O O&2®i Udaa ¢UQ @A
the city as towns and cars are rarely ®eddaeaxwgx Oi ¢U® UaadGaecY é0ae U
encountered on the way. onfu¥j "4acU@8 a®aUaUceOR OQacaw a

o ) L _ of the Sacred Forests is the Sanctuary of

“icee EAEA Ue OaaoUalau cUQ DedA3b9a07 dY e0e 6eURG a4 ¢UC
cUZ caOadaeURRUcI auU 4a0ceayd QQXQQH:QO%QW@%%QQ c0@ 180400
centers that have been there for about
O Opacediy Ox edRR O O0O00OaaaaxOclUaa Ua



- CUZ AOcUae a0UQD a84aéUx@ee VUaUadadcUaa aa
ORB ¢UD 06T 4 sgdoaddanl¥ O 4 x
maps Ua °AE Oax %A¢ Uaday O= éoRR Oa
O0a 0aa ¢UO¢ aa@ 004 e=® ca adbélUOcw
Oadaeax ¢cU@ adapyY UabRexUaU Ua au Uag
mode.

« A list of information on transport
aaclaax ca 4@ceda ca ¢cU® acOacUaU daUac
and a list of accommodation choices for
Pédal ®¢cOUQ 040 38aéUx@x aa ¢cU@ a0UQ@
of the path. The options vary from bed
™ Q4gO0OPUO@®¢cY Udaec@RaeY Oax 00asd eUcOa ca
aURUVAUVUA aRO00O@ & O¢ ¢U@ aaa0axecpaloge
 Target groups: EUxeUcadae RaabpUaU Uvaa O
®aU&4UceOR geawaload@dyY OacU xaa@ecUO Oax
international.
» Marketing & distribution channels:
Adaaac@x éUO ¢U@ au OUOR caeadlUea
600eUc@® Uad Ceaxed0al aEUxUcCex004ia
sUccde-¢ctéeeiélUaelUccéadbaijbaacogatc
cUap O0=@x caedetd @b ORAAU
cUP 200480x Uad@epcaE t@@PIRKUD
UavaaadcUaa vUad o000 &&¢cOUQ U d48eUx@x
Y O x@ae0aliacUaa aU ¢U@ e¢cOUBe&e 6UcU O RUag
of accommodation available at every
point.




FEEEC YA uY

EUaUce ca cU® adap 04Q aa
round

AdéeUéOR aU 4ea0OR 0&4g0a= >Y
¢U0 000aaaax0Ocglaay calbaee
d0xc0edlag 204éU0Pece
AdaéUxU4aU éU=xUcade eUcU @
¢cad0xUcUaaldR RUUP aU aaabeas
4URVAUVUA Uaeaelale
Preservation of historical cultural
0240¢cOU@B aeUcBee >a240acdi
0z&alcOU@ Ua 16a6rxarl O
204abcedai al RO Egaada
Protection of biodiversity and natural
0gaUcOUD >40¢cealOR ad0aboe

FaUc aadbURU¢I 0OUPUVAU Uee

Sustainable
ardaaval

Q

iaégﬂs(OBB i
URUas=@ al
»éU0 aclOiee

i Oax
ax cU@
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OB Use aUealau;
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Environment
impact

X
X

+ ~ 80¢0 Uad ¢Uaed RaaPUaU Uad 24U4U0ce0R gea0alogaddeeyY xgellUagx ¢a 0aadblag OC

and the monasteries experience

. "00aaaax0Oclaa Ua O OaearRw aU ecOUPx Uae O6OUROORY Ua aURUAUA OO0aaaaxOcUaa
48a60xUaU 04 0ecU@aclO Peapal@adw

« ADde 04 060UROORD ca xaearadx® ¢U@ O&aa ca a0éUUOcD ¢cU&aeU0 ¢cU@ abab éadba




Practice No. 23 )
CAMINO DE SANTIAGO

-PecladcUaa- 10alaa x@g £0acU0OUA

CU@ EOiI aU &£¢j 0a@e Ua ¢cU@ °ORUOUO p@UUAA
faeacai- £adUa
EdOael@:-de-ccéééj00alaaxgaeOaclOUajUORCtPacUalOUa

AeORUO Oaxi acU@ £a0U@Zx0x@ "4aE4aUa0 x@ EgeaecUE;

ORGANISATIONAL SET-UP:

the Turismo de Galicia

g FINANCED BY/THROUGH: AeORUOY ,E AGUUA4AOR -@é@RaAAaATAc téax

T via o-«2 0@ EOT a0 Eg; %0adz 60 xPORO0ADx ¢UD

> | INITIATED IN: :

w by the Council of Europe
COMMUNICATION EdOaeUc@Y 10000aabyY 1aeced@Y vsaecOUAOAY CeUccDa
STRATEGIES: ;0aUebUBe- AY tAY - Y ACY w%CY ,EY °ORUOUOA

+ "40U@ac aURUAVA &d4ec@ee
All year round * Cultural experience
e 44U xUaxec04ab@ ca@pbplaU

ETAYMACYWAA-

CUg EOi auU A£¢i »0ageaeVy UA@ABROcANAOBRUOUO| Adec cA0EDRT
dadecRi paaca O 10alaa xg MAacUBU&E calla aa UaacY ¢UaelU ¢UO
04 0abOU@ac aURVAVAOUY a0cOicaR Peg e Oaix a8 2aORR Udaea au ca
AO0acUOUA x7 TaaaaaecOROY e B AL a4ea000pP; Aa ¢cUQD &
al £¢j 0ade RUGae; AURUAU A BDG B0 JOBRRE xeéhieY aagd 004
cUUe £404Ua0 OUc¢i 20400 ¢z QiU xadsc8l OKkka Ugae xUU OeRgli
Uc U0 Og0aag ¢4 4a4eR08000OWA XhegddaOdi AaOD aa 0 é01Y
last few decades. UaRRaé cUQ@ =agdUOR &0i adapUal

A . o caOURxe i1oRRaée Oax ORew Oaddacae |
CUgag Oag of xUUUDAagag ﬂ&’%%%%a%e%éed agcéaabp au 000aaa
s?me of \{thich"eve~n start iAn France or 2086000 Ue aUUQaDXx U4 cU0@ &@LU
Aa&dceuoBY Oég¢ ¢cUBI OBB Ua U“alﬁg@%%%eag a‘f)EEJ(; OgU4au aURUVUAUA Uac
¥£f£ bpa O4x @ax Ua ¢cU@ aaagU%%@d%%%%aeggaeal



CUZ EEA aU 10aUaa x@ £0aclO00adl®®©aldaed@d®- paclU xaadeclUC
auU gad0apUaUu aa O 0O0@acedlglaaB&aBPBaAORY adechi U & x
aURUVUAUA0OUGY ¢ca0OxUcUaa elURGcaAaRBABD A icBaUOaxUAU ¢cUB Ua
04abUgac a0¢cUa aU aURUVUAaAVax= OG&P@EEeY x BEAAD >0x2d0O0UO0ORRI
ealaeg Oax OexU@¢ OO0OaaaamdgusaéOax AadcU "agalOO 04w ¢U
adaadcealclU@eae Ua a0rROQaVUegadidbPBcee|
* Special services: Accommodations * Marketing & distribution channels:

®@UcPae 040 x=2a000x éUCA4Q #enhied Udre thed @ gational tourism

Oax U040 ¢U@UAa a10alaas @esi@d AQaB@GJaY ¢ aamdiondROadcV

4e0RUO agcéeadb auU AURUA&Ur®D AAEAAR BaE 3 Mdividubl dolee

cU@ °ORUOUO agUlaa UaORexpaw d@a@aaUo&a0Ua Oax Uacwgaac

af OQPacad@e éUcU aéga '£££ aRDEIAERGUQUOERT cAO0OUR;

public centres are often in historical

OeURxUaUeae Oax O&4@ aaudaligx 0OOaaxUaU

ca ¢cU@ a@ceaabp au agxU@eéOR UaxeidUcORea;|

CU@i aapaldc¢w aa O 4aaxc¢ Oaa@y aec

®P&dé@x 00xU=Y Oax =c¢cOilau Ua gOOU au

cUga Uxe 3422 U0ORY a4aRi Uad aa® alUU¢® Uaa O

2a0ORR UPD >«italUUce 440 4000Ué@e 002U

gaelaagdac; paabpUauU Ue 0éOUROORD éUO

10aUaa x@ A OweldieUa
« Other packages: Different routes are

ddaaacox Oax O0Oa 0@ Oaap@gx Oe&e O

d00POUGY Uad oel@zaReUedze o

e60i ca £04acU0UA;

 Visitors Number: It is estimated that
aa4@ cUOa ££YE£L£ELf aQ0aaR@ cadégnr cUY
10alaa x@ £0acU0OUa EOQiee ¢4l 1004

« Awards: A£Uad@ wn-«2 CcU@ EOI au Agj
vO0aPde UOx O0@a O OQ&acU @x OeéeRcedldR
route of the Council of Europe | Y%a ©o--}Y
Camino Frances and the Northern
Routes were inscribed in the UNESCO
EadRx »2aUcOl@ Rat¢bUO eadaeaj
aaUcPdactRUsee¢©O-¢C




FEEEC YUA UY%e¥%Cl I1», 1%

Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
Available all year round X
ApeUéOR aU 4ealdR 4R00QP e ORAAU ¢cUP &Qi x

X

‘ecU@aclU0O bp@@alauU ¢U O@Pacealge an
¢cd0OxUc¢lUaade aU aURUAVAOUG|ORUED X
Adgd=d&é0O¢cUaa al OeURe U@alcOUD >3 ;U
2gd0eR08& OeURxVAUaeY UaxealcORaeY Uaaz Q)Baec@( X
a@0alavigx Oi EA, £1A
cU@ aOvaaUci aU ¢U0@ aaec@a UaBRae

historical paths X X
CU@ a40adal aax@ au aadURU¢i Ue ca0é@|RUAU
a4 UaacyY d40a4&Uc¢i Ua ORO@DAaUed e Ue ORea UUETA X

ca Ulbpgaea
TU0RRPaAUD et éd0bPadaecedae- CUP 46a008 aU aURVA&AVAx UOe O@a OadecOacRi AUaeUaU U
OUORRPAaAU@ al OadaU@eclaa Ua OB4&c0OU4 a0¢Uax Oax dagdalUaxee;

« °3ax 34800¢U0Q Be0aaRP ¥ ®e000xe ®cadi au 0 aURUAUA ¢cadUR
« Eegd UAUZaxRi egd0xUc@ éUcU ORR ¢UP 4800¢cUO0OR UaUaaadbelaa a4 agdBxae Uad anro
« Aadxe@daéOclaa Oax d8aaa¢laa al UOUexecad U0 OeURxVUA&aUx UQRE® ca 0&4080¢w 04 0ecUB¢

- CUQ ¢4alaeQd Bea@aldadd al 000aaaax0claa 2@aéU0Bx 40 @OcUAaU ¢0@ aURVAVAOUD




Practice No. 24 é A
WILD WAYS TO DO YOGA

PaecladcUaa- paerxgay 1araadxa
Taeacdi- EA
EdOaelUt@dae-cceece;Haen
cUU4aUa ca xacéeURx é0iee ca

ORGANISATIONAL SET-UP: paeRx@a 7aaégaclaa ™ EUaeUcadae peagoe
FINANCED BY/THROUGH:

pHaeRxPAa TaaéPacUaa ™ EUaeUcade pneagoe 0ax UGQ Uaa 404cU0
INITIATED IN:

KEY FACTS

EgdOaUcgY :0000aabyY 1a6Ce0@Y CéUcc@aY CaUa0OxéUaeadyY %ae
COMMUNICATION -

°aaURY AReae Aaa RY
STRATEGIES: o A . ; o ; o .

c0aUelbUGe,e- AY °© AY EA YVAY 1AY %UGY % AY I»Y%A

* Wellness experience
£85804a0 ca “eg + EaUaew adaxeO¢ aaxan
« AégxaaayY Oxé@acedg O00O¢gUEU

ETAYMACYWAA-

naeRx@gay fapraddxay Uae RAGGBcORRIOREORE eclUaerROcUaAY aa
alaecdae 4adcleéegec alU -gaddéat @WaoRorUaAU UgcOeli;
éUPag ¢U@ arOUae a@d¢ ¢U@B  Aaldpi .
Mountains. The town was founded in AOgUaaoB °gau&oaluso oOax ¢UQ &
sc- O gearaddie =oopUal BYY 46885k 1,4P0a0aU0I0x naekxg
UaRxY Oax paeRx@aaee UUaegaala%p @t Ciﬁyam t%e‘u%” Forbes recently
Oaraeauvuenr Uaaa cUQag; CaXO|QQgU£J@§§§(£a @aae ¢Ug BUz¢ al O
gdavai ¢U@ 004w ce au O Oaaaea%a@6%%gtéaU®axr3U®aeg OUgUo= |
Oi 4@eUx@acae ¢UO¢ QaOaOOlbaeg %%A % pOaa@x O ®dag aa °
OerRcedaORRI P4aUOU@ X BUU@aec?l)ﬁLbU. k%aeeé;x%?ﬂélub%ulau TaaaealeUO
a variety of experiences for every type of e@e@aOl 1p0a= &eaalali "ax 0épa

ca0égRrR- aegxaaa Q)agUeananc;ae%(f;ﬁ geu aepbgmelﬁJ ﬁaggY avu 004aa

B

@cO¢c@ au alaxyY ¢cU@4a paerx@a Ue U

"Ny



With 9 Wild Ways to do Yoga Ua paeRrgranget groups: 1aUO Raé@aae Uaaa cUi
LaeRxPaaze ROUD4ax0A4l 1aU0 Oaaneabeic00adax UacBAaO0cUAAOR 403
¢cObp@a ¢cU@ O0Oc¢UéUcI ca ¢cUP a0eaBoBodR a@avoa au U@ORcU Oaa
UOae 04a00c¢@x O ¢alaed Occal Ovisliodsa dnd avisisosOinterested in - a
lovers from all over the place. culturally enriched lifestyle.
« WildWaystodoYoga Uz O Ua@0Oc¢ @<¢ Markefii® & distribution channels:
au Uaée aag p@i O00c¢UéU¢ci OO0 D& aNeBcdllat naeRxPda cacdlUaea Oe
XQéQBééQX ééx gééé@x Uaca a’ﬁdr@dﬂméhﬂzﬂionsfromwithinthe

. Y4 HARX@AY U44aaéOcUéd Oax OAPOcUED Uadae
au 1auUd egao xgéodRaadxj - é0ie ca xa
iau0 Ua parx@a- »>ace °2a0c¢ 1aUO0 >¥e !eRR
CU&accR@ 1aUO0 >'ce t08a04&ea AD&PDc¢ 1aUO0
8§ EcOax Ea AOxxR@0adax 1aud » e
"galoR Oax "Oaaiavud >oe 1aU0 Ua ¢cUOD
AO&P >2e AdaUcaa AaaReUx@ 1aU0 Oax >«ee
1au0 Ua ¢U@ 7104iaa;

—_—

+ Festival Yoga: ’ UoOac aagavauy
UaxedUaOcUaadR e@gdbgax ¢cOb@eae arRO0@ Ua
HaeRxPa gédal ig04& xedUau ¢cU@ »04aeada
Festival. Participants can relax and
0aaa@0¢ éUcU RUP@Y alax@x iaUd Raégaaey
OU@OP ae¢ ¢cUP égaxada éURROUBY RUxc¢@a ca
RUéEP aeaUO Udaa caa a0a@ OdcUaecaeyY Oax
Ug04& eaRUUcUAU ®cadUgPeae Udaa ¢U@ EUaxxaa
CORP 2@a&UQD e |

e Another nice product idea: uUD e
»Ub@eae éUcU °8ap0d pA@®ewa; 1Ué0
OUUbP@eae éUcU &a0acUdberOa&aRi aecaecbaxUau
panoramas are described.

e Innovative Guided Experiences and
Adventures are also presented on the
ep0aldUg; *aa gedaarR@yY 20¢éPa0OR paeRxPa
OPwa Deawoalaua G aTaste at
| pdgepalUgPe Oax _&aRAEM AaeacOUa
¢cxa44 Peagalpelgaeubg O ,a00R
4 EFaadRx IROxx 7aRa80%xa A£cadOae

Q>




FEEEC YUA UY%e¥%Cl I1», 1%

& Uaad0¢ caedU=xa Uavada
4aRU@x Y EURx EOQie ¢a 1au
eURxe a4 Peleaeclal Uavaod
CUg 3400¢U0@ae cacalaea O
Ugagdaldcd ¢UP RBOee¢ dace
the environment

" UagOc aUUPA au ra
RAOOR d84axebce 04O

Sustainable
ardaaval
JOUabcUaa
AU Udaa ¢cUQ

caeOceaw

O BacUAdRI
ecaeOcedo
Oc¢UeéUcU@ e
ORGP UVazdO¢

lovers

Community

0Bad ¢

TU0RRPaUP et éd0PadeePae- teacU4a UaUada

X

Cultural
0gaucoU

1]

Environment

impact

pUAU 040 alUe e

« EURx EOia ¢ca xa 1aU0 Uese O U4 O¢ pedaarg alu Uae aag p@i 00¢UéUgI 004 O UedclUw
cedaox Uaca O OU&xUU4a OO¢UéU¢i Uad O ROx=a>=0d badea xgaeclabgUaa

« 1aU0 RaéPA8xeY UBORGU OadaeOUate ca0édRRPAxe O4x éUaeUcadae UacBa&Paecax Ua O Oen

Uaaeval cOaU@c Uaaesa




4.5 Practices No. 25-28;

Bicycling and mountain
biking




Practice No. 25
MARLBOROUGH WINE ROUTE

PaeclUabcUaa- Abarbaaaeuvl

‘ﬂaeagal- Age IgOROAx

ORGANISATIONAL SET-UP:

FINANCED BY/THROUGH: Private

INITIATED IN:

KEY FACTS

COMMUNICATION EdO0aUc@Y :t0000aabyY calabxéU=x=adyY CélUccda
STRATEGIES: c0aUebU@Be- AY wWCY ° A

« EU4AD c40URa= Oi OUPY
All year round * Cultural & Culinary experience
« EU4AD ¢O0xclAaUY eUa@ OeRced

ETAYMACYWAA-

Across Ageée io0RD&xédaic0lal @0avd@eargadlpadd Ue AUUGAD X U4
UaeaxY U&aa eacOagx eURxDaA0&R £HAAUODU

OéRceddY Udaa caégalau aaeacOUade Oax | . o A
alec ORAOP@x UYaédxe ca ae'% @B%aal?eéj gue OfB ?O%ég‘ cuo
600000 Geanpx Oaacax aeURdBT e sz?euuaaa nRoao Uaaa
(@OROAx Use aeUcd &ORR Déééléggggéd((?a%e sBQpUP=e eUagUaacUal
Oax eUa@ A4@U0UAaaaGlashkia Nel @ and the soils and enviable climate that
Sealand Wine Trail 'Y O 8§« ba R&aauU %)gg%gz Ugi %icae OOae¢ Uadael =0
0aaag@bd¢lau ¢U@ AaacgU 1/4aef30a>< &éj%ue\@a%aega% age¢ OUGU= Oax
eUgAag =ceaalaUu =20g0agaiy O%% Q%BO@QU% QUaaa eoRBgie au el
a0apae Oax OeécUgacUO Uaax l‘bga QQAal? eOgQ e al ¢UB AOA

Ge30a0Ba00e 004 OO FearasPI® 6 =xagoUuoR




EUcU «8~ aU ¢U@ Oaeacaiase £OeéUU4aaa nrOAO0
dRO4acUaU=Y AOaROA44aeUU Uxe Age iogOROAaxa
reaald 201 ¢cUQ éadRxamme A£0O0eéUUaaa prdaod
capital. With robust aromas and crisp
O¢éaedae aU Uaaxeo0Ogaai Oax 00adaUOeay
¢cUUex ¢é04U@cOR UOax O00@a O URUc¢calal @e00Qeaee
Uaad Age igOROax; AcUga Abarbadaeull eUaw
®2400U0RcUPB e UaORex@® Uad@axeUY éU0a40A&acRT UdeUci
fU0&xa4a4a0ie Oax 04Uxed AUBxeRUA&AU®|
- £O0a40ex aU éUa0i0axe 4¢0 ®UaerRx@ae ORAAU
the Wairau and Awatere Valleys. These
¢0xe¢ O¢ 0400exe 040 Ux@OR Uad O ULBAacRO®
Uaedadce OIORY caeadj rédaa cU@ xalORR
caéaaelUa aU AgaeUopPY ¢cUoaw 040 £ Ua@O¢
éUagal@e éUcUUA O ¥8 PURAABcAD OUAOeUG;
e A local operator called Explore
ADaRO&a&aeullU UOe x@aelUUadx =0é60a0R
OiORUAU daec@e 0a4a00cUAaU ¢cU® éUadidaxa
O4ax aUUG&d= OUOIORGaeY Oax @@RU UeUx@x Uaua
400pP0OUGxe Ox eégRR O UeUx@x caeédeae aa
bicycle to visit the wineries. All tours can
O xUa@0Ocri Oaabp@x ¢UO ¢cU@ e@0a0UD;
« Onthe cycling winetrail Y RBRaOOR UOaURI
aeagx elagalge ad O Oaeclae@y aaudauod
Oax OUaxiabaUO eUawai auvugalau ¢cUgUa
aea arRUeégaeyY 004 0@ éUxUc@x Uaad elag
cOxeclUalUax ad xUalaU geagaload@e Ua cUQUA
winery restaurants.
» Target groups: Mainly international
independent travellers.

e Marketing & distribution channels:
AOcUaalOR CaedlUaea "ecUaalc¢Ui d4aaacUau
¢cU@ elag a@UUaaxyY ®2a00U0R ada e
eUag caOURae O6OUROORDY ¢c@ecUaaalo
e@0adUug;|

8 o
a»

D

o]

(@)

Q



FEEEC YUA UY%e¥%Cl I1», 1%

Local added value — the main

O0dad OUOAUTa 04T =cOPBU
destination — wineries

,aU0bUgagac au RaOOR UdO&adg
and food producers in the tourism value
chain

Local products and crafts are promoted

and available for sale to visitors in the
destination

" UagO¢ alUG4a al RAOOR UO
local products in place

/FaU¢ 2aa0U0URUci >OUOIORD e

Tourism activities of the practice
UgagalOcd é@dai RUgcR@ Uaal

Sustainable
ardaaval

aRxPéde al ¢l

daeY O4dcleaeja

O¢ aa ¢U@

environment

Community
0Bad ¢

Cultural
0gaucoU

Environment
%] impact

X
X

TUORRPaUD et ed0PaBrePae- Yug £aeRx U0EéQ® O0BTa Ua@O¢ UU O00aaaax0glaa Oaenrx ORxa

trail.

« 14a0U04a0cUaa auU OUOIORVAU Oax éUxUcee ca eVa0aU0 e a0xeRcUAU Ua O Ua@O¢ VAT

* Good product idea and easy to implement with low cost investment

e ,a00R Oxx@x éOREQD

adla 00ag OUOA&UGD e 040 =¢OP@UaRxPae aU ¢UQ xBaecUaldcUasd

« £aU¢ 2a0URU¢I 0aa0@iac UZadaldcUaU é@4i RUgeRP UVaald0O¢ a4 ¢cUQ waéliasadac




Practice No. 26 )
VIA VERCORS

Paeclalbclaa- Egadadaae AQUUAAOR AOcepo ADab
faeacai- 140400

EdOaeUt@rie-¢tééejUaealilOclUaa égadaaaeiOaatc
PatxPeclUaOclUaidetUUUURUUUCateU0 égabada

E@adOade AgUUA4a0OR AOcedd AOAP® 4e0RUO0 540é0¢w

ORGANISATIONAL SET-UP:

" Vercors”
'Q FINANCED BY/THROUGH: AeORUO Ueéax Oax E A@UUaalbR -@é@RrRadaadac téax
E INITIATED IN:
= COMMUNICATION EgdOaUc@Y :t00600aabpyY uaecOUAOA
STRATEGIES: c0aUebU@e- tAY A

* Rural mountain landscape
Fadlau ca "eg » Experience of local products
« Aaa aacaaligx OiIORUVUAU daec

- ETAYMACYAA-

EUO Egabade U
®@cag@cOUUAU
ROaxe0Oa@ au ¢
Abap Ua ¢cUQ =ae
the city of Grenoble.

O £ pa Uclad®aURRAUWDIEREELED cacdlaecae 00
' & c¢Ug shapseand ploduaerseand try traditional

daOade ADURLDNRx ARaBaaxeOcaeyY Uaaoiy
Oxc¢ aU sadraddpyY ORa=@ ca

CU@ &daecd Ux adap@x Oax ¢UQE

This is an exemplary practice as this ®cadalaUu aalace aa cUg é0i elgU
daecP U 40 x=0A8é0x aaRi Uad @ Opac@dyimxOildaeaxe Uad pUxee|
vehicles and offers cyclists not only with other activities and services within the

400ced0xaed 204040 RO&xaHIBAPR2aNOJUFaOR AOceadd AOAPY |
aaeacOUaxyY Oe¢ ORxa c¢cU@ adpraragedady aicoljeative of public and

taste traditional local products from the 380é0¢c@ O00cadae OORRDx avaxealald
RaOOR UO&agaxj; EUO E®aOade a0xeeda® ¢cU4aeul



« More information on Via Vercors -~ 10a cala Uaa

2¢OU0 YaedadRrU=

UabRrRexUaU xUUU@agac acOUg@ealagz@®dOdadepal OiORUAU UaRU
and the contact details for local a4U04U0i@x U4 ¥Eo-j
Oexelagaeaedae >RAO0OR aaaxeoggﬁx O@&U@Qﬁﬁ)e% a4 XUUU(;OB |

eUasaeyVY OO0baaaaxOcUaay

eo’gHQlﬁOé}@aUUQaae Oax U4a egabgaa

®2PaélU0Paxee Uaxe da8éUx@x aala%%uegé)a@u‘ﬁ%BUUea ORAUUD A
Ucca-¢¢céelO0ieHaOadaaBawa 1a%aé%Ut;®x Uaad O UOa calla Ua ¥£onj

HUOIORD &@8éU0Qexe- E®aOada aUUQaae c¢cUQ
daaeaUORUci aU agaclau O0a oRrR@0OcaUO OUPG;

This service is ideal for someone who
Use UaUlAaU aa aaeacOlaaee daec@e Uaad ¢cUO

deec cUag® O U¢ UBRAz= ca ORUAO ¢cUQ *=RaEDe®

more easily. Since some parts of Via

Eg&dOade U0éd ®Uaadc ORUAO=Y ¢cUUe 004 O Oa

@a0aeaddulau Uada auU OxeaxelUxecd0abdy 2440
information on the French website

Uccd-¢¢ceéeU0;éa0adaejUadcUAaCoEE daea00acg

oRPOcalEaedecRaOOcUAE d@e@aéOclaa é0Q
cO0aU@¢ Udaedae- feaddgacRi ¢cOaU@c¢c@x Og¢
tourists mostly from the domestic and

183400 2a@OpPUAU ada&b@cae >p@RUUEAGY
Oeéc ORxea ¢cUB -e¢cOU Oax °gaada adabp@cee
>ca04aeROcUA4a aU ¢cU® @0 Uc® Uaca -ecOU
Oax °gaada U=z UVaadgxegoae; COaAUBcOx
Udaeaee UOaURU@eae éUcU pPUxaxeY oidadce
a0aarR@yY agaar® éUcU a@xeO0@x aadURUGH|
AOabp@clau ™ xUacdUOeécUaa OUO44aDRee-

CUO Egadade xP@aecladclaay UadBexUaU EUO

Edabadey Use UDGOSEPE Qax0ia

04 ,aURU=U0U aldulbivVaw a&daéuxUau
information on tourism in France. Maps
are available.



FEEEC YA uY

Sustainable Community Cultural Environment
ardaaval O0dagd ca UgalcOU impact
AeORUO aaUeébcw abacadaallUa Ua aROOY| ca
xgépraa Oax adabpgde ¢U@ X(Z)aegUé()(Uéé aju X
Egadade >waaedaladbclaa Ega0adee
ca00R ®¢cObPPgUarRxPae 040 ¢U@ adla
O0vad OU0aAUT = >a8axe0P8eyY OdcUxeOaeY =eUa
@cOijce
Local traditional products are promoted
O¢ ¢U@ x@eecUab¢laa »ag0lcyY xOUAI éééXéOgaer X
Uaapi O4ax aaddee
ca00R UO4agae cOP@ a08c¢ Ua ¢cUQ caealgea
value chain and are promoted x
caé Uaadlbcg caedlea Uala0AcaeOcedd >e0i
a08pU4aU Oax a80&a@0OcUaalbRl ecaaalal X
dalace e
AOcedd a4ac@0Oclaa ¢UO E@al0adae AgUUAAOR
AOceag AO&D X

»

TU0RRZaUD et égO0PadeaePae- AdaUcadlal au ¢cU@ aéa

a U éUxUcade Ue aUxzaeUalyY geidd(
06alx GaalPaeclaa; pnaabpUal UOOURUGI aleaeUal Uaaa éo@

OUd;

« 1a40Qac- - @xU00¢UAU O 4aeécw@ ca 444 aacadligx égUUORGe Oax ¢Ueae 04AQOcUAU O UA

(@]}
an

« AGUOA4UIVUAU ¢UP daecd 6UcU a@0&400cUa4a0R ecadeY eU0A0 cacdUxcee 004 ORxa 08 ¢
local shops and producers

Qo

« AUUZAalaU BRPOcAU0 OUPPe Ua a4x0& ¢ca a0b@ Ug O0¢gada00OcUéD Uad O eUx@a Uaaea aU
« 404U 10a ¢cdlaee Uaad ORAUUGA=Y U4 ¢0a0Qaey Oax 2d@00UO0ORUae¢ caed 4ag
promote the destination and the practice

40cadae UA;

»




Practice No. 27 é A
JORDAN BIKE TRAIL

PaecladcUaa- aax04a pUb@ CcaouR
fTaéacai- »aax0a

EdDaelUi@riae-¢¢cYaax0adUp@dcablURibaat \ S

EcO&c@x Oi ,6a0aU004a00 Ha8x04 xéQaceddae >a40é0
ORGANISATIONAL SET-UP:
a0aOU@x OI O OarROO0aalO¢cUaa auU aaUéO¢@ Oaaaoau(

FINANCED BY/THROUGH: AdUéO0c@Y EAE %- Ueax U4 ¥£o«

INITIATED IN:

KEY FACTS

COMMUNICATION EgOaxeUc@Y 10000aapPY %“aecOUAOAY EUxDA
STRATEGIES: c0auedbuw- A

+ ud@0¢U¢OPUAU xPee@ac ROAX Qe
‘éceéad ¢ca A£4aa * Cultural experience
+ 84U xUe¢0alb@yY Odamae Oae "iORUAU

- ETAYMACYAA-

CUZ a8x04 nUpP@ CA0UR ®2cad¢CO00 e300 AL QDD ca0OUR Uae OF”

western part of Jordan from the Um Qais Oax 8£~ xU&c¢ 4a0xexej CcUgaw 04&4Q >
Ua ¢c0@ 4a8c0 ca "a000 OU¢i adaglidsrpwama@lal ¢cUg ¢caOUR  aac
Uad ¢cUQ saecUj CUZ ROaxa OO0 afdyGemartedctud ¢ith @ Rour operator

O004aUGee Udaa UURRae Oax UOEADU§RODPakABQEY AU ORR ¢UP =08
to canyons and later deserts in the south. cUg edi Oax 00&aUgGeae cU@ UBOAY

CUZ ca0UR d40xeaPe cUdaell QaAHIBa0 DR hed Oax aau0alig T«
0erRceddR UPAUcOUD aaUcPae a0 8228008 Ya040 R&IxUWANAU Ua OQcedoa
Petra. possible and the information on all the

R o ) __ options is available on the website.
CUZ caOUR Uee 2l£ Pa RadU O4&x Uxe adaulOauigx
Ua o¥ 440 x01 ®@¢cOU@BeaeY 00U aa 0¢ég&40UQD ©n
pa RaaU Oax 404aeU4alauU cOf£f a auU ORUaOUAU;



Different accommodation options are » Marketing & distribution channels:
UaxU00¢@x ORA4AU ¢U@ calduURY¥eriaacwOxlBae 040 aaU0AUIDX
UaagecOie Oax 00aalal Ua poxaelsnadadxrade é6Ua a04a0UQ ¢cUB v
ca OUaaaUauU O UacgR ad acUQauRaea0 I QURYRcU@Ua 0aacO0ca (
00aalaU Ue ORxa 342 U0RY| Wb B calleecl ®Yadx0alOUbp@calOU
%a&dx04a pUb@ CA0UR Uz ¢U® Gaad8a0Q0@aeilhdet

O‘UDUéU oné@égé?@__ é"UgUA 9U:QTheQJSr%%%He?F?aﬁf%speenfeatured

au *aaxOaaz ¢aOxUgUaaoR O?ngﬁgégedigu‘&%é(lﬂf%rent countries

encounters and stays with local people. ,@i0; cU@ EO=0UAaUcaa Aaacy

« Practical information >°AE R@ae UAadeacOUabUP@ AOUOIUAY Eaiol
Pdedai =cOUBY &d40acO0RD x@agacddgeyY Oax éaa c¢cUQ auda
OaabpR@cee 004 OO x8&§hA 0 sMventure Tourism” award at the
Yaadax0aObUp@cadbUR;Oaa iterdatohalUn@vel & Taurism Awards

and Uccdee-¢¢Yadx0aOUbPacdBIURithdd®w@ UaUuadadggéaase-¢d
downloads/ e j Yadx04a0Up@cdOUREHaataddeaet

A unique experience of traditional
Jordan Ue &daxaeU0R® O OUaa=xUau
O0O0baaaaxOcUaa eUcU RaOORaE; £¢cOilaU O¢
UOaURi UaadecOie O4ax Ua ngxaelUa ¢cBacaey
aa@ 004 U@¢ O &ae:ec¢ UbOax @eagalpgaldo
au Uae raOOR agaanRg RUé@Y aac aanri Oi
®&c¢O0ilaUu Ua ¢cU@Ua UaageyY Oec¢ ORaxa Oi
@00alau O agdRrR eU¢U cU@a >xU&aa@a Oax
04@0pPUO®eg 040 ¢xeelORRI UabORex@xej £Ga00U O
accommodation options are indicated
O¢ Pégai 2¢cOUQPY UgagaldR UavadadcUaa Ue
48aéUx@x UP&@Ere-¢¢Yadx0abUP@caOUR;
com/accommodation/

« Sustainability: © a0U@ x@xU00c¢@x
to sustainability provides
recommendations for environmentally
Oaax=lOUaea 0@ U0 éllgapdee -¢ ¢ >
Yaax0a0OUb@calbUR;OaacteeecOUAaOOURUGI ¥¢

-« CO&UQGc Udaeae- £aORR Udaede aU UaxUéUxeOR
ca0éPRRDaxeY aaecBi Uac@aadbclaadnr adabpgdc
sE@ec@aa ,64a4a0Y AadcU "agalO0 x|



FEEEC YA uY

Information on sustainability issues and

d0xaa4a2U0RY caeadlaxa QgUéé@qg@(m@Oé

cadbT e
AgéeUéOR auU 4ea40OR 040 O]
Vabaag >U0alRi DaagecliyY
EUxUcadee B4U0OUGx U4 ¢alx
>ee¢Oilau él¢U UOaURUGea O

Advice on culture communicated
>ORacUUAUY 4eRPee Uaad Oaaa

,8UaeclU4aU a0¢cUee Oax 4a0xa

Sustainable
ardaaval

UgagaldgUa
RAOOR eUads
UcUaaldR RUU
Ax u@xaelaee
»xaaga Oax
OO0Rece

aloOcUaa o
O0ag ea=dx U3§

trail

TU0RRBaAUD et édO0bPaPdaecdae- EQaecg a0adbUgagac Uae O OUU Uexeeéd O0ax Ue éUaUORD ORA

Community
0Bad ¢

Q)ééx

<

e X

DBecilRD
3]

Cultural
0gaucoU

Environment
%] impact

X

X

« AAUOA4AUIVUAU ¢cUB OUP® ¢ca0UR U4 xUUUPABAac @cOUBaeY B3O000 2cOUB @axUal O¢ O rRAC

accommodation

. RaaéUxU4aU RAOOR BeaPalBadd c0aaell ¢0B 00040 ca ecOi eUcU RAOOR VOAURUD e

« A4aéUxU4aU xUUU@ZAag4ac ¢ca0é@R aaclaae

Odcedda UeRRI ®eddadcdx Oax ee@RU =edda




Practice No. 28 A
CULTURAL CYCLING TOUR

PeclaldcUaa- £004arR0O4ax
faeacai- °gadadai
EdOaeUt@rie-¢tééejéUrUceb0aRbaxjOajepPtCUBADEC
1eRced@!I¢cAOOPOUPG=cTeRcedaOR OIORUAU caed Udaa £00a04aed0Ek

EcO&c@x O ,6a0aUQBa0@ Hadx04a xég@aceddae >3a0é0

ORGANISATIONAL SET-UP:

24040U0@x O1 O 0ARROBAAOCUAA AU 44U60cE ©0aaadaU|

n

= ~ .. ~ N < .

Sl FINANCED BY/THROUGH: A&dUé0Oc@Y EAE Y- Uéax U4 ¥£o«

[

> [ INITIATED IN:

N2
COMMUNICATION EgdOaUc@Y :t006@0aabyY nwaecbOUAOAY EUxDa
STRATEGIES: c0auedbuw- A

« feRced0OR ™ OeRrRUAOAEI OIORU:
‘éceaad ca £aa « AO&bp@¢ a4UQacdx caedlea a g
e 84U xUaec0ad@ OIORUAU

- ETAYMACYAA-

The destination Saarland is one of the AO00&ROAx Uae ¢U@ &ae:ec °&dada UDx
ROaee@dd Paacd xBaecUadbcladaeclll O uraxdadaiOi CacdT10ac Oe O &
Oax Uz acURR OadaeUxgadgdx G édaaerdadimay U000 Uae C
for nature and culture lovers. Hidden step towards a sustainable future.
cdpOxedgae 080 UxIRRUO ROEDLAOGEx AbGxada 0¢0a0UD ¢Dadd:
®ERPaxUx 3aUéZaaUx@ agdoxa€wyTYéead@pdarRUc ¢cU® UcU e0&agds
PdaxRPee UaddBeceY éURRO UG G@rmand x Thést @liGiice conditions
UUecadlUO caeacdUc¢i O gacadve YontribledOa the Gevelopment of
¢laPidaxe UaddgdxzaelUeéd aaasy@iad aaturaldandscape with a wide

@UU4al O004ac 0a0OUO@araUUO Odiversity af speEiésc e O ¢ @ x

adéc ca tA0a0Q@Y 1ae eURR 4ac A4R1 ax agRRae

UURRe Oax @adl0aclal =0gagai Oéc¢ ORexa

deec OROaeae OaabpUaU Oax 2@RBOcTx eUaD i



The destination of Saarland presents a e Target groups: Mainly individual

Uaax gedaar® auU Uaé O RPaex@@é@88&@A8a Uadaa ¢U@ xaadeclO

x@aeclUalbclUaa 00a avuga OBoalRAP®Y Udaea cadéoR Oax agl

0aaa@dclUcléd caedlUesea ddaxedcariapo@acUnaracalgey ,e3aag O

their USPs. alaaa Uaaea au UacgaadcglUaadnr U
o o R o travellqrs. o .

-PaeclUalOclUaa £00aRO0Oax auUUgae O aOaug au

eORR xPaelUUadx UaRUxOI aaaxe%agrk%@gofgo%%%non channels:

aduo0alaegx O4daeax ¢cU@ UaBBaéCUaa %%Oéo%UaaUgl EOOaBOaxY |

QUPUAUY OIORUAUY OUa=alzaPil %Uaeeég’é% 8dx°.AeY Uaoo £OO!

©30 0A@OP=Y 60000 0ap Oaardodsssiagypocledey @apOUOR

website. aduvuodivlage

- One product package is the Cultural * Special features - ¢U@ A£0O0aBOax fOa:

Cycling Tour Y =£” pa ORaauU gUQGugﬁse &!'50 stay in Saarland for at

au £00& O4ax Aaxe@RRY gODU%%OFg% ¥AaLbUUgae GURR 4000UED ¢
aeadga au Oenrcedldn UUUUBUJ@SBEYU£38U aﬁgﬂaaeae d0&4clova
cU@ AaadcO AUUAO Ua °®aa0a(?oar9a§@>§‘ége%uaa ddaeUxgae Oz
OUci Calgay ¢U@ a2a OORRD x %‘EL‘}% RBEBS 1% ety and

E£O00a0aUY cU@ 00adalde aedja%%%o@e@%%aa O¢ aa Gecdld Oaa
EURR@&AI ™ padlyY ¢U@ EééBxg»&LﬁEc%%%% %OaXY ¢eUzUcade O
AEHRPRUAU@A »Ngc@a >Uaaa@§lJ g?age S SR v E 2UUU¢e Oax Oc¢
cUg pndbdaaew £00a0aANOPODAY adzaxaeg@%@égéae U&go Oe= Oax cé

al c0@ AFea %UaUuy £00aprach%iacUlgec ¢y elano agulaa;
aé@aallUUlceyY UabRexUaAU @acadl Ug@eaeyY albaaeyY
UavadalOcUaace Uad ¥2° EA a@a a0axaa;

* Another product package is Gourmet
11 O R UMdéven-day cycling tour >I¥E

pace ORR Oaaeax AO00OarO4ax ca xUaxOaéga

¢cU@ aguUUaaase é0aUgQc¢i Oax OUO&a eUcU
xUUUgagae ROaxaeO0O0agae UabORexUaU UaddQecaY
aadU0ax agOxaexayY Oax éUa@i0axe Oe

edRB O UxIRRUO 4Uégaae Oax ROP@ai ‘¢ ¢cUDB @ax
Al @600 xOi 04 aécecOaxUal agoOR &URR

O auluaoxyY Oax ca0édRRPBaxe 004 eadax ¢UD
A0U00¢c Ua 6 OUPYG UAUBAaxRI UAc@R; CAl ¢ciaUOOR
xUseU@e&e aU ¢UQ® &40UUa4 a4 eVa@ Oax xUaw Ua
®ciBRPi cCaealalu OUbPgGae Oax , OUbpgGae 004 OO
rented.
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Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
" Uag0c¢ aUUEG4a al RAaOOR UOwcaaaaal
and local products are prominently x X
promoted
Seasonality and spread of visitation is
addressed X
71eRced0R UUUURUUUcae Oax EA,£TA EaaR
Ugal¢OUQD adaaacdx X
/ERaé aabURU¢gI d4aaac@x vV HO0O&aR0OAax 10axY
0i10RrRUVAU X
AbOgUaadr AOabe Oax EA A£TA nla=algao
Reserve X

TU0RRPaAUD et ég0PadeaePae- 4 UdcdaxeOcadl x@ae04&Uaclaa aU ¢UP xBaeclUabcUaa £O00A&RC
aleaxelal a4 ¢Ug é00aUc¢c@ aU ¢UQ@ cacdUaxa O0ecUaalcij

¥EEE

of ~ aU ¢Ug rOax 0400 agdcepe E & AOgéé|O

« c3ax ge0aanrw al Uaée O RP=x==x=@8 bPadaea xBaecUabclaa 004 aUUBa Oax a0adbp@¢ Gaaawegl
ddaxelOc¢ce 40 @0O¢UAU ¢cUQUE EEA=;

+ éRced0R UUUURUUUGge O4ax ealUc aaOURUGI d4aaa¢d@x

« " U&@0O¢c aUUZ4& aU RAOOR UbOaxcédasaal Oax RAOOR d3axebOcae 040 d4aaVaPAacRi 444a4cD




4.6 Practices No. 29-32;

Water experiences




Practice No. 29 [ )
BLUEWAYS IRELAND

PecUalcUaa- pregeéeliae %“a@ROAX
faeacai- “a@ROax

Ed O e Uk @-éae-ﬂ:ﬂ:ééé'.éBéQéOianéQBC)éxiéé{(h

AO4abU@x Oi EOcpaéldie “a0RO4&x; ADAcad e
AvY 100URCD %ABROA&x

caeal

ORGANISATIONAL SET-UP:

FINANCED BY/THROUGH: Public

INITIATED IN:

KEY FACTS

COMMUNICATION EdOeUc@Y :0000aapyY 1aeceOQ@Y CeUge@aY %aecOUA0A
STRATEGIES: ;0auedu@- A

« |dyllic water landscapes
e A s  Rural and cultural experience
£ R M
datau ca “ec « AeBgU OOgUéU¢gi caOUR&e
* Interconnected waterways

- ETAYMACYAA-

uRegeliee “AGROA4Ax 040 Oedadka®Rd PReFED e aUUDAE 2240 ¢cUOA |

xBaeclabclade ad cU0 UaerO0a0xaBU4ABZRdANRE; CUQ uReégdéldie

AUOadaa ,4a0Y AaiOR 1040RY the baduseadndl Culfuxe experience since

caell0 g3l CUPae? xPBaecladdlRxas UBRBRD G@a#aaOax O00xc¢RPBxe 040

ORa4&aU Uanrnbax é60¢cgaediayY ROPB&EADaUBDUEDEBIE0Ie; ADAI D460
. A o 3 d4aéUx@x Odaeax ¢U@ pRregediae Ol ¢

CUO uBkegéOie 004 OO0 0eaRayYPiPFze VU o0aaaaxdclaay agec

XUUUAQéQ__éQ, éAOiae ) __é?xX,BL{étl‘énta?séof_cgng&a%dg‘a{herwaterandIand

a eoRpUAU Oax OIORUAU ORZAWuHEpGYeRD 0aUiox cacde a4 &0

Ja 80ac¢ ca oeaRado cUD WREAEII®/ Pae 0ax aemgeasm; GUOD ¢
a0xxpUauU OOa OUaa=zd Ué%@m@&%ﬂ@ﬁ%é&mMmsmembe

water trail options that can turn into a found on a website.

aeR¢U xOi Oxégacedd =20Uad@ caugcl@a ORR

O D
(=)



CU@ EEA aU uregélise Y4a@ Rarketing U&e dighiution channels:
UaaaéOcUép 0452000 Ua Oeamidpay@al ¢BBO A4gUU0aadBR  cac

UxiRRUO 60¢Padae00alde cUdaeUubedladRclizdY UcBicceee,;
Oax aeRc¢U OOc¢UEéU¢I aUUP4 aa GadxalRaa @ §B@e U Ux@AaU UG CRAR
waterways. blueway/ .

 Special experience:  Each destination - "4cU0OR® O0Oaec¢ ¢U® saeUU0 -gau p
00z UaUaaadclaa aa eO0cda a0 &a K Y@ecae-ctéee UaAxPATAaAXDA

trails available. Each trail is divided into UBetRUUDP¢ca0ePREcAOEDR aB et
a couple of smaller sections and the xpal ORe@geéedi ca Oaddec caceale

oA/E 0aadxU0al0¢@eaeyY xUec0adeGérr R Qlx |©02«-n"jUcalk|
cUP 2@0c¢cUaa 040 a4daéUx@x; taa gedaaroy
the information on the sections of the
a:0U0cala EURROUD ca pORRUAOAAADE cAOUR a4
cUg £U0044aa 240 ukegedi Use
« Visitor numbers: Ua ¥fo« 04 @aeclUaldcdx
ofEYEEE éUeUcdde éUaxeUc@x ¢cU@ A£UOaaaa
HRe@edi|
+ Awards: EO¢cwpaeldiae va@RrRO&axY ¢UQ
aau0alid¢cUaa O@UUax ¢U@ pregeéedia
1,40R04ax UaUcUOcUEBY e0e a00alaligx Oe
cUg cagoa AeORUO A£@0cad AdUOaU=x=Oc¢Ua4
au ¥£¥£ Oi cU@ cagwa é0&xeyY OUaUAU
ca ®Uaé wagRrO4axae OQaxc¢ UaOO4a 3400¢cU00a
sUccdee-tcééejUappadedaxajUdc¢caelUadcRUeec

* Blueway accreditation criteria
includes such aspects as the
dgaelagagac Uada gO00OU uregedi ca 00eéw O
adadbUpagac ar0a Oaxgc@la ¢¢
6ééijeaa8clUaPROaAx | UPCteUcPaetx@UOERct RPaet
agxU0¢xa0eap@act¥L£¥f £8¢0Re@e0l
0004 xUcOclUaa OaUc@adG OUBOPRUecrjaxU

- Targetgroups: “xé@aceddaa au ORR pUaxeaeV
Udaa UOaURU@e c¢a adaUQeaxVaadRaei pacU
domestic and international.
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EOcpaeldie 40R04ax O60AXD
4e0RVU0O =2@bcad a4UOaLIGcU
,O0U0 prededi UOeae O uregeld|i
a0a0U@agac aRO4a Oax O uRe

a0a0U@agac Uaaea
CU@ adla 0ad OU0OAUD = OF
Oexlageaegae O000aaaaxolg
d0xec0eddaceY cacd d34aéU0Uxd
AgéeUéOR aU &4eaodnr ©%alael é(
c0@ pregedie O 44a60UxUAU
opportunities

neUR¢ UZaU¢OUP Uae a4a@ au
uRedeéedia >@il; OO0xecRPaee
FaUc aabURUcI adcladee 484z

Sustainable
ardaaval

g RAOOR
Jaay

dee DBcOj
RROUGae ORA
g0aaaavod

c0g 000@acs

ac@x eoRP

OIORUVAUY abxxBUAU

TU0RRBaAUD et e@d0bPaBaeePae- »UU0 46a008a aU éUaUcade aa

>8URXRUUG xUxeceddOald@y R

Community
0Bad ¢

au

11}
g»
C

Lol
(an)
Q

Jauy

UccdalaUce;|

Cultural

UB&UCOU

D

O0¢co

Environment

%] impact

X

4e0ie a0l a0 OUORR:

. 1880cUAaU 04 Uac@a®aaadOc@x aeRclU 00cUEUcI aUUBA ORaAU ¢UB 60cBaedie aU O x@

« 86¢c@4axU4&aU ¢U@ RPBAaUcU aU a&c¢0i éU0 ¢U@ alU@G4 al ¢cad0UR= Oax xUUU@Aa@ag OOcUEUGU

« AégclUaU Ua aBOO@ O a0abUgagac aR04 Oax ababUgagag Udaea uad OO0 uRegeoi O
000a@xUcOclUaa 04Uc@alO 4U0axUAU acU@a O0ea@dOce




Practice No. 30 [ )
AZORES SCUBA DIVING

PeclUaldclUaa- "iadgee
faeacai- Aadceuon
EGdOael@gra-c¢cxUédiélaelcOiadda;0aatdaN\ y

ORGANISATIONAL SET-UP: ‘iad@e -AAY AgUUA4A0OR -Ua@0ca&d0c¢@ Uad cacedlexa

FINANCED BY/THROUGH: AeORUOY ,E AGUUA4A0OR -@gépRaAaTAc teax

INITIATED IN:

KEY FACTS

COMMUNICATION EgdO0aUc@Y :t000aabyY 1aeCe0@Y vaeecOUAOAY CéUccDa
STRATEGIES: c0aUebU@e- ,AY ACY ,EY LAY -,

* Marine biodiversity
All year around - Eaxpaedbcga UgalcOUD
« EAROOAUO Upavadali

- ETAYMACYAA-

‘fadde Use O0a&a 040UUEGROUVA aEAaaceaRdda@ed ORR ¢UB UxeROaxea
UeROaxaeyY RA0O0O¢c@x Ua ¢cUGD Aa épois agdidachcdl ther Offerd a glifferent
‘fad0e Uae Uaagd ca adai easdiedawiwa ©0ei0algado »>@iU0; x
24000 aY UabRexUal é0 pUa@a®@ AU 330 &R Wadax a4 xUUUDAC
¥§ 2400002 aU 00¢c00P04eY 0t @BaP&EIPUxBIUcaaR a4 ¢cUD 600
al e0UOU0 ORxa 2é030R 20Q4pa&IR U Wdeed O xUéUAU @
more. 004 0 Rcwa@x 00OaaxUaU ca ¢U
) o a4a@ aU ¢UQ =0éga xUéQ cidQe >x00
dcUaea xUeUaU adaaacealceUBeaUaghid 2R 0=2c0R a00UY =004
40 Ua aB00Q xe0 ca ¢UD ¢aBOQ Qg AP PeVi pae xUsUa0 geaw
¢ a U Q éf;__ a U__O U 9? adaouvay Oax o%&%rf?e%a%é%&t?o%@sﬁo‘tj&Mitionally
€UeUOUBUcI aU (£ adcadei GHL EAf Y alABcUaa aa 60000
A£0e00 -UeUaU Uz Uce éuxganaléthlrgn%s. Hére’id 8dd AYist of local

O > O >



xUelau Ogacage é
xUéUaU gaelaagac O e0RR Oz UG&are 0BAPAIAU 44 ¢cUQ é00aUcd-

Ugag aagMafthkédidg & @distribution channels:

Oacdedeae; %aladadclaa ada 000 axa Ol O0ORT caed 4a040cAals

restaurants and other services on the Oaeacai Udaa eUUOU aag Ua cad
UxeROaxae Use a44aéUx@x ad ¢cU@ BOUaxsiadd@etéiéUaeUcOiadde,i

website. Oaab iaed §Ua

« Important information in case of =+ 1@0ceddx Ua ¢cUQ® "a@aloday t4@ad
x@gOaadd@aeaxelasd a«oUO0baPaeaxe A£adklleUda °cgdada O0ax AaaceU
do and how to reach the Hyperbaric agdxUQUoca-¢¢xUéPiéUeUcOiaddeiC

fUO0a0Paere Usxe adacglx@bxUdgxU0 O4dcBPRDe
U Uclbiadode;baacoa
chambers e

QHrécﬁupe%noA%résU OxUeVal geagal@ad
available to download on the website

The website gives information about >Ucca-¢e¢exUé@iéUseUcliaddeai
the Diving Code of Conduct OU0élaRPB UOEeRceUURDPe¢cORADOD & ¢
UeUx@RU&AD e Uad xUégadae OUAGAY eRABADAINAOT H¥EYEn OAARUAD | & X
OUc¢g& xUeélUau® eU@a ¢cOPUAU albOce&ddae® Oax

OR=x=a eUUR® @=¢cOiVauU aa ROax >@jU; e00¢

pUax aU =@0Uaax ca 0éalUx Ua cQédaese au

0aaxe@aelclaa Uexee@eaer eUx@RUAD e adacRi

cover the environmental aspects
sUccd-¢¢xUé@iéUaelUcOiaddaeibaacpgacxlUéegd
conduct cej

Sustainability: cUg@ ’'iaage UV0Oew

¥fo- 0&c¢U qU@OP A£URé®E OQ&acU OOcUAaAY
04@ éUaagéde aU A£execOUaOOR® CAA off
PaecladcUaa O0édaxaeyY Oax ‘'iad@e -AA

is responsible for the sustainable

adadUpagac auU ¢U@ x@eaxecUabcUaa
sUccdee-¢¢taeéecOUA00RD @i ejUaéjactda

Aeagadaeae adadlag =Uc@e U4 "iadgae 040
eax@a aaacd O ¢ Uiatarinaiiénd @

Caa c@a -UéUaU 63l 00@E0 0ad e

— are features on the website.

Target  groups - -4a@axclUO Oax
Uac@aadcUaaldn adabp@ceaeVY BeiadOUORRI
Edecdaa . eaaag ->1a0400Y £&a0UaY E#%Y
cpadadaice Oax AaacU "agalooO;
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104c¢U @x x@Becladc¢laa >°EC

EeaecOUadbOURUcI GaadxUaodq
DMO

Local dive centres and other local

286000 adaéUxgaa 040 aldlUa

AdpepaélOcUaa au adalglag
0a000@aralUOOR eax@daede
x@ "auad xa »gaaleaa Oax a
fax@ au Oaaxedb¢ Uaad xUédag
respect of the marine life and
environment

AOalag adacgbOcox 040 a

Sustainable
ardaaval

Community
0Bad ¢

1 OOC)(QXUgwxoe

gx Oi a8

X

o

()
Qo
(e
48
Q
Qn
O
Qo
T

¢cUp Oiaadee

Cultural
0gaucoU

1]

Environment
impact

X
X

TU0RRPaAUP et égO0PadeaePBae- RcUaeUU xUéUAU Uz daeaU0RY ORR ig0& dacaxyY ¢UQ adec

»head EQacPdalddacei|

« Eed8 VUAUGAaxRi caaRe a4 ¢UQ 6302 Uc¢@ Uad OUaaxelalu O xUéUaU =aag O0aedx

¢ Code of Conduct for divers well communicated

a

acg

0

%]

« CUZ Ox=a®dce ¢UO¢ ORRAE xUéUaU 040 d4a¢@0O¢@x eaxga AOaAUaw AO4P aU ¢UQ@ "iadge

«  PaecladclUaa Ue 004¢U @xY UOae O £eecOUa0OURU¢I TUO&ca Oax 04 aaubalidglaa

sustainability




Practice No. 31 é A
ARGYLL SEA KAYAK TRAIL

@ecUaldcUaa- "auiIRR
faeacai- £0acRO0axyY ¢U@ E¥%
EdOaelt@grae-cteée a0xxR@ OAUIRRjaAUeP¢

ORGANISATIONAL SET-UP: "AUIRR Oax péc@ Tae40UR > aUIRR TaOaxecOR EOcBaz= 4

AeORUO >7a0aec¢cOR OaaacalUcU@eae UeaxyY "AUIRRY ¢UQD “aelRBa ¢ O
FINANCED BY/THROUGH: PN ~ N N g s
auUiRR O4ax pecd T74ea0URce
INITIATED IN:

KEY FACTS

COMMUNICATION EdO0aeUc@Y célgcéa
STRATEGIES: c0auedbu@- A

» Unspoiled nature
Faalau ca "eg « Marine life
« 44U xUaec0ab@ pOIOPUAU

- ETAYMACYAA-

"AUIRR Ue O x@aec¢Ualbc¢laa anublicidts dccesp@dadion and places

®eUadgde auU A£0acROaxY aolapbt@eat e aldozuadlghte in the towns and

03000FaeY aécecOaxUal ROEBAOH@a @¥eax "AUIRR Oax éURXx (

marine life. OR=xza 4422 U0RG;i Ad ¢cUQ® 6@0aeUcOY
) . o  ax xaeaBRa0OxOO0RW RGae Uaa 900U
aUIBR AP0 %010P CaOUR Uz sQ -y EoPAFL WP 0 aaecoy =adR|

tr’all divided |rA1t(3 [utle’sAectlonf.‘The I‘AOl{te __AUéAXE"JG\O(EU\éAU RAOOR UOOURUcUD Y

Uda@e c¢cUadeUU axadad au /EOa%@@)%@(aeo%g(ae&Uxog xUUUGABA0 D e

®00al0 OalO=z=c¢BUave Oax Uﬁa@t@a?iﬁf@?matigﬁ 81%%@*"&1@ H1e rules

at the town of Ganavan near Oban and Uaad aaaaga OaaxeOc agUOaxUaU I

GaxUal O¢ »@RPaeOealU; marine life observation and other issues.

Aa 00U &@0cUaayY caedlUaecae 00a ax ROealdU

®Uc@e Uad pOiObeyY 004 adabpUaU =aacae OAax



This is an innovative approach to coastal » The Argyll Sea Kayak Trail was featured

caedUxea Ox ex=UaU O 434 24cdhli@lo=@ORPUA&0AUA® Anf uBeac
vehicle offers a different and sustainable ca EUaeUc¢ £OacROdXcdBs cERBR®A >
04aUR@P Uad @eagalgadlal OazR®Ba 0OaD O ebtcadOEPTREXxD e
a0x@aélalu adalag RUUEY OaxoCGr@g&Ed e adlx@x pUaUxaaceOa

nature. 0aclUORPxetOPeec aPé ¢cUUAUx ca
* Vocational training was offered to Ua £Oackyaxe

iaeal agaarg® Uaaa ¢U@ raOOR 0agod éUO
the Modern Apprenticeship in Outdoor/
AdbagOdiiae-cteeeia0xxRP OAUIRR
adUjepbcUeadcU@alava@alOclaajlcan

 Information on local paddlesport clubs
eUpag aag O00Oa @audbuU@w Ua O cadulalau
Oaedeo Ue OéQIRABREEEBE,|
40xxR@ O&aUIRRja4UiemtiOReOejUcan

aRa0OxO0RD >qadalR adaae Oax

xaa4 °eUx0adbo Oax "00Q@@eem®

6UxPx a4 ¢V @0z c@Esé |

xRP Oa&UiIRRjaadU;jebtxaaRa0OxejUcanr
Eax@da aAeécxaad UeUx0a0@ Oax 000D xeaea

440 axe UalaadaOcUaa aa 0aélaaaagacon

issues and how to address them as a

éUxeUcaa Uaebaelégd ORUGA 2a00UQae Oax O
UeUx@ ca ¢cU@ OBaec¢ 3400¢cU0Q Uaad edb¢cOUUAU
marine life.

L]
> .
o »

Qn Qe
O Qe
x .0 O

e Target groups: Individual travellers
éUcU =aa0 06a0aloadg Ua 220 pOiOPUAU®
xaa@aecUO Oax UacwaadclaaldRrR adabPceei

e Marketing & distribution channels:
Promoted as one of the Scottish
pPOiOPUAU Oax 004aagUaU x@aecUabcUaae aa
AOacROaxae a0¢cUaalR cacedlUexea ed0aUcd|

* A Guidebook on Scottish Sea Kayak
Trail Y AU é0UOU aag adac Use ¢cU@ "aUIRR £B0O
%010P CA0URY Uzxe O0éOUROORD Uaad aea&0U0xo
sUccae-¢teééjeedacclaeUaegdOPOiOPcalUR;
com/index.html  cej
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principles on trail maps

Spread of visitors across rural places

o
Q 2
B oo

1a00cUal age 00D D4 a
1aeal agaarg >0aa&d@acl
Pxe00¢claacad0aglbclUaace

Communication on visitor behaviour
agU0&axVal Uaébaeléd 2ag0
observation

Low impact on environment tourism
activity

ta0eéx=eV4aU a4 ®alc aadURUGgI

Sustainable
ardaaval

;aééra)%a cad
X

cealcUg@ea U3
OUa U4 aecgxa

eV YURXR

Qo
Qo

Community
0Bad ¢

Do a

X
X

U

Cultural
0gaucoU

1]

Environment
impact

X

X

X

TU00RRPaUD et éd0PadreePde- EURXx 0024040 Oax 004 404pUAU alUU¢ a0 daélaaaagaco

carefully.

Innovative and low impact on environment product for coastal tourism

« %010P ROe4a00UAU xdacaeyY 4e0RU0 calURGcaeyY 004 404PUAU xdaceY 000aaaax0bcUaa C
available at the start/end of each section

« %acPUAOcUAU 4., 0060 4a cadO@a 5aU40UaRGe Ua ¢U@ caOUR adae

« Adaaaco RAOOR é0¢cWa edadce OReOx UAad ad4a4cealUcUde ca ¢cOP@ ¢ca0UAaAUAU Oacded:

community




Practice No. 32
CANYONING TOURS

. @ecUaldcUaa- (¢cicOR
faeacdi- "é=calod \, S
EdOeli@-ae-ctéeejadcicOR{Oaateeaadac

aécxaad OxépaceapedOOaiaalau;lcan

ORGANISATIONAL SET-UP: A@cicOR CaeadUa=a >4a0U0Ua4a0R caedl=a Oa

FINANCED BY/THROUGH: ABcicOR CcaeadlaxaY daa=aalal

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaxelUcayY :006@0aabyY iaecedow
STRATEGIES: c0aUebU@e- AY ° A

» Unspoiled nature
Faalaly £ea « ‘xé@acedaeae 004ia4avau
Autumn « ¢¢U@aclUO éURROUD e

» Wild mountain landscapes

- ETAYMACYAA-

aU@x O4ax cdeéRi CUadarRdOadal&Oedergaddu ¢cUPaw 04Q aiadulC
c00 AGcicORY aadcORaae ROAXDGERcBIHKDUSORBBRUcUD e |
OU RPOxae xaa@ ©° bpURAADcAD e caélaxee
eaec0Y 4000 O¢ cUo 0o b SRFCR FMABLEHs the
‘BRaeseij RaaU (cicORY « UaBUXO%OBgI?dOl?Q?a%UgaaéUO dpaaRg Oax a

located at different altitude levels. They 00eax04a0@i ,00U au ¢U@ « EURBO
04@ xedadaeaxgx Oi eUxw

aa%sgrved E very own authentic and

Oax a@OxaeaeyY O¢ ¢cU@ Uaag a2 %A eDGQQUCP'aOOQQa'

4eUUGx 40P eOBB® 2¢a0cOUNAY 23 WaldPtle aamc 200400 00
Alpine terrain and wild canyons. Perfectly aeaagaeY gU@ oBA %UROAAY Um RAOO

x@epRaagx 4a0x Oax c40U O YAl ®cdpdeePau eoegaor xUU O

aObp@ee ¢UD é0RRDI BOaURI O@@@@@H%“@ay%@&f@UgU@&:.
®2@0xadei %4 OxxUcUaa ca ¢cUZ aeR¢cU UOOBc@x

O

E

a»
c

O D
oo
Q C



EUcU af04aiaalau Ua ¢U@ (cic® Farged BrBups:a @dventure lovers and
Oxé@acedace cacedlaza a00pPOUAOIWGR AmE&éUxeOR cabeédr alda
0400c¢c@x; ,6cdBagdRi xcPdPa et QV2G@eYO aldabgc¢yY 4340
00axe@URUVAU U&daa xUiii UQBUUUCcEA(5&a080a200RBLOAPDceae |
60¢cPAUORREY Yeéade Udaa ea Q%aﬁ‘flg%tiﬁg@%égﬁibgt%é channels:
daredevils — pure adrenalin for all those (;UaanU c0@ (cicOB cacalea C

Ua =2a@040U au caeRi ealaeo Ox;@%B%Q@UQHa& ca dax 204 bZcUa

€&l 2aQOUOR PUAX| outdoor and adventure providers on

5aadx 4a0aU@ al O00ailaalal FooPdHYYL
UUZadx Uad ORR xUUUQD&cSpeciBl@erddese - ¢ UU P T Ga apecial
« Canyoning package — 5 hours for ae"UgQae aAU Uég@é’l@"aeg U_é ¢uo (ci
action & adrenaline (including) - >noe)Uél °0aala aaBieY aaRUag aegac
,aelaagac agacOR >U@RadcY aﬂ%ﬁ%’f& %M&huts Y UagOg
®eUcY Agazavad =albbeaey AQéJéaaa@ng\P@§D®%ngan@e gty OeOUR«
®2a@0U0R O00Oaiaavau anaQaeY%%%@%‘%eswmgcﬁeason
C4d0aaeUPa& ca ¢cU® 004iaalal 000G xeae O00=w
>lee “acdaxebOcadi OxéUO@ Uadaa O0@acU @x
004iaalaUu UeUxQae >8ce ARDAaci aU Uea Oax
OOclaaj AOcOeae 404 a04dxeaa Udaa- 2£YEE EA
e Other canyoning packages which
are offered: >wce Uad OQUUA&A4a0&aaeY ¥ Uaead
Yeadae Oax 00x20URUVUAU axadacae e0UUOU 04w !
ca " adcadde Ua U@QUUUg Oax 04w ¢cU@aouUaaw
40a4U@0¢ Uad UBcclUauU O ¢Oeaec¢c@ auU ¢cUQ =xaadc
au 004aiaavauy Oax »>¥e Uad géoaiaag-
®2eUcO0ORY VUad RPxeae Peagalgadox 00aiaalau
UO4aeY 60a 0060 c0@ Oaa xgadD ca Yeaa
Udaa ' ¢ca " agdcadeae O4ax UOEQD aa 2aa0RDa
00axe@URUVAU n« a@cdPea >! Uaedaemi
* Another innovative product:
FadOOIWAUW aaxPaa cagO0zead
Ueac eaU4aU °AL 0aadxUalbc¢c@eaeVyY ¢ObQe
OxéPaced@ade @&cdOUUU¢ ca ¢cU@ U@Oac au
(¢cicOR; 1ae O00a Ua cagOexeeaw UeéacUauU
cU&daeUUlaec ¢cU eORRBIY éUcU aa éUglaecg
xUUU¢OR U@REa; Ca@0=xed@ Ueac@adae ORxa
@eaRad® ¢UQP aaec albOceadw Oaabp xdace
Uad ¢cUZ (cicOR aaeacOUlasxe; -~ égrOaag
OU0U0&aUY ¢UO¢ &ddaalUegae Uea Uaad OacU
adults and children.
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Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgaUcOU|@  impact
»UU0 R@edr al RAOOR daidraiadacYy Oeéc alaRri
Uad aag adabpdc =gUagdac Y RAOOR aecgxaga x
providers
/FaU¢ aaOURU¢I aaglaa v adacglaacadligxy
60RbUAL X

Local accommodation and services
d84aaacdx >aéda n££Ef OaapOOIRG RAOOR X
000aaaax0OclUadaece

Authenticity of the destination —

promoted x

TU0RRPaAUT et é00PaPeaePae- Ad 2eaecOUAa00URUGI 4aRU0I Oax 4eRPe Uad WaéUadadadacOR|
Oaaaealod0¢@x; Aad@ UacdaxeOcadi VUavadadceUaa aa ¢cUD (¢cicOR Uee 400 x a4 ¢cUD 6030adbUG;

« EUgU a104ia4a0aU Ua ¢U@ (¢icOR EORRGIA O4 OxéPacedaee cacdlUxa a00pP0OUD U0= OO
the special characteristics of the valley
«+ »UU0 RPeé@R aU RAOOR PadRaiagacy Oec aari Uad aag a0apd¢ egUagdac Y RAOOR aegxa

+ ,a00R 000aaaax0¢laa 0ax ®8eU0OQP e 53aaacPx >a4é08 nf£E£f 0aaPOORY RAOOR OO0AAS




4.7 Practices No. 33:

City experiences




Practice No. 33
VALENCIA SILK ROUTE

-PecUalbcUaa- EORGAOUOD
faeacai- £aOUa

EgdOaU de-¢tteééjéUxrUcéORFBAOUO;0aa¢dacteU0c ca xa é0RDAO0
OUci 848aec@e¢téORPAaOUD a=URP daecyd

ORGANISATIONAL SET-UP: ‘YeacOagaca x@ EORGAOUOY EUeUg EORGAOUOD >Cael
FINANCED BY/THROUGH: ‘YéacOagaca x@ EOR@AOU3Y Caedlaec tacaxOclUaa EOR@GAOUO

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaxelUc@yY :006@0aabY CeUcc@aY Alac@adacy cUab@x%a
STRATEGIES: c0aUe0bUBe- AY wWCGY ° AY EY tAY A'Y E’

« City experience
All year around « Cultural & local product experience
« EORPUAU OUgi caead

ETAYMACYWAA-

EORGAOUO Ue RaAOOcOx a4 ADOhaxi WOEc@ha AaadaxeyY EOR:40
0abecY O¢ cU@ aaecU aU ¢cUopéganldd aAWAFadaY EUxeUUAGUUOY /
4UUU¢ Ua ¢U@ O@aca® au c¢U o Meadiewhl @UEOR: a0 U |
It is situated on the shores of the

AgxUcpaadbagday UgbOgealau chpn‘gm%num%tsa@testlmﬁmalsofth|s

OBOOU Oax Oaeaclau '££ x0iee al{feé%aa%@e%u Oe ¢Up £URP 8000
a04 ig0& éU¢cU 04 0¢éwaduUw gQ?anS%& %%)& 8aUgOU® eUc¢o O1 EA,
ORade¢ v« x@UAPDeaei CUOD a@a@%%aoéﬁ% %g’aﬂzgééoaa Oax AeOdg
ca xUxe0aéga ¢cU@ OU¢i Oi eO@BcUheUCatléegrﬁl %etﬁl\@goflslamic o
c00 aA@xUad OB COa0O4 >ﬂUg|eB@e?E%O>?a‘?UH§eeU9U Ug 0 alauox
aa@ au ¢U@ aRxg@aec¢ OUcUBea Ua 6%%l+ﬁﬁaeaa@%ggﬁx ¢a aoagay



Oax O0@adallbayY Oax daselcUaddR EOBa@&EXULE" xUeOaéae aUU Gac
Oe O 0aaagadUuoOR 0ed; Ucoal@igedednjalUagd EOR:aO0U0 AD:
O O&4UQU agalax aU x@ORUagYVY lROx@add)dUEDABace Uad O eUanRg
40eéUé@x Ucee VUaaaadc0ady Va ¢cUd &g g @0 ey 80ac0edlace
aperiod which is also referred to as the - Target groups: aag@aecld adap@cV

caBxga Agalax au EOBanuoaUagﬂaaOgUaaOB éUeUcadee éU=x=Ug
They are noteworthy monuments related Oax BaapUal Ua& O OeBce&dOR T8

ca Ucee £URP AaOxa U(Z)aUgOU@aeng’Bgaa QH@a%ﬁpanQa@%G@X Ué
industry in the city eUaaalau Oax O eaUae@d OUci geéac

- Around this cultural heritage the * Marketing & distribution channels: The

tourism product: EORDaAaOUO £URP A%%Q%U@éﬁaeEOB@aOUO eg0aoug Oa
Oodwa 0ad0Oc@xj -Uanae@aUameg'aﬂ UUxx@a

cU400xe aU ¢U@ EORGAOUO AURP Aadec@d- ¢cOP®@

O ®cdanRR ¢UaaeUll ¢UQ EGRRecPBéde xUsecalUOcY ¢UQD

AURP AéegeaY ¢cU@ AURP ,60004aUQ ad caavyo

x@ RO A@x0 >EA AETA éadrx UG&aUcOU®

®eUc@ce O4x ¢UB ¢ciaUOOR EORZAOUO4 Oaxecead

shops.

This walking tour lasts for around

2 hours Oax ¢Ob@e U4 ¢U@ Ua=x=Ux@ax au
OeURxVaUaeyY OQUUA4AUAU Ua ¢cUB £URDP ,e000aU®
Oax gaxUaU Ua ¢U@ Oaxecead a=Uadee|

An online map shows the tour on the
egd0aUcog Oax Uad O &4l
00a 0@ xUagoOcri Oaarw
egdadug;

* 35% discount with the Valencia Tourist
Card in selected costume shops on the
AURP Raecd;

 Valencia Tourist Card: 1400 OeéeayY

agcda O4ax ca0a ca06OR UAaa ¥8Y §« a4 2¥

Udede a¢cOaclalU ¢U@ aaagac cU@ O00ax Ua

O0cUebc@x; £AaBOUOR xUxebacadce Uad ¢cUB OUciaee

adUa caedlUac O0¢caOOcUaaa- TUcI aU "acae O4ax

AEAOUBaO0Bx >o"” xUsxebaéaceyY plaadad o~

xUeOaedceY ¢cUQ EOR:a0UO caedlacg peee >u¥”

xUseOaedceVY €4d ca ¥£~ aUU UeéUx@x caedeV

"£” AaUU @acadl ca ADdae;a= x@ xae "UeOlea
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Authenticity of the destination — practice
supports the conservation of cultural
Oxeaxe@dce Oax OeURc UBaUcOL
A&daaaclaa au UagcbauuoORET O
UabrexUaU RAOOR ¢adOxUgUa
Local products and crafts are promoted

and available for sale to visitors in the
destination

uRe@ 1ROU 0PaclU @x OBOOUD =

ARae 2a0URUgI Oaad@ag- 60

RpUaU caea

Sustainable
ardaaval

@
eRceadOR VDA
e

T00RRPaUD et edO0bPaPaeede- ~

Community
0Bad ¢

X
UQOU%

Cultural
UgalcOU

Environment
impact

X
X

x@aebdalacUaa au ¢cU@ OeRrRcedd Oax UUmxcadi AU =URP adaxe

x@cOURGx xPgaeOalaclaa alU ¢U@ OUOA400cTAa aU ¢UQP caed >»UaxUeéUxeOReae a4 Udaedmoe Use Af

« 60a4RQ a4 Uae OeRcedldOR Oxeaxe@ce 004 0= URI cedadx Uaca O OaapOORY d4axelg

e Ol UO4AxRUAU Uad ¢U@ éUxeUcade- xUA®Oc OaabpU4aU a4 ¢cUg e00adbUw@




4.8 Practices No. 34-38;:

Cultural experiences




Practice No. 34
DISCOVER REAL CYPRUS
eV

PecUalbcUaa- 0aabpPOY AOUA ¢cUalOeaalk
Oax AUOa=UO 4gUUVaae

faeacai- fidaeee
EdO0aelt@:-de-ccéééjOUaacacadlUaeajtaajoic

f1d8ée "Udacaedlea 0224041y O 4e0RU0O Oaxi GaecOCd

ORGANISATIONAL SET-UP: ot s Ao A A
CadeaUaxa AaUOaUIiIO¢gUA4a

n

= ~ ~ e N A <

Sl FINANCED BY/THROUGH: AeORUOY E AGUUaaOR -BéPRadaATDAc Ueaxa

L

> | INITIATED IN:

~z
COMMUNICATION EadbOaxelUc@yY :006@0aabyY i1aecedoyY celccoa
STRATEGIES: c0aUuebU@e- AY -,

» Traditional accommodation
All year around * Cultural experience
« Culinary experience

- ETAYMACYAA-

Discover Real Cyprus is an initiative/ renovate traditional old houses and to turn

aR0cUada UgO0cedlaUu 3aedadR O0OWmaaladgUadxUcUaadR RaxUuUaU;
Oax peagdalgaddeae Ua 1148eeYcl@ERUOEM kS BBadae AU agaaeélck
main tourism spots. These are scattered O&daeax wnff ¢c80xUcUaadR Uaexg
Ua ¢U@ caggp a08c al fidaekaecdmédd JagodRe «200¢cgdaodx 04
OGabec aU ¢U@ 08a0pP0 Oax AOMBGUEY Vadze 004 Oaabp 000aaas
and around the Troodos Mountains in the xUa@OcRi a4 0 e00x=Uc@BY Rc@aUAU (
cUabxeaxeanR 0ax AUGaA2U0 agUUB&2PUOU aa@ é0ace ca a&c¢cOij RR ¢l
H™pe Oax Udc@Rae aUUG4E 4a0e0¢o U
UeRRI @aelaadx pUcOUBae Oax aclUg
>O0R0aaUPaeY ®=caa® 10axaeVyY &dan
eUURY Oaeclaew Uac@Rae aUUBA Uac
Information on activities in the area next to

Discover Real Cyprus is a place for
traditionalaccommodation and activities

in the countryside. Governmental
subsidies have been put in place to



@OOU UaeaelauU Uae a3aaéUx@x - ¢liapradicd ésaa raeambéréof EuroGites

RAOOR UOxcidaaaald peapalogaldoeadig0adax@dalOclaa au AeadRr ¢
local taverns available as well as many which represents the most authentic

wineries where wine tours are offered way to spend holidays in Europe.

for the tourists. Nature experiences with

UUpPU&AU Oax OUPUA&AU ¢cdOURz= 040 ORaxea adaaacdx|

The USP of Discover Real Cyprus is the
peadalgad@ au fidadeaa cadbxUclaadnrR OeRceadw
cUdaeUU @abaeac@aese éUcU RaAOOR a@aar@y
@0cUaU RaAaOOR &d&daxebcae Oax xUsxeUgaY Oax
@®&cOilau Ua 0ecU@acU0 4e40R Vaeageai
* One of the special experiences offered
Ua ¢cU@ 040 ,0aalielUa ,0a8 Caeédej CUUea
family business offers experiential and
dxeO00cUaaldOR cacde UaA x2alORBR Udaedese au
visitors. Visitors learn about the rural
lifestyle and traditional products of
fiddeeyY BijUj UBccUaU ca paae ODaec ¢
edible mushrooms and plants from the
PRxxe aad O0O0aec ¢cU® Oac¢ aU Uaawi adbpbpUlau;
Information on the experience here .

()

@

* Many experiences relate to wine and

established and promoted.

e Target groups: Individual travellers
e@dopbUaul age Obcleéw Oax RAOOR
experiences. Mostly international

a0abdce @jUj ExY °@aaldaij

e Marketing & distribution channels:
eUx@RI UBOceddx Ua a@xU0 »>@ijUj cU@ cUadeYV
AOcUaadbRrR °gauadaluUoy £eaxOi clageyY
f1aax@ AO=¢ Ca40éBRRBaeY ¢cU@ OacUORGae 004
be found on the website .

. CUO agceaab aU -UxeOaéda AGOR fisaeée
6URROU@= Uese &ddaaac@x aa cU@ au OouoR
caedUxa 6002 Uc¢c@ aU fiddeeVyY EUxUcTiddea
>Uccadae-¢¢céeéeéejélUaelUcbOidgaeaibaac

index.php/en/discovercyprus/rural/
eURROUP e Aiadda




FEEEC YA uY

Problem of seasonality for mostly sun &
200 x@aecladbclaa Uae OxxAag
ip08 daeax aluga

AgéUéOR al xgaaaerR0c¢c@x éU
Uaed 4gUUVaae

ca00R d8axe0Ocae O0ax UOacas
promoted at the destination
Adgd=d&é0cUaa al ¢cU@ OeRcge
éUag adbpbU4aU >elad daecBaY
‘ec0@acUOUGI RaxUUAU U4 4
ca0xUgUaadRr aRx Uaee@e >o
anRxae

ERaée O00¢UéUcUPexe a8aaacdx

Sustainable
ardaaval

aeaeQ)>XéU© c
RROU@ea Ua g
aaai

a0R U@al¢O
elagalge o

Paaé0c@x
ff ££ 1004

Community
0Bad ¢

INES C))(B

ug

X

X
b0 aly
X

agRrRivalu aa

aabURU¢I »OUPUAUY OiIORUVAU

aleaealau;

aUg
- [

T1U0RRPaUD et ég0PadeaePae- Ad0edal0@ al caédlece a0l 00eéxe?d xUxdedaclaa ca RAOOR R

Cultural
0gaucoU

Environment
%] impact

X

. ca6Qaaavac 2000a0 ca A04aé0cd aBx Dacegdae O ceaalal ¢0ga Uaca ¢cadxUcUaadn Ra
« Ae¢clU4aU U4 aR00@ O00¢UéUcUPee ¢ca aUOUD caedlUaece U4 ¢cU@ Oacacdialx@ >a0¢ced@d C
« AdaaacUal ¢U@ 0a0U@ag ¢aOxUglaa au eVvag adpblUaU »@ecO00RU2eUUAaU O eU4D &daecP

« E®e@a VAUGAaxRi 0aabU4aU =iecPa Uad 000aaaax0claa xUaA@OcRI a4 ¢U@ e300 Ucd;




Practice No. 35 [ )
TASTE OF LEBANON
PeclUalbc¢Uaa- ¢@004aaa
faeacai- ¢@00aaa

\\ S

EdOxbBe@ROala0ebpUcOUPa;OAa¢c0ecT AU RDO

02040 & %UcOU@P4 >34Ué0¢c0 Pac@aadlaedeyY 0ARRO
ORGANISATIONAL SET-UP: Y ETAE AIY 04 UaaaédclUég Oax RPOxUAU cadeéegnr "Uf
AAYLAAY O ®4@00UO0ORUIG*x 2cd@@¢ Udax ¢cadOURx 40xae

FINANCED BY/THROUGH: Private investment

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaUc@Y :t00600aabpyY uaecOUAOA
STRATEGIES: c0aUebUBe- ,AY WCY ° A @¢O;

« Culinary experience
All year around * Cultural experience
+ %4444é60¢UéQ a4axebcgtcadeéedn »OU@

- ETAYMACYAA-

Situated between the East and the eUUOU UOa&e U4 egab@x Ucge OeéUe
EdaecY ¢03004aa Uae O 0erUa0OAIZ0 &0 JBRLEBAORATY ¢UDB Accaalda
crossroad where western civilisation is controlled Lebanon and introduced a

OZRU@GEéEDx ca UOéw O@Ue4; C Uwriénedifantsiimt have erbnae staples
0abUgac RO4x Uese xUéQ&e@d Odebanese &G x Ua
history with both the eastern and western . R R R ) L
Ua e@ad@e BeUxpac Ua Uce 0e9EFagy? Accaatamy 140400 caap
of Lebanon when the country won its
ealaed OeRceadR Ulecadi Uhedd®es @i -ea0al c¢0Uae ¢U:
e0i vaa 00040 ae@ Uaax ca O Prelrd cimroduédd sea@ xarray of their
as one of the most popular Middle Eastern dadec eéUx@Ri @0¢@a UaaxaeyY 4&alacg
OeUxelage; 'ad ¢U@ aldvYaaUreats auth 43 (theesd &nd a variety of
(200424 U0 0004 4erR@x 01 Va@@0ddZiae dddsy Ud4alee aU B0 0AY



is its simplicity and freshness that rely * The other component: faabplauU OROx=x=da
a4 ¢cU@ d&axelOc¢ceae aU ¢UQ =eaVy ¢cgce@@aHaau gOOU xOiY éUaeUcg:
the land. It has the sophistication and ¢cU@ OU@U O¢ ¢(Oaladae %UcOUBA
Aa0xaed al e3aag04 0elaeUag atOdOBBrBadc A eaaacea Oax O
084aal0e alU AUxxRP OxcPiad =3@d0@xd@aAxQiyadR ;00040 ad aill
the cuisine of Lebanon is the epitome other dishes that will be served that
of the Mediterranean diet. It includes an aUU0U0¢ O¢ xU&aa@a;

é@ééXOéOQ au ®¢c0adblgeaeY Uéé&&gﬁ%féﬁl%?&@l@dﬁ%@sy

UddeU x0Y Oax ee@OUAaaxX| . . .

> FaORR °&aea CA0EDR §¢” xcOAa

The food of Lebanese culture is a O0O00aaaax0Oc¢Uaa 340é0c¢c@ Oaabp
OZRZDO&0OcUA4 aU RUUG® Ucae UARGE 2 @A REIABBYOGAZ OeUxeUAad
incredibly diverse. caed Oax (@004 =0 40xBaéd eUAl

o Lamina's Kitchen Y O RaAaOOR &d4&ée®xPax « xOi adavddase 04ag 00U
alUgalau 0OaabpUal OROxzexedal xgallllawge GOHOPOUGae Oa®ce

innovative and perfectly sustainable EA apad aga=aa >UadRexUau OU
OerRUVUad&l cadbéwrR adavada- cUglel&alty aPacUOBxY caba=xa
Lebanon. élag ¢cOaeclalU UGBeY ReUUOUD

* The idea behind this travel program: OOOéé_aéxOQUQéYA Qé?éOé?gY é?ée
Uedacos (p00aaaae T1erUa0RPRPGP5AP=EcOCa0aceY OacUe
cOUz UOA4cOacUO ferUa04l COLHERRETAioay
eUgao OeRrRceddyY UUeasecaai OaMarkzeng e chia@nel® 3R Mainly  its
0aadlag ca 0ag0c¢c? O caeRi awaPBEAOEAOWBY 2a0OUOR a@xUO

culinary travel experience. recommendations.

« Each day, a new region in Lebanon will « Target groups: »0U0004& e@Uadac
be discovered Oax ¢U@ OUciaz O @akccdinpdyd @hd cultural interested
food explored. international travellers.

e The concept is not only to discover
Lebanon’s culinary offer but to enable
éUeUcadae ca geanradg O xUUU@agacY alUxx@ayvy
OecU@acUO &2Ux@ au ¢U@ 0004aaa- éUxUcg
UOOeRrRaeae pa@dbP0OO EORRYI eVagalU@e Oax xUa
Uaca ¢U@ ca xU@ vaa (@00ag=@ AgiiO;j cUQ
d84aU80a UalORex@eae O caed auU ¢U@ Oaceacaiaee
adla UUxcadlbOR RrOaxababaeVY EA AETA
adRx »2aUcO0U@ A£U¢c@eaeY Oax O éUaxU¢ ca ¢UQD
aRx seaéba éUcU ¢U@UA UUxx@a aie¢c@al@eaeyY ca
O xO0iiR@x Oi ¢cUP adbabgPcaae Odaaldai

m
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Seasonality and spread of visitation is
Oxx&@aeedx >0Uxx@a 4ROOD3
Local added value — the main

0va@ OUO4UB= 04T &¢OPBU
x@eclabclaa >adadb@caeVY RA
elagalge B¢cOjce

Local products are promoted and

available for sale to visitors at the

destination

" UagO¢ alUG4a al RAOOR UO
local products in place

Sustainable
ardaaval

' aeézgae ¢

aRx@ae Ua ¢
DOR UdecaV

Community
0Bad ¢

Ojoce X

U@

TU0RRBaAUD et éd0Pabaeeda

- Aaao

X

Cultural
0gaucoU

1]

Environment
impact

« °4p0¢ Pe0adaRY al 04 UaaaedclUéw ¢ca0édnR aaavada 6OorBOA
experiences of a destination
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Practice No. 36
THE GOLDEN ROAD

PeclUalcUaa- cUQ carx@a AadxVY wa |
Tacacdi- Aaaeoi

EdOaeUo@ie-t¢txUajaac2r0alU°ga

ORGANISATIONAL SET-UP: aclU@ capx@a AadOxa 0aaa@aldcléd
FINANCED BY/THROUGH: AadUéebcd >0aaa@a0cléd e

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaUc@Y :t00600aabpyY uaecOUAOa
STRATEGIES: c0aUebUBe- AY AA

* Cultural experience
All year around ¢« ,A00R 4eORUgI d4axebce 04> ;:0edbace
+1Yadx ROaxxe00aQ

- ETAYMACYAA-

The Golden Road is located in the central O ¢U@i U0Oeé® ca OxU@PAa® ca ¢cUD @
408c aU AadediY ¢cUg aealoUaGRip:ixadeyw bl 49 & Uida aAeORUc¢i O¢ (
off ba 44adcU au ¢cU@ OUc¢i aUuTipdmeoftie GalgerRoad is exactly this
is a peaceful place surrounded by the 4e0ORUcI aU =@aél0OQayY geagalgad
ROaxaeOO0aPe aU cUQP CcadaaxU@daxoGakxalWamadx ¢UO¢ 0400c¢@x
xPaeclUabclaa Uae g0aURI OO Canddrastv@®ybranee Uc Uese Yeéeaec
04 « alaec® x@caed Udaa Aadeldiae aldUla

S AA . The Golden Road is a cultural destination
,© aaOxj . . o . .

O ¢UQZ excade UaORex@d OacgUeecg

The Golden Road is a local cooperative UORRZAa&UGeaeY 04 Odcae OQacadgd aa

al 0OeéddgacRi ¥¥ zcade 0440 wdadiPe Uce OeéRcedlOR Ogg
CUOA0 040 acadlU0¢ 404aeVaA0ad @A A8 VMBQ48AH0e000¢cUéUcUD2Y a
0aaa@80¢cUéd Ox eORR O ec@ikderYd BeadBica 060UROORY; Aa



Road one can stay at authentic rural » Marketing & distribution channels:
O0O00aaaax0Oclaa arRO00BaxY @O0 cdettinatiarei® featged by the national

restaurants that use products from the caedUxea aU 0@ EUxUcAakedd >
RaOOR UOdagaaey ad O0ei RAOO0OR 6ar 228t a@eae 01;0aacaR00Tae

Oedé&dx eVaalaUu Uaax &dédaxelcex daagdOAROP cUaaU@aéddxeccU@
Udaa ¢U@ UO4aga »ad O Oagegamadleae®@ @a® @80cUG adla adYoOc!
ORxea 040U¢ OP@ae aa ¢cUP auv0@RARO 0 @ERRA Gidd ¢cU@ 0aaadalcl
other products from local artists. adapg@cUalU elUOU Ugagalbcoea
« Arriving by train Oax OUpPUAaU XééUrg‘i‘?thQ

®cOi Uxe ddaaacdxi ,iU; O ¢O0 seataead indhédoeal &hd énternational

O 34000 aU ¢cU@ Oea cUOP@mdlim Sk @réic@sondiedlestination

caedUecae éUa Oaao 0¢cd&Oddailable onthe website .

xUajaacU@PcclalU UpgadpeclUaxpgaagdgi Oi

OUbp@c¢2RO&]°T a4

e Tourists can purchase gift cards for
use in Golden Road businesses as well
O UUU¢ Oaegdeae aU RaADRaAAENXeOcee >
xUajadaatclUUUc O@acUUUOO¢c@Beae Oax UUUG
Oaepet2R0a]°da

» Special experiences: one
accommodation provider also offers an
,20030 aaaa raiec@ai UOag Uaa =alORR
Udaedece ¢cUO¢c U dLs&&-008EAH 44C
OabUéctObcadpateciadamd®@ac2R0aU°ga
OaacUga arO00@ Oaablageae O Uac@RY UORRDAI
Oax O 04P0cléw 6adpPBYATEaddOD >
xUajaa¢c04&4pUéCOPcAAPAaCaaDUOC2RO0AU DA

c ax@8aJi Uese O OQacU @x xeecOUaOO0ORY
destination, agdavavigx Oi Aaaédiaee
akeecOUa0O0RY - PHcUAS cUa >
dacO0aeéec cUQP UaRxPa 4a0x¢tclUaxgaadi
O 2eaecOUa00ORY xPeclUabxgUaaczr0aU°@a

e Target groups: domestic  tourists
UOaURU@eae Oax Udaeadaase aU UadUgQaxea
e@doblUal ég@b@ax calazyY O00OaaegcUaU
Uad OZRrR@04&40c¢Uaae Oax é@xxUaUayY Oax
Oétxelageaedae RaAAPUAU Uad ¢cgOa OeURxUAU®

international tourists.



FEEEC YA uY

vax@daai Ue O 0048cU Ox xéa
destination

PBe¢ladclaa aRO44aVUAU O4ax
made via a model of the cooperative

CU@ adla 0ad OU0OAUD = OF
RaOOR Oexrlageade >0004a]
d0xec0eddaceY 2UadaeyY UOR
AdaecbOeéadbace éa@ RAOORRI
products and the food and art products

are widely promoted to visitors

Authenticity of the destination preserved

U0 agaaédclalU Oax e=lau
Ub&alaeegey b0ealnrRe 04
‘4406040 O1 c40OU4a Oax OUPRU

x a4aagd

Sustainable
ardaaval
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Xﬁéﬁ[ﬁﬁéﬂég
2 ¢c0@
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RPAUD e e

caOxUglaalf

au O0¢ ¢U@

destination is promoted

aedO0@Px UOJagdaeaea
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X
X
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X

X

X

T1U0RRPaUP et ég0PadeaeBae- £802aa0RUci Use O OUORRBAUD
season is the busiest. The concept of the Golden Road needs some further explanation

UB&UCOU

Environment

%] impact

X

X

¢UaeUU adaec ®04éU0U0@0a O

44 aU RAOOR Oexlagexedae 0a80¢cUAU caloclU@a O ®caaau

Ua é0Red Oax ®@RBOcUAU Oexmladaeaedae 000aaxUaAU ¢a

« A4aéUxU04au O UeRnR 4804U@P aU «@8éU00e 000aaaax0cUaay 40ecbOedlacaey «0aaalau
tours

« Adg=e@édélal ¢U@ OecUBacUOUGT aU ¢UP x@ecladclaa ¢cU&aeUU ac¢Oiee O¢ caOxUcUaal
UDac@RaeceY 2U0aaalal O¢c UOA&a ®Uaae Oax UORRDZAUD e




Practice No. 37
OLIVE OIL GREENWAY

PeclUalcUaa- ARUéd AUR cag@aéedi  EUQEZAax? xg@R OcBoe
faeacai- £aOUa
EgdOe

4-¢ceéejéU0xépaxPaeifaatrdatlclapadalogactlUcUagal:

Uéd AUR °a@@daeldi 22adU0cUaa >ug aealOUaA0ORUgQ

ORGANISATIONAL SET-UP: e A A A, o A, A o o e n o s
xad00 Oax »0@gayY Oax RAOOR cdéeaU=xa Jacadaadag

FINANCED BY/THROUGH: RUOY ,E AgUUaaldR -gépRaszagac Léax

INITIATED IN:

KEY FACTS

D x e

COMMUNICATION EadOaeUc@Y :t00030aabyY CélUc¢c@BaY YhaeecOUA&DA
STRATEGIES: c0alebU@e- AY  E

« Cultural experience around olive oil
All vear around e 84U xUae¢0ab@ UUPUAU Oax au
y - Aaéco ORAAU 04 aBx 40UREOI

- ETAYMACYAA-

ARUeé@ AUR °a@@gaeldi Uae O rparignselbéetigedacd @live oil traditions

UUpUAU Oax OiORUAU daecwy Braldhe qtery bhthis(o@ railway while

eaecl auU £a0Uaj wc &dedee ¢cWIARWAU @O QP& AU a4 O ®&@cadU0OCRI 4a
48460400 aU cU@ agUUaa adheqadaprRdmieadx au ¢U@ Uaooaeli
1a4xa00 0Oax %»0O@a & U U O Ucongiaty gof Uadpghalt and  compacted

d0addaegdac cU@ OUUUBeaec aRUBO Y s d e (ihed 20U Oax 00
area in the world. 40a4aRQ@ éUcU agxeO@x aadURUcIj C
cU@ ARUé® AUR °3a@@daéediyY caedla
- A 8 a@cOR adUReOI éUOxeO¢ceae au ¢cUB U
caéada au »L0g4a ca Aegacd Ogéqggg§§®%¥a§\'?p%¥ ecOclasey Uaacha
and follows the route of the old railway

Olive Oil Greenway stretches from the

A o _ the road and numerous rest areas. Most
a2 éUUOU cUP =a OORBOx AAUSLCRQ A% EFF0F20eURXUal= 04D
transportolive oil. The USP ofthisrouteisthe and in some of the old railway stations



caedUeaecae 004 ax O0UGax O axPragoted by il@Aatpasidm authority

OUOIORY 404acOReY ®Uade ca ORMARILIAD AlbRcBHaxccéee;0axOReOU
acUg4 ddaxelceeyY UaecORe 24 A P4 taRARE 2UBU0O éPaxad® x DR (
aexzgea; CUPe® O4ax aclUQa 2045600 0WGUaRWAU Ua ¢cUB *wuCEA Ua
caéda auU ¢cU@ aUR aURRe O4ax evd@igndfdidece 004 OO

Uaeax ORA4AU ¢cU® 601 Ua éURROUG e O4ax cacae®

information is available on the website.

ngcé@dda ¢cUQ@ =0Bc¢cRPBadaceyY ¢cUP ROaxe004&Q

of endless olive trees as well as the Sierras

AeOO0BcUO00xe AOceadalOR AO&P aUU@ae O abcedw

experience.

- Ad ¢cUD ég0eaeUco aa@ 00a ax 0 O
of brochures - ¢UghédUesec firthe @
Cordoba province and a RO ith a
x@eOalaclaa Oax ada au ¢cU@ UeRR aaec@dy
04a4a¢c00¢ce Uaad cacdlUexea aU OQeaeyY OUPD 404cORe
Oax ¢ca0é@R OUBaAOUD i

eany

a»

e Target groups: domestic and
Uac@aadcUaadRrR adap@ce ->@iU; t4ag@aduly
cpaadae® xUéPadsegd Uldacides ®e@aladeyY

UOaURUBeaeY ¢°uCw%uY iaeaU aQ0aaR@Y e«AaRa
ca0égRrRRPaeY OacaR@eVY Udaedse al UaU@axayY
people with reduced mobility.
e Marketing & distribution channels:
®2a400U0RUaE¢ OUPG caldbégRrR Oax 000Bx=x=UORY
cd0é@rR OU@adbUPeae UaxUOO¢c@x Ua c¢UO
RDO @¢ Ucga-¢tcteeejélU0xédaxTeaei
OaaclUauUuecdadblUlUéaaetranBRBRBcao
a0a0 EE ' O¥fo«f!¥@WBWxUaag@ au
eUUOU U= EUEQUUP@Y aUU@GAaUAU adai xUUUBadac
caede aa ¢cUlae UVUaD@HEeOtées;
¢Uée@OUbPPicadé@dRicdacaecOee

« Featured in the media cg0axU0ay
faax@ AQaec¢ CA0BPREBA-CGEEe;|
OacddéorwadijbaatcaecadicOaxoredUuUO O
OUF@ Uccaae-¢tcéeéjcUpUeOaxU0ajbaac
cd0éPdRECYELE-CAAéC¥u¢teORPUAU a0 U4e
aRUé@ alRejaecd




FEEEC YA uY

EBOx2a4a0RUcI Uee Oxx8Qxead
¢cU0&daeUUlaec ¢cU@ agU

au ae‘égUQ)éé £adla >a0=c0
aaaaxOclaa ®@aél0ODax §
AbOUa Oaw OUOAUZ= O&T RA
Preservation of the authenticity of the
x@aeclabclaa >aRx a0UREOI
»B&U0¢0U@P Oax ¢U@ ddaxelca
promoted

/EaUc aaOURUcI a4aaacdx >4a

xY éU>a<=Ugéae

Uaa
peaoR 0400 &
pa0ace Oax
agalalUoee

O0RrR Oe=xlag

DeURxUaUe e

ecd Use Uaa 4

a4¢cadligx cabaxdadc aakice

Sustainable Community
aR04aauval 0Bad ¢
e 04

al arUéw alr

X

X

aeae@a)(

C)ég(

aa

Cultural Environment
UgaUcOU|@  impact

X

TU0RRPaAUD et égO0PaPeaeBae- Tax@ aU Oaaxedc Uad éUaxUcalde >2eecOUAOOURUcI Oax a0ce

detailed information needed on the website.

« Ce44aUaU ¢UZ arRx UUxcadUOO0OR OeURxUA&AU® Uadca O¢cadOcUeéd Ra0OOcUAd® Uad caedleeg

« A3aéUxUau O eOaU®g| au gU@aOgUO 0¢caO0OcUase a4 0 el

¢OxcUaUaY OOURUGI ca 4684000« @ arléd auR

« AODP

+ Ada

ZiU;i aRUéw aurR aURRB cae

U4U ¢U@ 8ae¢d 000P==U0RY Uad ¢UQ a04a4R0 éUcU 4@xe0@x aadURUGI

aaclUal ¢cU@ daec® U4 ¢cU@ UacdaabclaaldnR cacdleaea UOUA




Practice No. 38 [ )
BURREN ECOTOURISM NETWORK

Q»
(@)
Q
Qo

PeclUalcUaa- ¢cUQ peddga Oax IRUUUe= auUl A
EA,E£7A °RaOO0OR °@aadap
facacai- %ABROAx \ ~
EdOel@ie-cteea;0e8a04aijUD¢

ORGANISATIONAL SET-UP: FaOUOR Pacpadadled acUQ pedaga

,048caedlUexa a@ceé

FINANCED BY/THROUGH: AeORUOY ,E AUUa4aOR -@é@Radadac teaxyY ¢cUU@ a4aY@dc

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaxelUc@yY :06@0aabY celUcc@a
STRATEGIES: ;04auedbUg@eae- A

Categorles $easons K y Attraction

* Cultural experience
 Food experience
All year around « £600gxxeUeR RAOOR BOacae: agceadp
* Food trail

ATALACYAA-

44da ™ fRUUU& aU AaUQBAEAAEAXRADOR 2eecOUa0OOURUGH;

b Uae O é0zxc 0400 aWedd@ar el 00BYaeRcUUOOBcOx @éd

BY Oax OeRcedlOR Uaaadt0@d® dhaUcbpéUaxUcadae 0000e

U faeaci TRO&AQY wuaAERD&aRP R axeadl Uadddexeléd RO:

® a4 ¢cUZ EURx "¢ROAcUAURBDIYORE®AVY Oax OeRcedOR U¢

Ue O 0ab0aecOR &aéc@ Ualal ZdBaMIOEf A&l ace auU eUUOU xaa

counties of western Ireland. 24440 ¢c0U04a ©0f£f 1908= arRxY O égR
A ) ) ] 4eORUci RAOOR d4axebOcae Oax Oelael

CUQZ pedadaga ,0acaeédlUexea Adcéaabp Oaaagocea

businesses that promote responsible

tourism and adhere to the Code of

faaxed¢ auU ¢cU@ °paadap OexlVadexeda

ag0gUeéd cadlavau Oax a@acaalau Ua cUgUA

s O
an
an
Q
O>
Qo



A wide variety of services are offered by * Many awards: a0RUaece Uaad ¢cU@ °4¢
cU@ pedaga ,0acaedl=a AgceadaldRrRaAApaEEiOcUaa au ¥£o- Og
004 &c¢cOi Ua 84¢40R p™ue O4ax 2xd@ad BGOHEGRFNYeU4AaDAaxe aU ¢cUD &
UarRRaé ¢U@ peadadwa Uaax cadlwdataogdtadc au e0ORRPAOD
4e0RUci &Q%aecOedlace ad éUaMEp ROEOBxUOAE CacdUxza Oax ¢
eUade ca aea0U0U0ax@ ¢cUQUa ad®eida®at@ocglUadiy “alaeU Age
daloOU@ Ua 4aeagadace RPUxed@aa®dliEdtidasaaxU@ Caéa ¥£o-
Udaa eORPUAUY OiORUAU ad ONDéd @A c@aladallUo Oax wuCu
cU@ RaAOOR UO&a 0eagalpaOEaAdRIeAMBABDDAUE04ax 6Uaada Uaa ¢l
cU@ 20040 cae aU ¢cU@ éURx bPUGRYDBADcRRA ¢8O |
information is provided on the website
with the contact details of the businesses.
va OxxUcUaay UxpOe Uad xUUUBa@ag UcUagadalogea
are prepared.
« Codeofconduct aU ¢U@ °@azadabp Oae é@RR
as successful case studies are here .

* Soft mobility is widely promoted in
neddga cUdaeUl eedU =FdPdade Oa O
cup of tea if you cycle to me.

* Sample itineraries provided for the

ca0égR OUREEOUD e
e There are many special experiences

alugagxi ,jU;j 04 @égalauU au cadxUcgUaaonr
UaaxyY aeaU0O Oax Uardydica & U@

a wild food experience au Oarr@bcUaU

@xUORD éURx dRO4ce Oax ¢OeaeclauU O éURXx
food lunch.

e Target groups: domestic and
Uac@aadcUaaon adabpg@ceV UaxUéUxeOR
ca0édRRPAeY Oax Udaedee|
* Marketing & distribution channels:
Adaaac@dx ¢cU&aeUlU ¢cU@ °pacaedlU=a Aaecwd
website OR&4aU acU@a ¢RO&cUO Ugaadaba®
a0apgdcdx O O a04&c¢ aU ¢U@ EURx "¢RO&cUO
EOiI a4 ¢cU@ vagRrO4awkebsitcaedUaea



FEEEC YA uY

»UU0 R@edR al ecOP@UaRx@
aR04aaUaU Oax xgépRrRadadacg
01 ¢U@ eadRrx RGUOOI 0edaxd
Local farmers are involved in the tourism
60Reg OUOUVA >a8axebce 444
01 RAOOR &F=cOedlace e
%4¢0aUUORY U@aUlcOUG au ¢
and music preserved
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Oax

an
an
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cad0lalau aaauads
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EaUc 2aOURUCI adaaacox >UA
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EeaecOUA00RD 402aed0@ al
OexelaPeede >U0aa0ap Oax

Ige 040 Ua

Sustainable
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TU0RRPaAUP et ég0PadeaeBae- £B02aa0RUci Use O OUORRZAUD Uad ¢U@ x@aeclaldclaa;

+ °300¢ PedaaRY au O #e00PxeaxeUenrRY 040axdx RAOOR POAacaedlUxea a0ceadb

« . ®@¢O0ORUae0UAU ¢UD Tax@ aU OaaxeO¢ Uad RAOOR Oexeladeedae Oax ¢cadUaUAU ¢U@a U

« AUUGZAaUAU e4alaed 0eadalgdaddaeyY 220U O UO8aeyY 6URx VUaax geadaloaday xUalal

« AecglUAaU U4 aRO00@ UaOBacUéde Uad éUaeUcade ca ¢éa@ OUbPPae Oax 4e0RUO ¢cad0axaadc

« 71400¢cU4aU O 0a0ax Uad Uaax geagalgadg »giU; neddga taax CadURe




4.9 Practices No. 39-40:

Arts and crafts




Practice No. 39 [ )
MONTELUPO CERAMIC ROAD

-PeclUaldcUaa- Aaac@Redaa tUadgacUaa
faeacadi- cea00al vcORi
E @ O a Wy stradaceramica.it \. S

ORGANISATIONAL SET-UP: 1280aU0x Aeegeéa éUcU ¢cUQ Cexe004l AUUAA
FINANCED BY/THROUGH:

Public
INITIATED IN:

KEY FACTS

COMMUNICATION Website
STRATEGIES: c0aUebUBe- AY %C

¢ Ceramic routes

» Tuscan city and landscape experience
All year around y . P P

« Local crafts experience

- ETAYMACYAA-

Montelupo Fiorentino is an ltalian city @eagalgadlal Uge ad0aedac eUURY
RaOO¢@x aa c¢cU@ aeceebUacatypiéal Tusdaw landddape. Six ceramics
of Florence. For centuries Montelupo routes have been prepared for tourists.

tJadgaclaa U0ae O@@a baadkeselitndraried gover different points
48a0%xexeUal au 0g&aldaloadVl Uded®PBORRI&4D00cOx ca O0Balda
Ooce@d@a n8L£Ef Oax o 'l£Y éU@ds they MérGelspodriorentino museum of
OZaca@ Uad adYarRUOO >UROI@Ea OXE@ayG8e O0a0aldae 2004aaR
production for Florence. Oax OexzVadxeedaeyY Ox 60RR Oa ¢U/
040U0Uc@0OceadyY 0Oac Oax ROaxxe 0O
The Montelupo Ceramic Road offers 400; ReayY cU0@ x@ecUabcUaa a
tourists the opportunity to explore the city 634 342 2440 xOi RaaU O0Fa0aU0e O

Oax cUD =eddaeaxUau 0400 OhsHEPERFVEY cop RaGOR eatbal
the history of ceramics as well as

0 O

who want to purchase ceramic art can



OadaxeRe ¢cUP RA4AU RUaec¢ aU RAOOR Oaaadalgee
O0oacU @x 01 O 4e0RUci adab ga=ealau ¢U0O0¢
the artefacts are handcrafted in the area

O00baaxUauU ca UUUU aelORUci @&cOaxOaxee|
Aad ¢cUg 6@0aeUc@Y aa@ 004 ORxa ax caedlUeec
O0O0baaaaxOcUaay 40@ecOeaddacae Oax aclU@a
activities in the area.

The USP of the Montelupo Ceramic Road
Use ¢U@ @ea@algad@ au ¢U@ RUéUAU cadxUc¢Uaa
of ceramics production that can be
éUcaP@eae@dx ¢cUdaelU ¢cUQ acedeax Oax OAag
Uad ¢cU@ 0400 Oax egRrRR Oax cUidaeuUlU OgacU @x
RaOOR OadcUeaecae cadbxelasde eUPa® ¢cUBI 0400¢o
UUUU 4e0RUci O4cUUOOcea®;
» One section on the website is dedicated
to wedding offers Y &Uaéd00xeUaU éURROa
for such celebrations and the places
Uad adbUauU ealae@ ¢cadxUc¢cUaadbr 6@adauod
04cUUOOcee Uad egxxUalUeej Aadag UavadadclUaa
is here .
e The complete guide  with all the tourism
UavadadcUaa r8aec@eaeVyY aR00QBe&e c¢a éUealcgYVY
eladaey O000aaaaxOclUade Uz adaéUx@x
here .
 Special experiences O0padalld Oacdegdea
aa xUUugagac ¢@OUalae@e Uad x@ORUAU
with ceramics led by local artisan are
alUgagxyY aad® Uab&dadclaa Uae
e Target groups: both domestic and
international tourists. Individual
ca0égRrRRVaeY c¢lUase@ RaabPUaU Uaa =a00U0U0R
e@xxUalU x@aeclabclaaxeyY Odc RaécPaee|
» Marketing & distribution channels:
a0ap@c@x éU00 ¢cUB aU OUOR caedlaxea égd0eaelco
au ¢cUg ceaed004i 40UUaa aEUaeUcCeéeaeb0O4&iay
here .



FEEEC YA uY

‘xx8PBaeelal ¢cUg 2aa@30x au
area of Florence

AOUa O0aw OUOAUZ= O&T RA
caedlU=xa OexeladeedaeyY ORR
website
,AUOUgagac aU éUaUcadee el
O8cUaeO4e 6UO
¢cUg 02a0allbee éadbpxelade
ca00R 0gacl gx 0@aballdea
products are promoted for visitors
>0ec0@acU0O Oax UO6ax0adUe
Adac@dbcUaa au UacballUORY
O&¢ alU 60@abal0e= ¢U&acUU ¢
4e0ORUci adap O@aclL O0OgUaa
Authenticity of the destination

>8P xeBdaédx 0400UcB0Ocead

Sustainable
ardaaval

éUan)g(C)gUaé
OOR OacUag

a4aaac@dx a4

¢U RAOOR

04a0Ucae Oax
px Ua c0@ O3

200gag auvu

Oax O&c Ua ¢

0ag0ce

UgalcOUD al

Community
0Bad ¢

i sip
e O 4x

¢cUg X

0pgadalbae OhedaegaeyY éUgeUce )@

0@

Cultural
0gaucoU

X

X

Environment
%] impact

X

TU0RRBaAUD et éd0bPaBaecedae- ¢O00b aU UaAUcUOcUéGa OUaUAU ca 4a0xe0Q gaéldaaagacORrR U
cUg 0pa40allbe &daecPae 44 2e@ecOUA00RY 40242800 a04a0Ugagac Uad OexelaPexedaece

»

*é

p2 p2

p2

OO0R d8axed¢ Oaab@ag- 14a@0¢cUaU xUUU@AaGAac cU@adbcU0O UglUagadalge Uad caedlaec
eccUal Ua aROOE OBAcU 0OclUaa Uaa RAOOR OecUBacUO Oax DUUD 480RUcI O@a0aUd
4a2acU4al 0Q4acU @x 0Ga0aU0= éadbpaelade Odx OtxelaPeePe ca cacdlaece

4aéUxU4aU ¢cU@ da22a2U0URUcI Ua4d cacdlUece ca ¢cOPP 080aU0e Oacdxedeae




Practice No. 40
ARTS AND CRAFTS WORKSHOPS

PeclUalcUaa- -UUUBAaBac OUcUBa Oa
faeacai- ,ecaalod
EdQaeloie-ttéééiéUeUcPacaall;las
6UO0c ca 20@ xa Ua PeecaalOcUUaecadi OerRced@tOacae Oax 0alUg

¢URROUD &

ORGANISATIONAL SET-UP: ,ecaalo0a caedlea nadax

FINANCED BY/THROUGH: AeORUOY ,E AGUUA4OR -@é@RAAADAC teax

INITIATED IN:

KEY FACTS

COMMUNICATION EadbOaelUcay :0060@0aabyY aecOU&OAY 1RUOPAY AUac@adacyY EUAC
STRATEGIES: c0aUelbUBe- AY ,EY ¢EY .Y £.Y AEY 1y,

* Cultural experience
All vear around « "8ce O4ax O&40Uca éadbaelasa
y » Promotion of local arts & crafts

- ETAYMACYAA-

Inthe northern European country of Estonia UaORex@ O0gadaulbeaey ®a0a a
there are many different traditional arts OROOPaealclUaUY eaar Oax UGRgY
and crafts that are still practiced today UROeaeY aexel0VY x0ab@ Oax aaag

01 ¢cUg RAOOR agaaRdi dce O0&ROAOUYE WOUREDAac ®DccUalee

Oax acU@a eadbpaelUade 040 o U Ogiax éhdpleUdde ca a0addaeyY aeax!

cU0g8 OUUUGaec OUcUBeae al ¢c006ReaTANRY GerdB ey uBxeUxZae RO

CORRUAA ad COaceY Oax Ua aeaUBROO4KWaE&ER a0PUAU O xaeégal
R A . tourists can also buy already made

CUO "dcee Oax faoUge ééépaego%@eﬁrséﬁgﬁlé{f%ﬁ\?provides detailed

on Visit Estonia comprises more than practical information for each of the

"t aUUga= aU éoalae= OAdqm ;BYpR8BRYRua0Rex04U c0B Oa
0eapaloado=i Aao 004 Bc0AH4R2AIE0%M QhuooY 0adalcUde
apUlaa Oax OUcli "ac® Oax O4QHpH £APSURTHY 04ax BO4UEOUD=



the staff as well as contact details and a » Marketing & distribution channels:
xUa@0O¢ Uada ca dQ04aePec aaag ADEPIAQDx k3@ OcRi aa ¢U@ au OU

Ox égRR Oax ca Oaab Ugj information website of Estonia as well
_ o as on the tourist information website
The USP of this practice is the chance al COREENEAND | %a agUU00acaUAl

¢a UQg¢ ca paae ¢cUO RAOOR OeB@%%%ggH%aaguggaauo Uz éaeUaU pu¥T
2aU00Uay Ua e¢balace xUUUDABRG £800KEY2400c00=0=Y aao:
Oaom Oax 0&0Um ¢00c 0060 OPLS BAOBBIUL Youx 220800 4.
O ¢0BB O ag@cUal RAOOR Oaa%%%gg%gpga%aé%Ugl a0ab@ce pY¥|
2cURR 4400¢UOUAU cUDA; UOU&a&eVY UOa cdUadeyY ®Uaed0xedae
« Special experiences: 04 ,=caalda Uarp

dance course teaches tourists the

adec VaaadcOac ¢cgOUalaegeae au ,ecaaloa

traditional dances. Live music can

ORx=a O@ 04404UQx a4 aQae@ec; Aadg

information on the course is here .
* Most workshops last one or a couple

auU UaedaeyY Oeé¢ =aayg 0O0a&a0® RaaU®4a; 'raa

@e0aar@yY ¢U@ E@OéUaU eaabpaxzUaa Oc¢

CealU »0axU04a0U¢ t04a ROxecee ¢8 ca ¢cUAODD

xOleeY xe4lau elUOU Oacgl OQUUVAaagae Oax

more experienced participants learn

¢cU@ ca0OxUcUaadr edi au egOélaU eUURY

@cOilau O¢ ¢cU® Ubda; Aadw VUavadadclUaa Ua

here .
* Target groups: both domestic and

Uac@aadcUaaldRrR adadp@ce >ag@lUUOAcaUAU

¢0céU0AaY tU0aaUaxU Oax Aeaeael0aY 2@0aax04ai

380a4U0c¢i a0&bO@ceVY aad=xcRi dadcU@aa Oax

éPxecPaa ,edaa0e; YaxUeéUxeOR caOé@RRDAa=

Ox egrRR Ox UdaeaxyY OacU eUcU 4a aavaa

experience in arts and crafts as well as

experienced ones.



Adzc alU cU@ éadbaelasae 04d
ORR 104 daeaxy U@rAavAU ¢
seasonality issue

Revival of rural places as arts and crafts
éadpb=xlasde 04 ¢cOPUAU aRO
,®caalO0Y algga Ua =alRR €

A4Q2@a6U4aU UacOaUUORS UBAUCOUD AU

different traditional arts and crafts
>6@0604aUY OROOPa2alcUUAU
Products of local artisans are promoted
EUxeUcad gauOU@agag éUgU
Oax RAOOR OeéRcedwd ¢U&aGUU
Ea&dbpaxeUade ¢cOP@ aRO0OD Ua
OeRcedOR OPacageyY a8 UOAS

P ORR O&ae
IRROUD

Sustainable
ardaaval

Yy varpb x0ad@

new built infrastructure

Community
0Bad ¢

PcOje

X

RAOOR OagUaaOae
a

a
OOR aex=geélaaey
U aa

Cultural
0gaucoU

1]

Environment
impact

X

Ualadabc¢laac ODaapUau

. BB ¢cU@ 4400cUOOR Uava

etc.

2046000

4dabc¢laa Ua

582a6Ux@x aa cU0Q apOcUAAA

,O®i ca ¢ aROcUAAA ¢ca Raab Uad Odce Oax 0&40Uce 0eagalgald@e éU¢U ¢UQP daeeael

4800@Y 0aacO0Ocee)

« AegcU4AU U4 aRO0O@D O eUx@ ¢04U@¢l aU xUUU@a&@ag O0¢cUéUcU@ea Uaaa O00&ama ¢U@ Oa

A 2

« A4aéUxU4U ¢cUQ® adaadcealci ca daU0OU@ U4 eadbaxelade eUcU RAOOR O8cUaebae




4.10 Practices No. 41-42;

Innovative initiatives




Practice No. 41 é A
ECOBNB

PeclUalcUaa- " OaeacdlUge O00daxe|cU
faeacai- ¢cU@ Oaaadal Ue OO0=@x Ua YUcO
EgOelu@ie-cc30a0a0;0aac \

ORGANISATIONAL SET-UP: EUOUUUE@axU Y ,60a0a0

%) AdUéO0c¢co® ¢UP a8aY@P0O¢ Ue Oa Ueax@x 01 ¢U@ E Oax 444004
= FINANCED BY/THROUGH:
2 Development Fund
Lo
> INITIATED IN:
¢
COMMUNICATION EdO0aUc@Y :t00@0aabyY CéUcc@BaY AU4cBAaDaecY LamecOUAOAY lae

STRATEGIES: c0aUebUBe- ,AY wWCY -,V 1AY £

¢ 444460¢cUé0 2eaecOUA0O0ORD OaabU4aU arROcUAA
* Sustainable accommodation

All year around * Cultural experience
* Nature experience

ETAYMACYWAA-

Ecobnb is an innovative web platform ca a@d¢ O¢c RPOae¢ " aéc aU nf e
xBaelUagx Uad ca0égRRPAxe O&lcPaAKNOO0GAXxUO0Ocox Oi ,0a040Y
Oaap gOa Ualgaxnri OOO&W@@E&QOB dgaelagadace ¢cUO
and destinations. It was founded and ®2e0U0 02a00c¢ce Ox ¢cUQ cia@ aU @ac¢
Use a0adugx O O 0©OaaaldaisustidnBle gvaste and water resource
EUOUUUE@AxU Oax Uae 00aegdx AGaRU@RIPacY OO00QBxex=UOURUgI ¢
mobility or public transport and others.
CUpa@ O&@ Odaeax [£££ OOOalg@gangg@gl UOép abcUaaldR ad Uacgg
adcladz Ua aadd cU0a ™" 0acapdiU@®a Q488888 0acy 00cUade »o
the world on Ecobnb. Accommodation %@V _eaaa00a OaROOOR 1RAEDAYV

¢04U0a U&aa OUa Uac@Ree ca %aa%gugeaae@g@goggqaaame,

they all promote responsible tourism with
low environmental impact. They all have



Caedlaecae 0Oa OCaabp O00O0aaaax0OcUaa
xUa@Oc¢cRi a4 ¢U@ arROcUAa&a; pBelxPe
O0O00aaaaxOclaay Ux@Oae Uad O0OcUéUcUDa ca xa

Oax Uagwa UcUagaldalU@e Uad UUPUAU a4 OiORUAU

daec@ee 040 38aéUx@xj CUQBae@ 040 ¢cU@a RUAaAP D x
to accommodation in the area. This is an
exemplary practice as it portrays only
sustainable accommodation options and
ddaaacPe Uagoa Oax x=Raée geavaloadde
Ua aUcga RPaxe=xgad baaéa 0ao0xe au c¢UQD
destinations.
* Around 2 mio. travellers use the
platform every year.

e The platform also acts as a
sustainability example .0adabae
ePaédaxe O4Q nff” 3886080 x O 8040e0O0ORY

@dadaui;

» Unique, sustainable accommodation
or destinations can list their properties
and can become members . There are
®2Pdedal0rR a00pPOUPa BijU; awad@a=lU4a aaa
éUcU O aaacURI UZ@ auU o¥{"£ | EA

« Targetgroups: UOQaURU@eaeY UdaedaeyY O4caRdaeY
®UaURPae Udaa xUUU@a@ac UacgaabcUaaldn
a0ab@ceVY aa=xcBi ¥%c¢cORIY ELE'Y ExnuY £adUaVy
cpaadaiy t40a0d;

* Marketing & distribution channels:
xUUUcOR adabp@cUau ¢éuUO Oxé@acUeaeUaUu
ddaaacUaae 4aa °caauURg Oxae Oax
100@baabpyY ®2aOUOR agceadbaeyY AA;

» Ecobnbisfeaturedin articles in different
adUldilagaeyY UabRexUaU ¢cU® °ed0axU0Oa Oax
cU@ COR@Ua0AUY Oax aOcUaalnr agéexedadiagaee
s¢U@ RUe¢ aUhrap)iORP e Uee

o Awards: Ua ¥£o2 cUUa 0Oaaadai ao0gUédx
O Eaa&Rx CaedlU=x=a AadUOA&UIO¢cUA4 EAECA®
award for excellence and innovation in
tourism.



FEEEC YA uY

Sustainability criteria for the

accommodation service providers who

é0ac ca Yala ¢cU@ arbcUaada
Tourists are informed about the
®e®ecOUa00URUgI GAUcAUO
which they can verify

CU@ adla 0ag OU0AUT= O34
¢UO0¢ caléw Uaad 2eaecOUA0
ealaep adaaaclaa 24000
The platform helps tourists to support
sustainable businesses

/FaU¢ aa0URU¢gI Ue d4aaac¢cOx
Uglagadalge® aaw al ¢U@ (
000FBeaeUOURUGIck;
EeaecOUA00RD 402aed0@ al
p@i O4Uc@alaa »@r@0caloU

Sustainable
ardaaval

X

Ja aRO0O D
agc OK O Rad

@ Oeelades
ODURUgI Oz ¢

>00pPLUAUY O
4U¢@aU00 Uas

adUgagac Us
iV edcoayv e

TUORRPaUD et ed0PadrePe- AGaeUadadace Uad O000aaaax0¢laa Uabeae a4aRi a4 gaéUaaaa

040 alaeaxeUau;

Community
0Bad ¢

e e

) Ji U@( 0

orUAaU
004 V4w

e O
Deecdoe

Cultural
0gaucoU

1]

Environment
impact

X

X

« E@c¢clUal ¢a O ¢e@d UAUGAaxRI aB0O¢UAa&a Ua

Do

» Accommodation providers have to adhere to the Ecobnb sustainability criteria

+ 144400¢cU4aU O000aaaax0Oc¢laa eU¢U Uag@a O0¢cUeUcU@ee ca aUOUG U4 e0URY a¢OilaU

+ AO&pP@claUl Ue Ualexeodx aa OxégaclUaelal aa °caaURY Oxe O04ax t0000aabPY 2a0OUOR 4@

xUa@g0Og¢

O0aapUaU auU aaRri ®eec¢OUaOORT




Practice No. 42 é )
SOFT MOBILITY SAMOCARD

PeclUalbc¢clUaa- E@aUgaegau
faeacai- eecalod
EpOelig@ic-ttece e0algacgal gec, Ao S

ORGANISATIONAL SET-UP: EgdauUgaéodal caedlUaea 0eclaalgi

FINANCED BY/THROUGH: AeORUOY E Ueaxee > RaU4D AgO&R= e

INITIATED IN:

KEY FACTS

COMMUNICATION EdO0aUc@Y “aecOUAOa
STRATEGIES: ;0auedU@e- AY -,

 Soft mobility destination
All year around » Nature experience
« Variety of leisure experiences

- ETAYMACYAA-

Egavugdaedal Uae 04 RaVUAD éURRAOMVA ca@ca8BFeUco au
RaOOc@x Ua cU@ £O0RiIOeaUD & addaariVesad dheadestingtien by public

by beautiful mountains. This destination transport or leave their car at the Tourist
ddaaacPe UVACOa aabURU¢gI ¢lafaxUboall@hedau;
UaaaélOclUeéw aaaxedbc OORRDx aaeOaa O004&x4a;

CUOg =0aa 00ax Use O& UaaaédcUé@ Oax
exemplary practice to effectively promote

Vagoa Oax =aUc¢ aaOURUci ¢UO¢ RBOxae ca O
0048 Uao@ Oax 4dala@ Uagw® x@acUalcUaaj g
AUUQ&exe 203aeU00@x ¢UO¢ 040 éaacU aadaw ¢c0OA i
I"£ UA& i nf 3084 404=xa4aj CUUae O004&x Uae UUeDA
ca caedUesecee eUa Oaabp O0OOaaaaxOc¢cUaa

mp
Qo
(et



AOaa 00ax Uarx@ae 004 aacawandadradavUgaegal é0se 0Oaaau c¢cU
¢cU@ x@aeclUabclaa O OUaaeUaFeaa@ABOOMRAT Caa wff -PaecUald
@0a Ual@axRi éUUORD e ad ezfimd cAE@Y a8k e Uxraeedx O] °a¢
caOaeidadc GRAOcAUO Oeéa @ eDéstnatidhtl U¢c ¢cOéUa;

CUZ8xe@ 204¢U00x 040 OéOUBQ\Q/&,@m@eﬁé& '\Egn%ﬁtia]%gé}nxfonely

and there are extra services for summer Planet 0acUORZe U@Ocealal cCa
Oax eVac@a ““a oeaaday gaeaU%%a%g%%éﬁ%% x @ e ¢ U @a@Ig 1 A a
Odaeax eUcU @ OUPB=Y 004 Yay@ Lﬁ;fﬁ U%%% Uaad 0a pdayvaugar

trjatshowsthemthemostpopularplaces the nf OQP@c 2eecOUAOORD calae U
Ua cU@ O0a&agO0Y a4 EQalU=x=g@ Oaexgagdac

404pbY 44 Ua UUPUAU U4 a4Q aU ¢UQ 2eUUQB&xcdx
daecPeai “a éUacgayY ¢cU® a=0aa 004ax UabRrRexgea
O&daseee Oacacadl pbplUAU »Ua 0@ daelaagdac
agacOR Oax @acd0ad@ ca &ebU ¢caOObaeeY Uaddaeo
@RPUUU 4Ux@BeaeVY UetUx@x ;eddéala@ UUPUAU cacdee
Oax O Uag@ UUP® éUcU ORAOO0 |

e The Samo-card product has helped
EgdaUpaedal ca UabagO0ed éUaeUcad acabgaa
aadw cU0a "7
* Werfenweng was one of the
d04cagaea a40a4cU0OUabc¢UAU Ua ¢cU@
843004 vaaaUe=xUaa ad3ayYy@0Oc¢ Uaa
®eeecOUa0O0ORY cdOadxeaadc Ua caedlU=a > aauUR
¥fo¥Y . g00a0b@a ¥£u8ej CUO 34aYQ00¢ é0a
OORRPx AEC AC,AY ¢cUp 04aadleadw au ¢UQD
a8aYQ Gagela
* Target groups: mostly families with
OUURxa@ayY ORaea UaxUéUxelOR ¢ca0é@RY Uadaea
travel. Domestic and international
a0abp@ce >@x2a@OUORRI °@aadaimi
» eMarketing & distribution channels:
EgaUpaedal Use O agadoa auU ¢U@ a' ralag
ApdOaRaea a@céeadb ¢UO¢ adgadgxPace c¢UQ
eURROUPeae ¢UO¢ d4aaac@® U&O@a aaOURUgI
and sustainability in the Alpine
countries. The destination is featured
ontheir website éUc¢U ¢U@ RU&P Uaa OaabpUau
OO0Oaaaax0Oc¢Uaa Ua Egaugaegau;



FEEEC YA uY

Inclusion of inhabitants and hosts in
aR044U4U >¢cU@ Ux@O au O U4
004 00aw Uaaa UabRe=Ueéw
EOaa 008x 204éU0@ae 060U
seasons

Agbavaligx Oe O cad eac(
destination

Aad@ RAOOR Yale 0a80¢@x
®0aéU0@aeyY a0abUgagdgac au
(Peae Vagd0¢ aa gaélaaaaop
Oax aaRreclaace

Exemplary destination and scheme for

soft mobility

Sustainable
ardaaval

BOOB&U& onrRr
UéOO)fS<QJ

4e0RVU0O ¢ca034

¢ >RPeaeexe aau

o)
@ 6g0U0ORD & ce
)

Community
0Bad ¢

leUXC)XéUgUé'ég o) X
Ueldexeaelaize

éééx

%]

Cultural

UgaucOUl

Environment
impact

X
X

TUORRPaUD et ed0PaBrePae- TadecOacRi UdaeUal éUaUcad acadpéde a0l 404eUa0 aadd U«

« £B¢cU4al O éUxUa4a Uad 0 4aUae@ UaZ@ Oax 008 VAW xBaecUaldcgUaa eU¢U ¢U@ RAOOR

« FEaUc 2aa0URU¢Ii Oe O EAA Uad a0apP@cUaU ¢U@B xBeaeclUa

cUaa

« AdaROOUAU UaxUéUxeOR 008 6UcU ae0RUO ¢cabamaade Oax BRBOcAVUO O04e

« YacdaxeOUal ¢UQ eedad UaU@axRi caanRyY ¢U@ a£0aa 0048xa ¢UO¢ cacdUmce 400QUED ¢

destination

»@iU; UeUx@x eaaex=lag

AOU@4avalu OxxUcUaaldbr o
U

¢¢
UUbPOdeaee®

400¢Uéd alc aaOURUgI O0O¢UéUcUB e OaclU Ua =eéaada »dj




4.11 Practices No. 43-45:

Leisure experiences




Practice No. 43
LIMBURG BRIDLE PATH

PecUalbcUaa- ¢Uabdeau

faeacai- :RO0axPédeyY poRUUEAY AgcUparbaxa

EadOeae de-tteeeiéUaeUcRUAOeaU ;6¢cacUA8a2dOOODP AL
sééalUxxganRUadbedUiaRtcPacladed aUxUAU RUAOEAU

A@céeadb aU 0&4UxR@ a0¢Ua UVaUcUO¢@x Oi ORaazc O
ORGANISATIONAL SET-UP: cUa0edlU; AUxgadae &aeéc@ aR0440& O4x 4UxUAU &aeécd

2 “aladadclaa AU OQ >EEEe U4 TO4calOR Uadeau >ugd
Q NN R .o ~
iall FINANCED BY/THROUGH: JE Uéaxae Uad 40UUaa0R xPgéPdRadaADAC
& | INITIATED IN:
X
COMMUNICATION EadOaxeUc@Y :006@0aabyY vaecOU&OAY AU4cOAaDaec
STRATEGIES: c04alebUBeae- AgY ,AY tAY -,

« AGcéadb aU Uacpad0aaaoOc¢ox O4UxR@ a0¢Ue

+ »3820 UVaU@axRi 000aaax0gl )ax
All year around OOV =
4 . faaxe Oadxga aa Uaaed000
c AgOxi a0x@ Uaded 4UxU4AU dacgwe OAax

individual route planner

- ETAYACYAA

CO0Z ugRrUUOA &44aéUa0@ auCcU@adradealadauxR@ a0¢U Ue O ©F
1R0axPae Oadxgde 6U¢0 ¢UQ PIEEEAR (0 0e480c0RRTx a0¢Ua ¢
Ua ¢cU@ AgcUgar04axae Oax Ul @OQad®wssdecUo a3a¢U0a0@ au ¢
44a¢0400 aU 'RO4axP8e eUcU VoA LeRY %O Aa@O®R ¢UaaeUU eaaxnk
AbDabpae Oax ORaaamc ORR aeaE®AxORUiBPxYU&XeaQae Oax UBOcI
124ca0OR cUVUabeduU UOed ROU x landscaies.dizcodiéie almost all of the

al 04UxR@ a0cUee O4ax ca00OPaesBasdalaadRdeddde Ua (Uabdeau
0034U0UQ&a; CUUax adbga U comiduestosdwepamnd theNetherlands.

iaed aea daecw@ Oax 4Ux@ 1aed Uadaewg ORAAU

special bridle paths.



CUg (UabealU caedlUaxc¢ waUad&ade bfachndAdi fad @lers  and drivers
developed a route planner where you can is communicated and advises riders

aR04& 1aed aea aUxUaU daecw ad Oéax GabeE®dde ca acUOP ¢ca 0@acOU
¥E 400x1 aOx@ &dec@ei "Raal gB@3AecPaacae- AUxUAU Oaaaes
éf?g?aé,p_éé‘g OO?A ax 00aeg ¥§Jaa§Hg@9eOB dUxgaeeY Uadae@d Ra
dUxUal OOU;e ¢UO¢ 040 4004 1%1Hﬁ%sQo?n%lon@e@tlc%ﬁ)d?npernational
andeasyAtoreach.'[heriqerisalsoa.m.ble 5 aOab@gaeY Qaea@OUOBﬁl U0 Agc
ca aa0apa ¢cUQ Uaaed U4 aoﬁraﬁc@ﬁnda@erlga%y

UU¢cOUUAU cadURrRwa ag0a ¢cU@ ¢gaddboyY OReéldI=

éUcl0U4a «2UUU0¢; 1eagU®aaaa®Y M@r@ﬁr@ 6 %St”glét'ﬁné channels: R R
¥f£ Uade@d UAUGaxRI UacORee OaxEdJe%agg%a%%eOé)angaeaUaea Oax a0
c0UO0 040 =adOUORRI gasUadg¥ PURO§Pga Oax cUD Cacalac ¥
004@ auU ¢U@ Uadxgea; (,UaOeéAU a%%@"%@%@au'

Use O Uaax gebOaaRg auU Uae RaAaOOR Oxze:edceaeY
characteristics and products are turned

Uadca O caedUexa d8axedc¢c Uad ¢cUQ daclUaw® a@UUAa4;
* The route planner can be found at the

é@d0axUc¢c@® aU ¢U@® CcaedlUaxc “aUadadbcUaa AU 0@

You can select the intersections where

to start and then add points of interest

RUP@ @x&UUUceY a0xcOedlOacaeyY RAOOR ddaxelgee

Oax aé@aalUU¢ &c¢Oiee|

- CUP Uadeg@ UaUgaxBRI OOOaaaaxOc¢Uaaa
su™pe Oax Uadded Uac@Raee Oax Ulddxzgd
friendly cafes are listed and can be
Oaabp@x aa ¢cU@ éeg@0xUc¢cg auU cU@ RrAOOR
caedlUaea a4U04aUaxOcUAa4;

e Quality criteria:  To become listed as a
Uaddae@ UaUgaxRi OO00OaaaaxOc¢cUaa aa oou;y
local businesses have to comply with a
ae@g éU ééOBUg‘l C)éUgQéUO UeR RRUAU ¢UQD 4@ @ xee

e Special services: a number of stables
Ua 1@24cadnr oUadeal avuga ¢UY
ca UU&g O UadaegdVy Oc¢cgax Uade
ROeeeadde a4 Ua Uaded 4UxUaU a4 ia
vic ORxea daex=UORY ca Ua Uaa=w00
with an instructor.



FEEEC YA uY

Seasonality and spread of visitation is
addressed

ca00R Oxx@x ¢0Red adbla O
040 ¢OP@UaR*xPae al ¢UQ
UaeceY O0UQaeY ¢00RTe®
daaaclUaa au RaOOR a2@aélod
ax d@aecOeddacace

caé Uaad0Oc¢ caedUaea UaUa0a
Y 24a@8cORR@x a0¢cUa cUaaeU
>alUanri gelaclal a0¢Ué0iee
FaUc aadURUgI Y ca0é@dRrRRUA
horse

natural sensitive sites — code of

Sustainable
ardaaval

X
gag OUOA&AUD
<®aeg%OQUé<

X< >|’!>520©B i3

cdeOceaw
U 40ceaow
cexedxee

U ¢cUg aguUUa

R éUeUclUAU

communicated

e

a

Community
0Bad ¢

>RAOOR

xUuau

Cultural
0gaucoU

1]

Environment
impact

X

X

TU00RRPaUP et ég0PadeaePae- Lacaaxedcadl x@ae0ilaclaa aU ¢UP x@aecladclas aleaelal
x@cOURGx UaUadadbeUaa Oax UaladadcUas ab¢Ba&U0Re >UeUx@baaby a0a @¢cOe a4 ¢U@ ©'F

aleaeaelau;

« ;Ua0e8U padlUxrR@ AOgU Uz O Uaax gebaarg al Uae RAOOR Oxaed¢aeyY 000800¢aUaecU(

U4dca O caedlUea a3axe0¢ Uad ¢U@ @aclag agUUaa;

« EaUc 2aa0URU¢I ®aab@ag Y ¢ca0éoRRUAU ¢U@ 4gUUa4 O1 Uadaeo

. AeORUGI 0AUCBAUO Vaa Daded VAUBAaxRI 000aaaaxOclaa

« .88 Uaald0¢ caedlexea VaUal0ecaedceadd vV ¢4a0cORRDx 40¢Ue ¢

0

Do

aeUUl a0¢edw >@eUacl




Practice No. 44 é A
HORSE-RIDING ALONG ANCIENT
PILGRIM ROUTES

PaecladcUaa- AeURUO
faeacai- ucORI
EdOaeUWn@ie-t¢ceeejélO0UUUOARUAEEURUDO|UctUcUaa0AVACY¥ESECD

\\ S

ORGANISATIONAL SET-UP: AgUUaa AeURUOY 4&@UUaa0R x@a0acagac Uad caedle

FINANCED BY/THROUGH: AgUUa4a AeURUOY =eddadcox Oi 04 E a4avadaag

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaelUc@yY :006@0aabY CéUcc@ayY 1aecedgy vuaamcOUAOAY AU4cO
STRATEGIES: c0aUebU@e- AY WCY ° AY ,£Y AEA® 1A

« Cultural experience
E3a0a0Y “ece « "40U@ac aURVAVAx=A d4ecTa 1_§e®
« caau XUaegOaO(a QUupUauy 0ic Y
UaaaQOOOD auxuau

ATALACYAA-

CUZ "aéeRU0 40UU0aa a0 AeURAAM YOAURB OV aAUHaOUDBag éad0g!
UedbcUédRi ¢cUP UBGBR aU Fagdadadyg Waid0QRedd0ax au ¢d0aaelgY
O a4gUUaa au ﬂégé@ééxUéOé|©©ééﬂ8@e51a‘aU Gavac Ogcegwa ,Oxc¢ Oa
O0g0ecUUeR xUéPdaaeUci aU a0 ¢ceA@XAOeBRPe@ I¥aePeig@dlte UUaecadiVy
Oax 0&40O0cU ¢cOPUAU ROaxxeOQB@ep Ohsdee AU BT O04aeY ¢UUeae wucOl
FdOxecPidsaaec a0UUAa4 U4 ucORID®D Qaday a08adee e ca OacacRPeaeee
404UaxeeR0Y Oaadxagdx Ol céea a00@EYCALE . aAGa dURUAVaz a0
Oax x8U0cUO; t0aaee UURRcAEIRBOV R BULW 6Uaa O&aeUUl¢ x
e0Ucge0aldgx UDacedayY ¢Ua0I0A&E00@xeiR0eBceadae Oax ecadl
Udaédae eUcU éaxgalaaeax alR0al®ez0aaxd@sald UxgacUcgi eUU
pURaaGcaBae auU 04@0Oc¢U ¢O b Ucharadetiessheatead aa

cUg AgxUcoad0agdda £00 éUcU OROI ORUUU&xY @0

caves and shallow beaches.



»Uecadiy OeRceddyY aaUaUce ORNagkeling &x disDiguwiard cRangels:
O¢ ¢cU@ U@O&c aU ¢cUZ=d é0ORPx=EODAEXGAARARWO e@0adbU@ Oax
Y Odaeax ¢U@eae@ p@i OU0A0OcaaiGe@r 0830 UBae >@BiUj Ceae
AeURUO agUUaa U0exe 0a00c¢c@x Oalla@daxa e 3d€arRadx00R® Oaab
»UpPU&aU Oax Uaded O00OP aUxU&0 el H&GEPHax AeURUO Uese 0é0U
dURUAVAxA daecPee| cUg ep0alduUg® x@=xe0aU0UAU Ua x¢
< On ancient “tratturi” >relUoDa géC)C)ﬁDUanoggégég U¢Uagaoauge UUUUI
travellers can follow in the footsteps of main characteristics of each route.
0abUgac aURU&AVaseY eéUQcU@®a aa Uaacy Oi
OUp@ a&4 ¢U@ adec Uaaaédclew 0aaboiac
by horse.
» There are a variety of these ancient
pilgrims routes Y Uaad @e0aanrRg UarRraevau
cU@ EUO 140a0U0U@a0 caclU@ £aecUY ca0egRRP A
can follow in the footsteps of the ancient
dURVAVae U@Ox@x Uad “PaeaORrRgayY aad ¢Udi
can follow the Cammino Materano
O4ax Vaagadaed cUQax=@RéEGae Ua ¢cUQB x@@4a
rooted traditions of this land.
 Or visitors can take the “Vie de pietra“
®cadd ®cadBDc¢ O adavygoOc¢ adaaac
Oi ¢cU@ "aerRUO0 AguUUaa Ua 0arrO0aalb¢l
éUcU ¢cU@ Cceae004al AUUA4A ca gaeéUaeg
2400400 RPaex bPaaéad a0xaedlgayY =e0U
O 40éUa0axY 00é0aY UagaxeOadx O4idceyY Oax
EURROUDPae 00&4éDx a4 a0éUa0 =Raae 004 OO
xUeeOaégaodx aa 0adbUoac aeR® a0¢UeaeY O Ua
cUUae gedaarRw aa VaaaegdO00D;

Q
X

* An interactive map indicates locations
of interest and an app with an Italian
Oax ,aURU=U é@aaelaa ¢UO¢ au
information and itineraries.

(et
Q
Q.)/
Q»
Qo
Q

e Target groups: Domestic and
international travellers interested in
cultural experiences combined with
dUiaeU00OR O0Oc¢UéUcUBae >Ua4egd000P aUxUAUY
UUpUAUY OUPUA&AU®;
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Sustainable Community Cultural Environment
aR04aauval 0Bad ¢ UgalcOU|@  impact
ca00R Oxx@x ¢é0Rewy ¢U@ adpPa

O0vag OU0AUD e 040 2¢cOPBUARXD] au ¢Po
x@aeclabcUaa Y Uaece ORAAU cU@B/84a0UTlac X
dURVAVa=a 4a0xee

“e¢U0@4acU0U¢I aU ¢UB x@aecUalOcUaa ¢U@

practice conserves cultural assets X
c4é UaadlOc¢ caedlea UaUa0OHcaeOceadw
04aRU@x @GelecUal U004 (400OPae 040 éae@xx X

The tourism activities of the practice
Ugagalbc? ¢cU0@ RPBOaec dacaaORY Uaadbdclaa X
the environment
/EaU¢ aaOURUgI dadaaacdx UUPUAUY Uaa=dgdOOO0OP
AUxU4U Oax O1ORUAU X
%4¢0aUUO0ORY UBalcOUD 4400cU0Q =eddalace
¢cU@P da8a¢@0cUaa au U4ac0aUlUIORD OeRrcge

Ugal¢OU@

T0O0RRPaAUT et edOPaPrerede-

« Great example of how a sustainable tourism product is created around the assets of a destination
« 74a0040c¢cUa4a aU OeRrceddyY abced® Oax Uaaaeg0bOOP aUxUAU

« 123¢0@4& VaUadadclaa a4 ¢UP UadegdOOOP 4UxUaU a34axe0¢ éaeéRx 00 04 Oxzaedc >Uade
000aaaax0cUaay OROxePaeY UaxUéUxeOR a8 UeUxPe catdee




Practice No. 45 )
GEOCACHING NATIONAL TRUST

PeclUalcUaa- AOcUaaldR Cédeaec ODaaxd&dé0OcUha oUc@ee
faeacai- Ealc@x %UaUxaa
EdOaeUWnie-t¢téeeéjaOclaadRcaeeciaadljebptRPeaecaet
caid of d3R00Pee ca Ua U@adbOObUlLAU

ORGANISATIONAL SET-UP: AOcUaalOR CdeeecY A°A éUc¢U "jo aURRUA4 adalPae

FINANCED BY/THROUGH: teaxe al ¢cU@ a4U0aUabclaa >»cUaaeUlU agadoide B¢ 200 OB

INITIATED IN:

KEY FACTS

COMMUNICATION EadOaxeUc@Y :0060@0aabyY iaecedbgyY Alac@adacy AdUac agxU0
STRATEGIES: c04auedbue- A

+ CAgO0=xeay Ueéag Uaad ¢U@ xUU UgagadeUa
All year round +104xU4aU UUxx@a 4000
« AROIUeRRI Pearadlau abcgeag

ETAYMACYWAA-

The National Trust for Places of Historic ¢cU@i U0éw x=¢c0ac@x eéxelUalu ¢l UD
vnacPad@ec ad AOcedOR poOCancapt. exeORRI

000&agéU0¢@x ¢ca AOgUaaOR GCaeaecyY Uaxe O aaa o
444 ¢ aaudaleaeOclaa elUOU BQEHOQOGJ% ﬁééoéo‘anUész °®"51’O"OOAUU‘
of historic interest and natural beauty in gaQaneéQ Ueag Uéé GUQ XUUUGOB
,AURO4axY EORDae Oax AaagUﬁagq/oé%p

.© aUBBUaa a@aOQ)aaeY gU@ A@ga@agé
O,

sz)
o
mo
y D
=
xO
C:
O)
L)
Q
.3
»
<3N
O
?B
Q-
O

4004Ux0Oclaa; CUQ AOgUaa(‘?eBO%‘fé% y é 1B Llloas

aadg ¢U04& n!" UO&x@aae Oax aégb%e é%gé%%él@?aeéé@aeai C__UAQ ugac

au ¢U@0xe@ cagO=ecagda OORRTx (

Ugad00bUge 0&40 aeORUxUBx aa cU
in a database so other treasure hunters

as hundreds of coast and countryside
historical places and many cafes and
shops for the public. To attract families



can use a GPS device or a smartphone to « Visitor numbers: ¥2i8 aURRUA&4 éUaxUcas
2PO0A00 Uad 6 00000 %4 ¢c0Q0 prdpartes diche Gidiend Trdt within

cache consists of a can with a slip of paper the pay barriers and millions more to

ad O aac@daabyY ¢cU@Z ax=a OO0RRopeRactkEsphbes. Ua

EUUOU ¢cUQ aeO0O0dexeaxeUel aXQ.aTQé%{" ag@oﬂp%:aegzebiomestic and

National Trust has created an innovative international individual travellers and
saaxe0c- ¢U@ caa oe apoOpElaPEV@e UPaoooUlale|
UgadoObululau éeU¢UUA ¢U@ addaavaclU@e au ¢UQD
National Trust.
- “a84aU ¢Uga 0a@yY Uaa gebaargy TRead@a

AOap Ua AacclauUOa=UUa@ eUcU aega ¥£

O000U@eae ca ax eUURY e0cOUUAU eURXxRUU®

Oax gearaalau ¢cU® a0abj
* In Wicken Fen, Cambridgeshire there is

a three-mile long geocaching trail for

beginners. CU@ °AZ£ 4a000Uéga éUcU a4Q

RaOx@x Oa adxUalOc@eae 004 O Oaddaedx
Udaa ¢cU@ 1i0R® »Ua@ OeURxVAU O¢ EUOPGA
Fen.

e The biggest cluster of geocaches are

at Mount Stewart in Northern Island
éUcU a¢éega 8£ 0O00OUGae Uaa gearaalau age
cdOUR&=j CU® OO0OUPa 404UQY Udaa ¢cU® 2Uaanrg
OROxeaeUO ¢ca OUORRPAUUAU cUgadx &deiiRDea
a0ROcUAU ca UBOceadPaeyY ecadlUQe O4x a0AEARD
of the demesne.
* Accommodation: An incredible variety
auU ORR ¢id@e aU UUxcadlOOR OeURxU&U= 0a&Q
RUec@x Oax OO0c@UAaddlidx aa ¢UQ
&2@0claa au ¢UQ aadddard Gldo @
O xU&a@0Oc¢cRI Oaab@x;

» Budget & Financing of National Trust:

Odaeax 68!« aURRUAA U4 ¥fo«to-j 1040400 x
adlaRi ¢U4aeulUl ¢U@ OaacallbOecglaaae auU Uge
"Yo aURRU&a4a agab@aaey €4a0Ux éadpb Oi Ucgee
OOYE£EEf éaReacP@aaeyY xaalOclUaaeyY RGUOOUDa
Oax UUUc¢ej CU@® Uabaaw Udaa Oxalaeaxlaa
UZBDeY xaeégdali elUadaeyY a0xcOedlOacae Oax
Udaa a0acORa OR=a aéese Uadca ¢cU® OexUdcgj
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Sustainable Community Cultural

Environment
aR04aauval 0Bad ¢ UgalcOU|@  impact
Seasonality and spread of visitation is

addressed X

AzéeUéeOR al 4e&40R aR00OPx [Yade 04Q

0Pa0a0cox Us 46408 0400 X

Communication and promotion of

OeRceaOR ¢ORePgae Oax OeRceladR UalcOUE X X

caé UaadoO¢ catdUaea UaUa0HcAeOCceaw
0aarUl@x 4a ageée OeURxValUax Oadaxcaedcdx X
for tourism

"e6¢U0@4acU0U¢ aU ¢U@B x@aecUal0cUade ®cdlaaURi
promoted

Tourism activities of the practice
Ugagadl0c¢@ ¢cUDB RPGOee¢ daceaeUORP Uaad0¢laa X
¢cU@ paélaaasagac »UgadoOblPalUE

T00RRPaUD et éd0PaPrePae- Ad ®alU¢ aa0URUcI 0aadddac Ua a8ROOD

°400¢ pebaarg al 04 VaaaélOclédY ®eecOUA00ORD caedlaea a400¢U0OOY UBadaldcUaU
environment

EUcU "j© aUBRUa4 agaO@éaeyY ¢U@ AOcUaalR Caeemc U ,24a40ae ROAUGae OeBcedlR C
aau0alibcgUaaj

caedU=xa aaxgnR Oa4ae@adélal ¢U@ OeRcedlOR OecUPacUOUcI Oax ¢UB O@0eci au abged

income for the rural population.

AéccUAaU U4 aROOQ Ua0@acUédae Uad éUaeUcalde ca ée@ OUbgae Oax 4e0RUO cabamxaai




5. CONCLUSION &
RECOMMENDATIONS



CONCLUSION

e OR&YOxiI a@acUaa@xy
adventure tourism practice has the same
level of sustainability performance.

cU0gag O6a&ag cf bgi
¢cU@ UUUUQeaec RBEBR au
404Ua8a0400-

Sustainable planning approach (e.g.
seasonality and spread of visitors
addressed).

»0U0 RPéGR au 0Oaaaeau
»@iUi ¢cU@ adla Owaw O
local communities, revival of rural
villages).

Conservation and active promotion of
cultural heritage, living traditions and
the authenticity of the destination.

Low-impact tourism infrastructure
applied (e.g. existing shepherds’
pathways used, revival of traditional
buildings, villages).

Sustainable and green building and
construction.

Tourism activities of the practice
generate the least possible impact
on the environment.

A great offer of local gastronomy and
local products in place.

Protection of biodiversity and natural
heritage.

Reliance on soft mobility options.

Sustainable resource management
among tourism businesses.

U 1aé 0444040 ¢UQ 44a0x=Dacdx aa
cU@ aage ¢UO¢ eUaé ¢U@ UUUUGa

ésastaina@iléyzpérformance are those that

are well planned and developed with a
aéagOUéOOUBUgiUaéé&¢wgé©g®Ui

Uaxuoo%qja\lﬁmoa%gggygg O alaladR a@UOcU«

?ae%eGBU@aeQJ %ggbag Oax Oaarivau

mobility concept.

Faag eOaidRPee-

cU@ "iad@e Y x@acUalg
developed based on a sustainable

tourism charter for tourism.

Practice No.3:

Practice No.17: CU@ %aax0a QéC)UG Y e&g¢
Uaéarnégagdac au RaOOR OGaaaes
ddaaaclUaa au OerceadRrR UaucglOU
dadaxeOcee d4aaac@xY RUccR@ Uaaldd
paélaaaagac Oax 0aarRivau O =Raeé
concept.

Practice N0.18: The Lebanon Trail — very

®cdaalU Uacarégagac auU RaAOOR Oaa:
ddaaacUaa au OerceadRrR UaucgoOU
ddaxeOcae d3aaac@xVY RUccRY Uaaodc
gaélaaaagac Oax 0aarilau O =Raé
concept.

Practice No.19: B qU&aaeé; ¢R
PeOBRRBac adaccaa eaa
Uaéarégadac au aae
aaaaaclUaa aU OerceadR U0galcod
ddaxeOce daaaac@xY BUcgcRD L
paélaaaagac Oax 0aarivau o
concept.



What can be summarized is that the ACTIONS

product “hiking “and well-designed

hiking trails wU iae eéaenx RUP® c¢ca x@aeUUa

sustainable adventure tourism practice

Uad i1aeéd x@acUalOc¢UaayY aRg0x0Q

are the leading practices UarRaeUAaU RUzc al OAUc@AUO Uaa
agavaaadcadco-

connecting nature and cultural heritage

in terms of sustainability and

Oaaaealci OQAD ceej
BRIEF LIST OF SUSTAINABLE ASSESMENT CRITERIA

RECOMMENDATIONS

To develop your destinations towards

sustainable adventure tourism E ;n; ,‘;é ﬁ g S g
xP@aecladbc¢cladaeVy Ug Ue (Z)aeae@ag iG)B gé":(%aegééEB%‘JaeD ég
®2aBRUx eeacOUaOOURUCGI UaOaQé’aaD Ué%_%ZU (")L%)ﬁa(; rén
Uaé@aadad@ elcUUA4 1aea ><®ae(;Ua5c;U<€1'FiH =

Faagd Poi ecPae ¢UO¢ 40D x Q%

CUZ ®@cclUaU ed Oax O4amDcUaa &Ustdhable Planning
vision for sustainability Ua&d ORR P@i caedl=a

Ob 3 UARXD UcO04 c0d aT er% IS an msﬂtmﬂo@nal structure
& aRxPJaee €& a e > e

¢ G,A g _~.0 ag Lfa cUZ ®eaecOUAOOURL
3800¢cU0Q@ee- Aaj o AOcedo a aDY Aaj |- |aa®ae
AEeecOUaddURUcI 0OUOacw@av b Austainable desingtipgippagement
AeecOUaOOURUCcI TUOA&cTAce| strategy >040@ aR0aavaulyY UeUx@RUaAGaeY a0

4aRU0U@aeY éUaUaay O0OcUaa arO0aY ameéac(

» Assign an organization oradepartment Ua aRO0O@2ce |

éUclU4a 1aeé aaUOaU|OgUaa>AAcE Ué eURR .
Ieve of community participation
aéPadxedOY UeUx@ Oax aaalUcaa ﬁé‘J F\a OQaeaei.
and involvement in planning
e Construction and building guidelines -
99 e V|S|tor information on sustainability

>Aa00cUO@ Aaj » AOcedaw ADab agauoOega
issu es 2o cUDAD UaUaaaOgUaa aa xmeéaecO

‘Ragay AaOOgUOQ Aa' « Ee%g%%%@&#&%@%%%&a@tﬁo@@ caedalUaxa @claed
gaeaUaeaoel xP@eclUabclUasae é00aeUc2ce|

- EéaecOUalO0RT O0Z@aY @OQU adsdasonality and spread of visitation
d4aU&d0aee Uad ¢UQ RAOOR Oemfdaflimeesdde >BiBi aaaxeOce 0EOUROOR
O00baaaaxOcUaa @x=@0cad a4 aeBoxadlaacUUacc ORB ¢UP =@Oxaase |

ecOax0axe F¢cOjoe| xUUU@agac 0400 aU ¢U® x@ecladclaazo

N . fMonltorlng ) stem_ / instruments /
lae eURR &x =aa@ UgRrAaUER UaUaha r‘r‘1; Ua

. . . A ._mechanisnj to monltor and _steer visitor
a¢d8 RUcal0cedw Oarr@Oclaa Ua cU@ O

SoiSe ati 5B ke ahcliJ impact of

EAECAY ROcQac @xUcUaa age OFEARBanBRAGAAU 00a00UcIce|
AAz e |



¥i TaaaealUg¢i ngag cee 3. Cultural Heritage
a.Local added value — the main a. Support for the conservation of cultural
O0gag OUO&UGae 040 ecOb@UésBetw dwa ittéame; Er@n tourism. s Vo

destination. >'3a@ ¢0@ adUa O0@aw OUO 4B dnfqyagdign on tourism support for the
c0d 4800cU0T c0U@ RAOOR =cOPPUARRBLLCOLYLa QY OelRceaOR UPaUcOUD e

x@zcUaOcUaaze| a.Visitor engagement  in the traditional
a.Equality of opportunity for local lifestyle. >904 éUaeUcade ad0a¢cU0UE0c¢cT L
employment ;A0 RAOOBR =cOPPU§RRPY&EaA0R RUUDB®GIRD20e|

gagoa,@_,a__a@a,gf?aaez O.ax Lembage= acgRidior ehgagementiith focal artisans.
®@aélUO@D YaO®e2ee| » 40 @xe00cUaaldR O0OcUéUcUPeaeceadpalat

b.Revival of rural places Yabhae OFPcU=Odw adaaacdx?e|
UgagalOc@x Ua &dedOl Ga@O@n=great offer of local gastronomy

X2 A o A A XA Yl 4 2 Ao A A o A P ) . ~ o
daaxeOce O0®@x Ua acaOl 000 %Y ng |ocal products  in place. vz c00 RAOOR

a.High level of local employment. > AP
gaaRaiadac adzadcealclde ¢cOP@a O %P 6VR UPrar i
UaOgexUal eaaoay 1acal aoaaboy sl micdion 94 *cultural values
4048R% éUcU xUaeOOURUcUD &2 i . o . )
and etiquette. > 3490 cU0&a@ UeUx@gRUAD e aa él
a. Engagement of local farmers, artisans, Ogd00éUaed O¢ ¢cU@ x@BaeclabcUaay Oax Je
and food producers in the tourism value OeRcedOR PéPaceV #Pamlcléd @UcB@20e|
chain. »-a Ra0O0OR =0acU00 aaacU =i Authenticity P tHe® destination. > aQ e
®aed0Q@x adaxeOce?0e; the practice rehabilitate and conserve cultural
a. Local products and crafts ~ are promoted Ome@eaey UaOBexUal OeURc UoaleOUDY O
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Global Report on tourism.

Adventure Tourism UNWTO

N L N N o§
CU@ "CC” éaap@x éUcU ¢UB EKECA aa
-a64aRa0x BUAP ¢cUU=x 404a8¢ ca UgRra gxed0¢c@ ¢U@ URAOOR
leisure tourism industry on the core
values of responsible tourism

146Ux o~ O4ax CA0URe

— Guidelines for trail Collection of best practices for on
user safety and trail Ea&drRx Ca0OUR&x Adceéadllsaféty inatime of pandemic. VEVE
protection International Simple and easy to communicate

UeUxgRrUaG e
-aéaprabx RUAP



ACRONYMS

AT

ATDI

ATTA

CAGR

DAV

GSTC

MEDUSA

ST

UNWTO

UsSP

WWF

Adventure Tourism

Adventure Tourism Development Index

Adventure Travel Trade Association Tourism
Compound Annual Growth Rate

Deutscher Alpen Verein (German Alpine Federation)
Global Sustainable Tourism Council

Development and Promotion of Mediterranean Sustainable Adventure
Tourism

Sustainable Tourism
World Tourism Organisation
Unique Selling Point

Worldwide Fund for Nature
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